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The  Biggest  Sales  Month 
in  the  History  of  the 

Mergenthaler  Linotype  Company 

366 
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The  Following  12  Offices  Purchased 


108 


LINOTYPES  during  June 

Philadelphia  (Pa.)  Inquirer  -  -  20 

Henry  Rogowski  (New  York)  -  15 

New  Orleans  (La.)  Daily  States  -  11 

Spokane  (Wash.)  Spokesman  Review  1 1 
New  York  Commercial  -  -  -  10 

New  York  Times  -  -  -  -  8 

Philadelphia  (Pa.)  Bulletin  -  -  7 

Indianapolis  (Ind.)  News  -  -  7 

Harrisburg  (Pa.)  Telegraph  -  -  6 

James  Frank  (Jackson,  Mich.)  -  5 

San  Antonio  (Tex.)  Express  -  -  4 

N.  Y.  Evening  Post  (Job  Office)  -  4 

Other  LINOTYPES  Purchased  During  June  258 

3^ 
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The  All-Prevading  Idea  Nowadays 

SERVICE 

^  I'^HE  Southern  Newspaper  Publishers  Association  is  meeting  this  month 
to  devise  plans  to  further  serve  the  Government  and  help  win  the  war. 
This  is  in  keeping  with  what  Southern  Newspapers  have  been  helping  ad¬ 
vertisers  to  do — to  get  the  best  kind  of  results  from  their  publicity  in  the 
Southern  field  by  using  the  right  mediums  for  reaching  the  people  who  do 
the  buying. 


Extraordinary  conditions  exist  in  the  South  to-day.  Never  before  were  the  people  so  pros¬ 
perous.  Cotton  selling  at  more  than  30c. — the  highest  price  in  half  a  century.  Crops  are 
wonderful — last  year  over  two  BILLIONS  above  1916 — this  year’ll  beat  that.  Hundreds 
of  ships  building  in  Southern  waters.  Factories  and  mills  running  24  hours  a  day.  The 
Government  spending  billions  for  munition  plants  and  maintaining  permanent  army  camps 
and  aviation  fields.  Southern  cities  leading  the  country  in  bank  clearings  and — the  South¬ 
ern  people  now  leading  the  country  in  the  average  percentage  of  their  Liberty  Bond  pur¬ 
chases. 

If  you  have  anything  to  sell  that  Southern  people  want,  tell  them  about  it  right  naw — this 
summer — thru  the  columns  of  their  favorite  newspapers — the  periodicals  that  have  the  pull 
in  Dixieland. 


I 

i 


ALABAMA 

Birniinfrliani  Af^e-Herald 
Kirniintirhani  Ledger 
Kiriiiiii>;hani  A'ews 
(iadsden  Journal 
Mobile  Keifister 
Mont»?onierj  Adrertlser 
Montironierj  Journal 

AKKAXSAS 

Little  Kook  Arkansas  Democrat 
FLORIDA 

Jarksonville  Tinies-Vnion 
Miami  Herald 
Miami  Metropolis 
Palm  Beach  Daily  Post 
.St.  Ainriistine  Record 
St.  Petersburff  Independent 
Tampa  Times 

GEORGIA 
Albany  Herald 
Athens  Banner 
Atlanta  Constitution 
Atlanta  Ge<trprian  and 
Sunday  American 
Atlanta  Journal 


GEORGIA  (cont.) 
Auf^usta  Herald 
Macon  News 
Macon  Telefrraph 
Savannah  Morning  News 

KENTUCKY 
Lexinf^ton  Herald 
Lexinf^ton  Leader 
Louisville  Courier-Journal  and 
Louisville  Times 

LOUISIANA 
New  Orleans  Item  • 

NORTH  CAROLINA 
Asheville  Citizen 
Asheville  Times 
Charlotte  News 
t'harlotte  Observer 
Concord  Tribune 
Greensboro  News 
Kaleiiirh  Times 
Rocky  Mount  Teleirraiii 
Salisbury  Post 
IVilminirton  Dispatch 
Wilmiufrton  Star 
Winston-Salem  Journal 


SOUTH  CAROLINA 
Anderson  Daily  Mail 
Charleston  American 
t'olnmbia  State 
Greenville  News 
Spartanburg;  Herald 
Spartanburg  Journal 

TONNESSEE 
Chattanooga  News 
Chattanooga  Times 
Knoxville  Journal  &  Tribune 
Knoxville  Sentinel 
Memphis  Commercial- Appeal 
Nashville  Banner 
Nashville  Tennessean  &  American 

TEXAS 
Beaumont  Enterprise 
Beaumont  Joumai 
Ft.  Worth  Star-Telegram 
Galveston  News 
Houston  Post 

VIRGINIA 
Lynchburg  News 
Petersburg  Daily  Progress 


(Prepared  by  Massengale  Advertising  Agency,  Atlanta,  Ga.) 
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HON.ROBERT  LANSING  WRITES  IN  APPRECIATION 
OF  LOYAL  CO-OPERATION  OF  NEWSPAPERS 

Secretary  of  State,  in  Special  Message  to  Editors  and  Correspondents,  Thanks  Them  for 
Their  Strict  Observance  of  the  Requests  Made  to  Them  by  the  State  Department 
in  Connection  With  the  Publication  of  News— Their  Co-operation 
Has  Been  of  Tangible  and  Genuine  Value  to  Their  Government” 


Written  for  The  Editor  and  Publish¬ 
er  by  Hon.  Rotert  Lansing,  Secretary 
of  State. 

'^EWSPAPER  editors  and 
^  ^  workers  know  far  more 
than  the  general  public 
about  the  close  relationship 
which  must  necessarily  exist 
between  the  press  and  the 
Government. 

In  war  time  news  is  of 
much  greater  consequence 
than  in  times  of  peace. 
There  are  facts  which  may 
be  printed  and  situations 
which  may  be  discussed 
during  peace  with  impunity, 
which  in  time  of  war  are 
dangerous  to  the  public  in¬ 
terest. 

It  is  the  duty  of  the  official, 
with  his  special  knowledge 
of  conditions,  to  warn  the 
press  away  from  dangerous 
topics.  Similarly,  the  official 
must  also  see  to  it  that  the 
public,  through  the  press,  is 
given  all  possible  informa¬ 


HON.  ROBERT  LANSING, 
Secretary  of  State. 


tion  of  Governmental  activi¬ 
ties  and  happenings. 

During  these  fifteen 
months  of  war  the  Depart¬ 
ment  of  State  has  made  seve¬ 
ral  requests  and  suggestions 
concerning  the  handling  of 
news. 

These  have  been  well  ob¬ 
served  by  the  press  and  at 
this  time,  when  our  thoughts 
turn  to  American  patriotism, 
its  conception  and  its  observ¬ 
ance,  I  am  glad  to  have  the 
opportunity  officially  to  say 
to  newspaper  men,  from 
Washington  correspondents 
to  editors  throughout  the 
country,  that,  as  Secretary 
of  State,  I  am  obliged  to 
them  for  their  loyal  observ¬ 
ance  of  the  several  requests 
which  have  been  sent  to 
them  from  the  department, 
and  to  let  them  know  that 
their  co-operation  has  been 
of  tangible  and  genuine 
value  to  their  Government. 


(Editor’s  Note. — When  the  United  States  entered  the  great  war,  as  an  oily 
of  the  nations  fighting  for  the  principles  on  which  our  own  national  life  are  hosed, 
there  was  a  demand  for  a  d-astie  eensorship  law  for  the  regulation  of  the  press. 

ft  was  eontended  that  American  newspapers,  aeeustomed  to  exercise  the  wid¬ 
est  latitude  in  printing  news,  loould — without  the  restraint  of  sueh  a  law — he  eer- 
tain  to  emharrass  the.  Government  in  its  relations  with  its  Allies,  through  re- 
^’caling  military  plans  and  purposes  and,  a-s  was  stated  in  official  eireles  at  the 
time,  "imputing  lines  of  poliev  to  the  Government." 

There  was.  in  fact,  a  marked  distrust  in  official  circles  at  Washington  of  the 
press  of  the  nation — not  a  distrust  of  its  loyal  purpose,  hut  of  its  discretion.  It 
was  felt  that  the  State,  War,  and  Navy  Departments  particularly  should  he  pro¬ 
tected,  as  sources  of  news,  hy  ironclad  laws. 

The  proposal  for  a  drastic  censorship,  fiotcever.  met  with  instant  opposition 
on  the  part  of  the  American  people,  who  helicvcd  that  their  newspapers  could 


he  trusted  to  protect  to  the  full  every  vital  .dmerican  and  Allied  interest  in  the 
UYir.  The  eensorship  measure  was  dropped,  and  the  newspapers  accepted  what 
have  hecn  termed  "voluntary  regulations."  ^ 

After  'more  than  a  year  of  history-making  events  the  newspapers  emerge 
icith  high  honors.  In  last  week’s  Editor  and  Publisher  Becretaries  Baker  and 
Daniels  presented  their  thanks  and  congratulations  to  American  newspapers  for 
their  whole-hearted  cooperation  in  all  war  efforts,  and  for  their  spirit  of  loyal 
service.  In  this  issue  lion.  Robert  Lansing,  Secretary  of  State,  adds  his  tribute 
to  the  value  of  the  cooperation  of  the  newspapers,  and  testifies  to  the  fine  way  in 
which  newspaper  men  have  kept  faith  with  the  Department  of  State. 

These  acknowledgments  from  the  three  Cabinet  officials  whose  relations  with 
the  press  are  of  the  vio.<t  vital  kind  should  set  at  rest  completely  the  persistent 
contention  for  the  restriction  of  press  freedom.  The  newspapers  have  met  the  great 
test.  They  have  disarmed  official  distrust.  They  have  justified  public  confidence 
in  their  fidelity  to  the  national  interests.) 
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CURTAILS  PAPER  USE  AND  MAY  BAN 
WANT  ADVERTISEMENTS 


Committees  Appointed  by  Government  to  Effect  News  Print 
Saving  and  Devise  Plan  to  Prevent  Competitive 
Bidding  for  Labor 


{Special  to  The  Editor  and  Pi  blisher.) 

WASHINGTON,  July  2. — At  a  conference  to-day  between  representatives  of 
newspapers  and  the  Paper  Committee  of  the  W’ar  Industries  Board,  the 
Board  decided  to  make  a  further  attempt  to  curtail  the  consumption  of 
news  print  paper  by  promulsatinp  as  a  supRcstion,  but  practically  with  the  same 
effect  as  a  direct  order,  certain  recommendations  to  this  and  made  by  the  Board 
of  Directors  of  the  A.  N.  P.  A. 

The  recommendation  is  to  issue  to-morrow,  and  is  to  become  effective  July 
15.  It  is  a  step  In  the  announced  sc'heme  of  the  Government  to  cut  the  con¬ 
sumption  of  news  print  in  this  country  by  from  15  to  20  per  cent,  to  relieve  trans¬ 
portation.  A  number  of  conferences  have  been  held  with  consumers  of  paper 
other  than  news  print,  and  It  is  expected  that  repulations  will  be  formulated  soon 
concerning  the  consumption  of  all  kinds  of  paper. 

Eliminate  Returns  and  Free  Copies 


The  regulation  follows  the  recom¬ 
mendations  for  new  print  conservation 
■  suggested  In  a  bulletin  of  the  A.  N.  P. 
A.,  Issued  March  21  la.st.  It  calls  upon 
all  new.spaper  publishers  for  "the  com¬ 
plete  abolition  of  the  acceptance  of  the 
return  of  un.sold  copies;  of  the  use  of 
all  samples  or  free  promotion  copies; 
of  free  copies  to  anybody  except  for  of¬ 
fice-working  copies,  or  where  required 
by  statute  law  In  the  case  of  official  ad¬ 
vertising;  of  free  copies  to  advertisers, 
except  not  more  than  one  copy  for 
checking  purposes;  of  the  arbitrary 
forcing  of  copies  on  newsdealers  (1.  e., 
compelling  them  to  buy  more  copies 
than  they  can  legitimately  sell  In  order 
to  hold  certain  territory);  of  the  buy¬ 
ing  back  of  papers  at  either  wholesale 
or  retail  selling  price  from  dealers  or 
agents.  In  order  to  secure  preferential 
representation;  of  the  payment  of  sal¬ 
aries  or  commls-sions  to  agents  or  dealers 
for  the  purposes  of  securing  the  equiva¬ 
lent  of  return  privileges,  and  recom¬ 
mends  the  complete  elimination  of  all 
free  exchanges."  It  also  forbids  pub¬ 
lishers  to  continue  subscriptions  beyond 
the  period  for  which  payment  has  been 
made.  '  ' 

Further  measures  for  conserving  news 
print  win  be  taken  by  the  Board,  but 
the  details  will  be  worked  out  by  the 
publishers  themselves.  Recognizing  the 
A.  N.  P.  A-  as  the  leading  organization 
of  new.spaper  publishers,  the  News 
Print  Conservation  Committee  of  that 
body,  of  which  Victor  T.,awson.  Chicago 
News,  is  the  chairman.  Is  asked  to  work 
out  details  and  consult  with  the  Board. 
It  la  believed  that  no  horizontal  cut  will 
he  ordered,  such  as  eliminating  all  maga¬ 
zine  sections,  comic  supplements,  and 
other  features,  but  that  a  plan  will  be 
devised  whereby  each  paper  can  oper¬ 
ate  Individually  to  achieve  the  curtail¬ 
ment  to  the  extent  demanded. 

Would  Cut  On*  Want  Ad* 

Prior  to  the  conference  which  dis¬ 
cussed  curtailment  of  the  use  of  news 
print,  a  number  of  newspaper  repre¬ 
sentatives  met  with  the  Government 
Employment  Service  of  the  War  T>abor 
Board  In  response  to  an  Invitation  which 
stated  the  object  as: 

"With  reference  to  labor,  to  discuss 
and  settle  upon  some  advertising  policy, 
first.  In  connection  with  competitive 
help  wanted  advertlsementa,  and  sec¬ 
ond.  In  connection  with  the  general  sub¬ 
ject  of  advertising  non-essentials.” 

Among  the  representatives  of  news¬ 
papers  who  responded  were:  .Tohn 
Stewart  Bryan.  Richmond  (Va.)  News 
L<eader:  Norman  Mack,  Buffalo  Times; 
SL  I.<anidng  Ray,  St  Louis  OIobe-Demo- 


crat;  Paul  Patterson,  Baltimore  (Md.) 
Sun;  Charles  H.  Fentrees,  Chicago 
Preas;  G.  M.  Regers,  Cleveland  Plain 
Dealer;  E.  H.  Butler,  Buffalo  Evening 
News;  F.  R.  Wllllam.s,  Pittsburgh  Press; 
Fleming  Newbold,  Washington  Star; 
William  Simpson,  Philadelphia  Bulletin; 
W,  E.  McFarland,  Chicago  Tribune; 
Charles  H.  Taylor,  Jr.,  Boston  Globe; 
S.  M.  Williams,  New  York  World. 

Roger  W.  Babson,  the  statl.stlclan,  was 
In  the  chair  when  the  meeting  was  called 
acting  in  his  capacity  of  Chief  of  the 
Division  of  Information  and  Education 
of  the  Department  of  Labor.  He  pre- 
fiented  as  chairman  of  the  meeting  J. 
D.  Dlnsmore,  of  the  Commission  of  Gov¬ 
ernment  Employment  Service. 

Take*  Over  Rermitine 

Mr.  Dlnsmore  explained  that  the  Gov¬ 
ernment  had  decided  to  take  over  on 
August  1  next,  through  the  Employment 
Service,  the  recruiting  of  unskilled  labor 
In  Government  plants  and  In  plants 
working  on  Government  contracts.  He 
said  that  labor  would  have  to  be  stabil¬ 
ized  during  the  war,  and  that  now  re¬ 
cruiting  for  necessary  work  to  carry  on 
the  war  was  In  a  chaotic  condition.  Plant 
was  bidding  again.st  plant  In  the  effort 
to  lure  lalior  away  from  present  employ¬ 
ment,  and  private  plants  were  bidding 
against  each  other  to  the  Increasing  dis¬ 
advantage  of  war  work.  It  was  the  In¬ 
tention,  he  said,  to  prevent  the  printing 
of  help  wanted  advertisements  not  au¬ 
thorized  by  the  Government. 

It  appeared  from  his  further  state¬ 
ments  that  It  was  proposed  to  cut  out 
entlrelv  all  help  wanted  advertisements, 
that  the  Government  might  not  advertise 
for  labor,  and  that  there  was  no  definite 
suggestion  that  any  other  kind  of  ad- 
vertlring  should  take  the  place  of  the 
vacancy  thus  made  In  the  columns  of 
the  papers. 

The  Government.  It  appeared,  since 
It  Is  to  take  over  the  recruiting  of  labor, 
was  considering  the  formation  of  vast 
labor  recruiting  machine,  with  a  corps 
of  about  25.000  scouts,  whose  province  It 
should  be  to  find  labor  to  fill  the  re¬ 
quirements  of  the  Government  and  of 
private  concerns  as  well.  It  Is  not  like¬ 
ly,  however,  In  the  opinion  of  the  news¬ 
papermen  who  were  present  that  the 
plan  of  discarding  the  help  wanted  ad- 
verttsements  as  a  means  of  obtaining 
labor,  tried  for  score  of  years  and  proved 
efficient.  In  favor  of  such  a  costly  ex¬ 
periment  as  the  "scouts”  plan,  will  be 
adopted.  Tactfully,  but  none  the  less 
forcefully,  the  Government  representa¬ 
tives  were  made  to  see  that  plants  need¬ 
ing  help  for  Federal  work  were  serious 


offenders,  advertising  in  various  sections 
of  the  country  to  lure  labor  into  another 
section. 

Taylor  Heads  Committee 

The  programme  of  the  Government,  It 
was  pointed  out,  was  vague  and  Indefi¬ 
nite,  and  In  need  of  codification.  News¬ 
papers,  It  was  argued,  were  willing  to 
suffer  loss  of  business  if  by  so  doing 
they  could  help  the  Government  In  war 
activities,  but  they  were  reluctant  to 
take  a  loss  when,  apparently,  no  cor¬ 
responding  benefit  to  the  Government 
would  result. 

It  was  decided  that  a  committee  of 
three  .should  be  appointed  from  the  busi¬ 
ness  staffs  of  newspapers  to  represent 
the  A.  N.  P.  A.,  and  Charles  A.  Taylor, 
jr.,  was  appointed  to  form  it.  This  com¬ 
mittee  will  formulate  a  plan  that  will 
be  best  calculated  to  achieve  the  object 
sought  by  the  Government,  namely,  a 
methodical  and  uncompetitive  scheme  to 
i-ecruit  labor  through  the  use  of  help 
wanted  advertisements.  It  will  confer 
with  the  Employment  Service  before 
final  decl.slon  has  been  reached  by  that 
body.  Mr.  Dlnsmore  said  that  It  was 
uncertain  whether  or  not  the  Govern¬ 
ment  could  advertise  under  the  terms 
of  the  appropriation  made  for  labor  re¬ 
cruiting,  but  that  if  It  were  possible  ad¬ 
vertising  would  be  done. 

SURPRISED  ON  HIS 
BIRTHDAY 


Herbert  F.  Gunnison  Is  Recipient  of  Re¬ 
membrance  from  Staff  —  Receives 
Electric  Fan  and  Cane  Formerly 
Owned  by  St.  Clair  McKelway. 


Herbert  F.  Gunnison,  publisher  of  the 
Brooklyn  Eagle,  had  a  birthday  on  Tues¬ 
day  of  this  week,  but  beyond  the  fact 
that  It  was  "a  birthday”  the  number  was 
eliminated.  Mr.  Gunnison,  however,  ad¬ 
mits  that  he  Is  a  trifle  beyond  the  draft 
age. 

At  about  four  o’clock  William  V.  Hes¬ 
ter  escorted  Mr.  Gunnison  to  the  audi¬ 
torium  In  the  building,  and  as  they  en¬ 
tered  they  were  greeted  with  cheers  by 
an  audience  that  filled  the  room.  The 
meeting  was  presided  over  by  Arthur  M. 
Howe,  editor  of  the  Eagle. 

Several  short  talks  were  made  by 
members  of  the  Eagle’s  staff,  all  lauda¬ 
tory  of  the  guest  of  the  day,  after  which 
Hans  VonKaltenbom,  In  behalf  of  the 
"Eagle  family,”  presented  Mr.  Gunnison 
with  a  handsome  electric  fan,  mounted 
on  a  mahogany  base,  bearing  a  plate 
suitably  Inscribed. 

Mr.  Gunnison  expressed  his  thanks 
feelingly  and  seemed  deeply  touched  by 
the  evidence  of  loyalty  and  friendship 
shown  by  the  large  gathering  and  the 
gift.  He  predicted  that  the  spirit  of  co¬ 
operation  and  harmony  that  has  made 
the  Eagle  a  success  In  the  past  would 
continue,  with  progress  as  the  keynote 
of  every  effort  put  forth  for  the  ad¬ 
vancement  of  the  paper  and  the  keep¬ 
ing  up  of  Its  high  standard.s.  He  pointed 
out  that  the  war  has  brought  larger 
opportunities  and  greater  responsibilities 
to  the  Eagle  and  everyone  connected 
with  It,  and  that  It  Is  a  real  privilege  to 
do  one’s  best  for  so  great  a  cause. 

Another  gift  received  by  Mr.  Gunni¬ 
son  was  a  cane  long  owned  and  cher¬ 
ished  by  Dr.  St.  Clair  McKelway  and 
given  to  Mr.  Gunnison  by  Mrs.  Mc¬ 
Kelway. 


The  man  who  has  bought  more  Thrift 
Stamps  than  he  believed  he  could  afford 
always  finds  a  way  to  buy  a  few  more. 


ACQUIRES  INTEREST  IN 
ST.  LOUIS  STAR 


B.  E.  Bradley,  Assistant  General  Man¬ 
ager  of  Post-Dispatch,  Assumes  Man¬ 
agerial  Duties  on  John  C.  Rob¬ 
erts’s  Afternoon  Daily. 

i  Special  to  The  Koitob  and  PoBLisnRB.i 
St.  Louis,  Mo.,  July  2. — The  St.  Loui.s 
Star  announced  to-day  that  Benjamin 
E.  Bradley,  who,  during  the  last  eleven 
years  has  been  a  member  of  the  edi¬ 
torial  and  business  staffs  of  the  Post 
Dispatch,  lately  serving  as  asslstanl 
general  manager,  has  acquired  an  In¬ 
terest  in  the  Star  and  has  assumed  "gen¬ 
eral  official  and  managerial  duties  on  the 
paper.” 

It  Is  expected  that  Mr..  Bradley  will 
have  full  charge  of  the  Star,  relieving 
John  C.  Roberts,  owner  of  the  paper,  of 
the  responsibilities  of  Its  conduct.  Mr. 
Bradley  will  be  elected  a  high  officer  of 
the  Star  at  a  meeting  of  the  board  of 
directors  to  be  held  soon.  His  exact  title 
is  not  disclosed  at  this  time. 

Mr.  Roberts  Is  quoted  as  saying  that 
“for  one  reason  especially,  I  am  glad  that 
Mr.  Bradley  Is  coming  to  the  Star.  That 
reason  Is  his  Intimate  knowledge  of 
local  conditions.  He  was  bom  In  Mis¬ 
souri,  knows  the  State  and  Its  people, 
and  for  that  reason  I  think  he  is  In  a 
better  position  to  make  good  with  the 
Star  than  some  other  good  man  from 
another  part  of  the  country.” 

Will  Try  to  Make  a  Good  Newspaper 
Mr.  Bradley’s  only  statement  at  this 
time  as  to  his  policy  was  that  he  would 
try  to  conduct  a  good  newspaper,  one 
that  would  serve  the  best  Interests  of 
the  community.  State  and  nation.  Mr. 
Bradley  Is  regarded  as  a  most  able  news¬ 
paper  man,  having  a  thorough  knowl¬ 
edge  of  every  branch,  and  It  Is  expected 
that  the  Star,  which  has  made  wonderful 
progress  within  the  last  two  years,  will 
make  even  greater  strides  under  his 
direction. 

Born  on  a  farm  in  Lafayette  County, 
Mo.,  forty-eight  years  ago,  Mr.  Bradley, 
after  his  graduation  from  the  University 
of  Mls.sourl  at  Columbia,  went  to  Mis¬ 
soula,  Mont.,  where  he  engaged  In  the 
newspaper  businesa  Later  he  went  to 
Denver,  where  he  was  city  editor  of  the 
Republican.  For  a  time  he  was  with 
the  San  Francisco  Chronicle.  For  five 
years  he  was  managing  editor  of  the 
Chicago  Inter-Ocean.  After- serving  with 
the  New  York  World,  he  came  to  St. 
Louis  as  managing  edltpr  of  the  Post 
Dispatch  eleven  years  ago.  Later  he 
was  made  "assistant  general  manager,” 
the  po.sltlon  of  general  manager  being 
held  by  Forence  D.  White,  financial 
manager  of  the  New  York  World.  Mr. 
Bradley  was  In  charge  of  the  finances 
of  the  Post  Dispatch,  and  the  new  home 
of  that  paper,  at  12th  and  Olive  Streets, 
was  built  under  his  direction.  No  an¬ 
nouncement  has  been  made  as  to  a  suc¬ 
cessor  to  Mr.  Bradley  on  the  Post  Dis¬ 
patch. 


President  for  Water  Power  Bill 
Washington,  June  29. — Representative 
Sims,  of  Tennes.see,  chairman  of  the 
House  Interstate  and  Foreign  Com¬ 
merce  Committee,  has  announced  that 
Pre.sldent  Wilson  approves  passing  the 
pending  Waterpower  Leasing  Mil  be¬ 
fore  the  proposed  recess  of  Congress.  Mr. 
Sims  said  it  would  take  two  weeks  to 
pa.ss  the  bill. 


If  you  have  something  to  sell  don’t 
guard  the  fact  as  thought  it  were  dis¬ 
creditable. 
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WILL  OF  JAMES  GORDON  BENNETT  PROVIDES 
ENDURING  MEMORIAL  TO  HIS  FATHER 

Bulk  of  Estate  of  Late  Publisher  of  New  York  Herald  and  Other  Newspapers  to  Be  Used 
for  Founding  and  Maintaining  Home  for  New  York  Journalists— Control  of 
Newspapers  to  Be  Vested  in  Executors  of  Will— Rodman  Wanamaker, 

Eugene  Higgins,  and  James  Stillman  Named 


The  last  will  and  testament  of  the 
late  James  Gordon  Bennett,  dated 
November  11,  1916,  was  filed  for 
probate  in  New  York  Wednesday,  July 
S,  1918. 

The  will  Is  a  remarkable  document. 
It  provides  for  a  method  of  control  of 
the  New  York  Herald  and  Evening  Tele¬ 
gram,  and  of  the  Paris  Herald,  which 
will  assure  the  continuance  in  per- 
pctulty  of  those  newspapers  on  the  lines 
of  editorial  and  business  policy  estab¬ 
lished  by  Mr.  Bennett  and  in  force  at 
the  time  of  his  death.  May  14,  1918. 

It  provides  also  for  the  creation  of  a 
noteworthy  memorial  to  James  Gordon 
Bennett,  sr.,  founder  and  for  many 
years  editor  and  publisher  of  the  New 
York  Herald.  This  is  to  be  known  as 
"The  James  Gordon  Bennett  Memorial 
Home  for  New  York  Journalists.”  It 
will  provide  for  financial  help  or  per¬ 
sonal  care  for  persons  who  have  been 
employed  on  any  newspaper  in  Man¬ 
hattan  for  a  period  of  ten  years,  pref¬ 
erence  being  given  to  former  employees 
of  the  Herald  and  Evening  Telegram, 
but  extending  aid  as  may  be  needed  to 
all  members  of  the  profession  in  New 
York  without  regard  to  their  former 
newspaper  connections. 

The  executors  of  Mr.  Benhett’s  es¬ 
tate  under  his  will  are  to  form  a  cor¬ 
poration  for  the  control  of  this  Bennett 
Memorial  Home,  and  this  corporation  is 
the  chief  beneficiary  under  the  terms  of 
the  will.  Mr.  Bennett  names  as  his  ex¬ 
ecutors  his  friends,  Eugene  Higgins, 
Rodman  Wanamaker,  and  James  Still¬ 
man.  Mr.  Stillman  has  since  died,  and 
his  successor  in  the  executorship  will 
be  named  by  Messrs.  Higgins  and  Wana¬ 
maker. 

Executors  to  Direct  Newspapers 
These  executors  are  to  act  also  as 
members  of  the  board  of  directors  of 
the  Memorial  Home  Corporation,  as  well 
as  directors  of  the  Herald,  Evening 
Telegram  and  Paris  Herald.  The  stock 
of  the  corporations  publishing  these 
newspapers  is  to  be  transferred  to  the 
Memorial  Home  Corporation,  whose  di¬ 
rectors  shall  have  full  power  to  man¬ 
age  the  newspapers,  to  set  aside  por¬ 
tions  of  their  earnings  for  development, 
and  to  administer  surplus  ea  r.lngs  as 
parts  of  the  assets  of  the  Memorial 
Home  Corporation. 

Vacancies  in  the  board  of  executors 
are  to  be  filled  by  surviving  members, 
so  that  the  board  will  exist  in  pt'r- 
petuity. 

No  shares  of  the  stock  of  the  news¬ 
papers  are  to  be  sold  unless  si  ch  a  step 
should  become  necessary  in  the  financ¬ 
ing  of  the  Memorial  Home  fur  Journal¬ 
ists — provision  for  which,  however,  has 
been  made  through  the  devising  of  all 
of  Mr.  Bennett’s  residuary  e.state.  In¬ 
cluding  large  real  estate  holdlng.s,  t.o  the 
Memorial  Home  Coriroration. 

Thus  it  will  appear  that  Mr.  Ben¬ 
nett's  newspapers  are  never  to  be  sold, 
but  are  to  continue  under  this  plan  of 
control  perpetually. 

To  Mrs.  Bennett,  in  lieu  of  dower 


RODMAN  WANAMAKER. 


rights  in  the  estate,  is  given  an  an¬ 
nuity  of  fifty  thousand  dollars.  Many 
other  annuities  are  provided,  for  rela¬ 
tives,  friends,  former  business  associ¬ 
ates,  and  domestic  employees.  No  esti¬ 
mate  is  made  of  the  approximate  value 
of  the  estate. 

Text  of  Last  Will  and  Testament 
of  James  Gordon  Bennett, 
Dated  November  //,  1916 

I,  James  Gordon  Bennett,  a  citizen  of 
the  United  States  of  America,  and  of 
the  State  of  New  York,  and  a  resident 
of  37  West  47th  Street,  in  the  Bor¬ 
ough  of  Manhattan,  in  the  city  of  New 
York,  hereby  make,  publish,  and  de¬ 
clare  this  to  be  my  last  will  and  testa¬ 
ment  as  follows: 

(1.)  I  intend  to  leave  at  my  death  a 
will  dispo.slng  of  all  my  real  and  per¬ 
sonal  property  situated  In  the  Republic 
of  France,  and  this  will  is  not  Intended 
to  in  any  way  affect  or  dispose  of  any 
property  situated  in  France  disposed  of 
by  such  other  will,  but  it  is  my  inten¬ 


tion  by  this  will  to  dispose  of  all  prop¬ 
erty  not  disposed  of  by  such  will,  which 
at  the  time  of  my  death  shall  belong  to 
me  or  be  subject  to  my  disposal  by 
will. 

(2.)  I  direct  that  all  my  Just  debts 
and  funeral  expenses  be  paid  by  my 
executors  as  soon  as  practicable  after 
my  death. 

(3.)  I  give  and  bequeath  to  my  wife 
Maud  an  annuity  of  fifty  thousand  dol¬ 
lars  to  be  paid  to  her  In  equal  quarter¬ 
ly  payments  in  each  year  during  her 
life  reckoning  the  years  from  the  time 
of  my  death,  and  I  hereby  declare  that 
this  provision  is  made  to  her  in  lieu  of 
her  dower  and  right  of  dower  in  all  my 
real  estate  situated  in  the  State  of  New 
York  or  elsewhere  In  the  United  States 
of  America. 

(4.)  I  give  and  bequeath  unto  my  sis¬ 
ter,  Jeannette  Bell,  the  sum  of  fifty 
thou.sand  dollars  and  make  no  further 
provision  for  her  because  she  Is  already 
amply  provided  for. 

(5.)  I  give  and  bequeath  unto  my 
nephew,  Isaac  Bell,  an  annuity  of  thir¬ 


ty  thousand  dollars,  to  be  paid  to  him 
In  equal  semi-annual  payments  in  each 
year  during  his  life,  reckoning  the  years 
from  the  time  of  my  death. 

(6.)  I  give  and  bequeath  to  my  niece, 
Norah.  wife  of  Major  Ricardo,  late  of 
the  British  army,  an  annuity  of  ten 
thousand  dollars,  to  be  paid  to  her  per¬ 
sonally,  and  upon  her  individual  re¬ 
ceipt,  in  equal  semi-annual  payments 
in  each  year  during  her  life,  reckoning 
the  years  from  the  time  of  my  death. 

(7.)  I  give  and  bequeath  to  my  niece, 
Henrietta,  wife  of  Count  Paul  d’Aramon, 
an  annuity  of  ten  thousand  dollars,  to 
be  paid  to  her  personally,  and  upon  her 
individual  receipt,  in  equal  semi-annual 
payments,  in  each  year  during  her  life, 
reckoning  the  years  from  the  time  of 
my  death. 

(8.)  I  give  and  bequeath  to  my 
stepson,  Ronald  de  Reuter,  an  annunlty 
of  twenty  thou.sand  dollars,  to  be  paid 
to  him  in  equal  semi-annual  payments 
in  each  year  during  his  life,  reckoning 
the  years  from  the  time  of  my  death. 

“Stone  Villa”  Goes  to  Mrs.  Wliitehouse. 

(9.)  I  give  and  devise  absolutely  and 
in  fee  simple  to  Sybel  Douglas,  wife  of 
William  Whltehouse,  my  cottage  or 
stone  villa,  consisting  of  a  parcel  of 
land  and  buildings  thereon,  situated  at 
Newport,  in  the  State  of  Rhode  Lsland, 
known  as  Stone  Villa,  to  have  and  to 
hold  the  same  to  her,  her  heirs  and  as¬ 
signs  forever,  and  if  during  my  life  I 
shall  sell  the  said  cottage,  then  and  in 
stich  case  I  give  and  ))equeath  unto  the 
said  Sybel  Douglas,  wife  of  William 
Whltehouse,  a  sum  equal  to  the  amount 
for  which  I  shall  have  sold  the  .said  cot¬ 
tage. 

(10.)  I  also  give  and  bequeath  to  the 
said  Sybel  Douglas,  wife  of  William 
Whltehouse,  an  annuity  of  $5,000. 

(11.)  I  give  and  bequeath  to  MUss 
Margaret  Middleton  an  annuity  of  $2,000. 

(12.)  I  give  and  bequeath  to  Mrs. 
Mary  Irwin  an  annuity  of  $2,000. 

(13.)  I  give  and  bequeath  to  Lady 
Bagot,  formerly  Miss  Lily  May,  an  an¬ 
nuity  of  $2,000. 

(14.)  I  give  and  bequeath  to  Mrs.  Wil¬ 
liam  Jay  an  annuity  of  $2,000. 

(15.)  I  give  and  bequeath  to  Mrs.  Ar¬ 
thur  Isclln  an  annuity  of  $2,000. 

(16.)  I  give  and  bequeath  to  Mrs.  Car¬ 
rie  Wrlgjit  an  annuity  of  $2,000. 

(17.)  I  give  and  bequeath  to  Comte 
Etienne  de  Laurency  an  annuity  of 
$5,000. 

(18.)  I  give  and  bequeath  to  Vlcomte 
Gaston  de  Breteuil  an  annuity  of  $2,000. 

(19.)  I  give  and  bequeath  to  James 
Gordon  Douglas  an  annuity  of  $2,000. 

(20.)  I  give  and  bequeath  to  Mr.  Corn¬ 
wall,  formerly  second  officer  of  the  Ly- 
sistrata,  an  annuity  of  $1,000. 

(21.)  I  give  and  bequeath  to  Boy,  for¬ 
merly  quartermaster  on  the  Lyslstrata, 
and  now  living  at  87  Avenue  d’Jean,  an 
annuity  of  $500. 

(22.)  I  give  and  bequeath  to  Peterson, 
formerly  quartermaster  on  the  Lysls¬ 
trata,  an  annuity  of  $500. 
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(23.)  I  give  and  bequeath  to  Andrews, 
formerly  one  of  the  engineers  on  the 
Lysi.strata,  an  annuity  of  $1,000. 

(24.)  I  give  and  bequeath  to  A.  C. 
Hute,  formerly  an  officer  on  the  Lysis- 
trata,  an  annuity  of  $1,000. 

(25.)  I  give  and  bequeath  to  Percy 
Mitchell,  now  living  at  160  Faubourg 
St.  Honore,  an  annuity  of  $3,000. 

All  the  above  annuities  mentioned  in 
paragraphs  10  to  25  of  his  my  will  shall 
l>e  paid  in  equal  .semi-annual  payments 
reckoning  from  the  time  of  my  death. 

(26.)  I  give  and  bequeath  unto  each 
and  every  one  of  my  domestic  servants 
who  shall  be  in  my  employ  at  the  time 
of  my  death,  and  to  whom  I  do  not  give 
an  annuity,  a  sum  equal  in  amount  to 
the  amount  of  his  or  her  wages  for  one 
year  at  the  time  of  my  death. 

(27.)  Kaeh  devi.«c,  bequest,  and  an¬ 
nuity,  given  by  the  preceding  articles  of 
this  my  will,  shall  be  over  and  above, 
and  free  from,  any  and  all  legacy,  In- 
heiitancc,  or  transfer  tax  or  taxes,  or 
duty  or  duties,  and  I  direct  that  any  and 
cll  such  tax  or  taxes,  duty  or  duties, 
upon  or  In  respect  of,  or  upon  or  in 
respect  of  the  transfer  of  such  devise, 
l)equest,  and  annuity,  shall  be  paid  by 
my  executors  out  of  my  estate  as  part 
of  the  expense  of  administration  thereof, 
so  that  each  devl.see,  legatee,  and  an¬ 
nuitant,  .shall  receive  the  full  amount 
of  each  devise,  bequest,  or  annuity  here¬ 
by  given  to  him  or  her,  free  from  any 
.such  tax  or  duty. 

(28.)  Each  legacy  or  annuity  hereby 
given  to  a  woman  now  or  hereafter 
married,  shall  be  for  her  own  separate 
u.se,  and  not  subject  to  the  debts  or  con¬ 
trol  of  her  husband.  Each  such  legacy 
and  annuity  shall  be  payable  to  the 
legatee  or  annuitant  In  person  only,  and 
on  her  or  his  personal  receipt,  and  shall 
l»e  Inalienable  and  not  capable  of  antici¬ 
pation,  pledge,  or  transfer.  In  whole  or 
in  part,  by  the  legatee  or  annuitant.  All 
annuities  hereby  given  shall  commence 
at  the  time  of  my  death  and  be  payable 
In  equal  parts  half  yearly,  except  as 
Iterelnabove  specifically  mentioned. 

Proc  is  ions  for  Permanent  Memori  al 
to  His  Father,  the  Founder  of 

the  New  York  Herald 

(29.)  It  is  my  long-cherished  Inten¬ 
tion  and  purpose,  and  it  is  my  will  to 
establish  a  substantial,  appropriate,  and 
permanent  memorial  to  my  father,  the 
late  James  Gordon  Bennett,  the  founder 
and  for  many  years  the  proprietor  of 
the  New  York  Herald,  and  therefore  to 
that  end  and  to  effectuate  my  said  In¬ 
tention  and  purpose,  I  direct  the  ex¬ 
ecutors  of  this  my  will  hereinafter  named 
and  such  of  them  as  shall  qualify  and  the 
survivors  and  survivor  of  them  and  their 
successors  and  successor,  as  soon  as 
practicable  after  my  death  and  during 
the  lives  of  Isaac  Bell  and  James  Gor¬ 
don  Douglas  and  the  life  of  the  longest 
liver  of  them,  to  cause  or  procure  to  be 
incorporated  a  corporation  to  be  named 
“The  James  Gordon  Bennett  Memorial 
Home  for  New  York  Journalists”  In 
memory  of  my  father  and  for  whom  the 
same  shall  be  a  perpetual  memorial,  the 
general  objects  and  purposes  of  which 
corporation,  which  shall.  If  possible  have 
perpetual  existence,  shall  be  to  provide 
and  maintain  a  suitable  and  comfortable 
home  or  to  p^o^•lde  pecuniary  aid  for 
persons  who  shall  have  been  employed 
for  at  least  ten  years  upon  or  by  or  in 
connection  with  any  daily  newspaper  or 
journal  which  Is  now  or  shall  be  here¬ 
after  regularly  published  in  the  Borough 
of  Manhattan  In  the  city  of  New  York, 
and  who  shall  by  reason  of  old  age,  ac¬ 


cident,  or  bodily  infirmity,  and  through 
lack  of  means  be  unable  to  care  for 
themselves  or  need  such  home  or  aid, 
each  of  which  persons  shall  be  nomi¬ 
nated  and  recommended  for  the  benefits 
of  such  home  or  for  such  aid  by  the 
proprietor  or  owner  or  publisher  of  any 
such  newspajjer  or  journal  (whether 
an  individual  or  a  corporation)  and  shall 
be  approved  and  accepted  by  the  board 
of  directors  of  such  home  in  Its  uncon¬ 
trolled  discretion,  and  which  board  of 
directors  shall  always  in  the  selection, 
approval,  and  acceptance  of  persons  to 
receive  the  benefits  of  such  home  or 
such  aid,  give  the  preference  to  any 
jier.son  who  shall  be  or  shall  have  been 
employed  by  or  associated  with  the  New 
York  Herald  Company  or  the  New  York 
Herald  Company  Soci6t6  Anonyme 
Francalse  upon  or  In  connection  with 
cither  the  New  York  or  the  European 
edition  of  the  New  York  Herald  news- 
I)aper  or  the  Evening  Telegram  news- 
).aper. 

The  said  Memorial  Home  Corporation 
shall  e.stablish  and  maintain  a  suitable 
building  or  suitable  buildings  and 
grounds  and  appurtenances  to  provide  a 
home  or  homes  for  the  per.sons  so  to  be 
benefited  or  aided  and  may  also  aid  any 
such  person  or  persons  by  pecuniary  or 
other  contributions  or  by  pen.slons  or 
otherwise  as  its  Board  of  Directors  may, 
in  its  uncontrolled  discretion,  from  time 
to  time  deem  be.st. 

Names  Three  Friends  as  Executors 

And  I  give,  devise,  and  bequeath  all 
the  rest,  residue,  and  remainder  of  all 
the  estate  and  property  real  and  personal 
and  of  every  kind  and  nature  and 
wheresoever  .situated  which  shall  be¬ 
long  to  me  or  be  subject  to  my  disposal 
at  the  time  of  my  death,  unto  .such  The 
.Tames  Gordon  Bennett  Memorial  Home 
for  New  York  Journalists  Corporation 
so  to  be  formed,  when  and  as  soon  as 
the  same  .shall  be  duly  incorporated,  to 
be  used  and  applied  for  Its  corporate 
purposes;  and  all  Income  of  my  said 
residuary  estate  and  property  which 
shall  be  so  duly  Incorporated  and  en¬ 
titled  to  receive  such  re.slduary  estate 
and  property,  I  give  and  bequeath  ab¬ 
solutely  unto  my  friends  Eugene  Hig¬ 
gins  and  Rodman  Wanamaker  and 
James  Stillman  and  to  such  of  them 
as  shall  survive  me. 

To  Continue  Newspapers  in 
Perpetuity  on  Present  Lines 
of  Policy  and  Management 

It  is  my  desire  and  will  that  such 
Memorial  Home  Corporation  shall  own 
and  as  soon  as  the  due  administration 
of  my  estate  shall  permit,  receive  and 
that  it  shall  hold  as  long  as  practicable 
all  capital  stock  of  The  .New  York  Her¬ 
ald  Company  and  the  New  York  Her¬ 
ald  Company  Soclete  Anonyme  Fran¬ 
calse  which  shall  belong  to  me  at  my 
death  and  form  part  of  my  residuary 
estate  and  property,  and  that  by  vir¬ 
tue  of  its  ownership  of  such  stock,  it 
shall  from  time  to  time  elect  such  per¬ 
sons  as  directors  of  said  The  New  York 
Herald  Company  and  said  The  New 
York  Herald  Company  Societe  Anonyme 
Francaise  as  shall  continue  to  manage 
each  of  said  companies  and  conduct 
the  business  and  publication  apd  man¬ 
agement  of  The  New  York_  Herald 
newspaper  In  both  Its  Ne^  York  and 
European  editions  hnd  The  Evening 
Telegram  upon  the  same  principles  and 
traditions  and  with  the  same  policy 
and  in  the  same  manner  so  far  as  prac¬ 
ticable,  as  the  same  shall  be  conducted 
at  the  time  of  my  death.  It  Is  also  my 
wish  and  hope  and  I  request  that  the 


directors  of  said  New  York  Herald  (Cor¬ 
porations  shall  so  manage  the  business 
and  affairs  thereof  as  to  accomplish  such 
desire  and  to  that  end  that  they  estab¬ 
lish  and  set  aside  so  much  of  the  earn¬ 
ings  and  profits  of  said  Corporations  or 
either  of  them  as  shall  provide  reserve 
or  .surplus  funds  sufficient  in  their  judg¬ 
ment,  to  provide  for  all  possible  contin¬ 
gencies  of  the  business  and  to  main¬ 
tain  the  high  standard,  efficiency,  in¬ 
dependence,  and  wide  influence  of  the 
newspapers  published  by  said  Corpora¬ 
tion,  and  if  deemed  desirable  to  that  end. 
to  reduce  the  selling  price  of  any  of  said 
newspapers  or  the  charges  for  adver¬ 
tisements  therein  or  to  increase  the 
costs  of  production  by  Improvements  In 
any  of  said  newspapers,  always  hav¬ 
ing  In  view  these  objects  rather  than 
an  increase  of  net  profits. 

Executors  to  Act  as  Directors 

It  Is  also  my  wish  and  hope  that  each 
of  the  executors  of  this  my  will,  here¬ 
after  named  and  each  person  who  may 
at  any  time  be  an  executor  of  my  will, 
.shall  be  and  act  as  a  director  of  such 
Memorial  Home  Corporation  and  a  di¬ 
rector  of  said  corporations  The  New 
York  Herald  Company  and  The  New 
York  Herald  Company%)clete  Anonyme 
Francalse.  It  Is  also  my  will  and  I 
direct  that  each  executor  of  this  my 
will  who  shall  act  as  a  director  of  such 
Memorial  Home  Corporation  shall  be 
be  paid  and  receive  as  compensation  for 
his  services  as  such  director  and  his 
services  as  a  director  of  either  or  both 
of  said  New  York  Herald  Corporations, 
if  he  shall  al.so  be  a  director  of  them 
or  either  of  them,  the  sum  of  $5,000  per 
annum  In  addition  to  any  commissions 
or  compensations  which  he  may  receive 
or  be  entitled  to  for  his  services  as  an 
executor  of  this  will. 

Names  Higgins,  Wanamaker  and  Still¬ 
man 

(30.)  I  hereby  nominate  and  appoint 
my  friends  Eugene  Higgins,  Rodman 
Wanamaker,  and  James  Stillman  to  be 
the  executors  of  this  my  will,  and  I 
request  and  direct  that  no  bond  or 
security  for  the  performance  q{  his  du¬ 
ties  be  required  of  any  theflfc  ,pr  of 
any  other  executor  of  this  my  will  and 
that  each  such  executor  may  be  per¬ 
mitted  to  act  as  such  executor  with¬ 
out  giving  any  bond  or  other  security 
For  the  purpose  of  paying  any  legacy 
or  legacies,  or  satisfying  or  providing 
for  the  payment  of  any  of  my  debts 
or  obligations  or  of  any  annvUf'-  or  an¬ 
nuities,  or  for  the  execution  of  this  my 
will  or  for  the  administration  of  my 
estate  or  for  any  other  purpose,  I  au¬ 
thorize  and  empower  the  executors  or 
executor  for  the  time  being  of  this  my 
will,  in  their  or  his  uncontrolled  dis¬ 
cretion,  to  sell,  as.slgn,  convey,  trans¬ 
fer,  mortgage,  lease,  or  exchange  any 
real  or  personal  property  which  may 
belong  to  me  at  my  death  or  which 
may  at  any  time  belong  to  or  form  part 
of  my  e.state  and  property,  and  to  ex¬ 
ecute  and  deliver  any  and  all  deeds, 
conveyances,  assignments,  mortgages, 
leases  and  other  Instruments  which  ma? 
be  necessary  or  proper  to  carry  and  such 
■sale,  assignment,  mortgage,  lease,  ex¬ 
change  or  other  disposition  into  effect, 
and  any  and  all  property^  so  sold,  con - 
vey^d,  assiguj^,  njoi:tgag(^,^^^eigsed,  or 
eifchan^ed  shali  be  jfreei,  from ,  all  ^ll.en 
or  charge  of  or  by  reason  for  any  de¬ 
vice,  befl^ue^st,  or  annuity  ^ven  or  made 
by  this  my  will  or  any  codicil  thereto. 
I  authorize  and  empower  said  executors 
or  executor  to  retain  and  hold  any  per. 
sonal  property  which  may  belong  to  me 
at  the  time  of  my  death  and  set  aside 
and  hold  any  part  thereof  to  provide 


for  the  payment  and  satisfaction  of 
any  annuity  given  by  me.  I  especially 
request  and  charge  said  executors  and 
executor  not  to  sell  or  part  with  any 
of  the  capital  stock  of  the  New  York 
Herald  Company  or  the  New  York  Her¬ 
ald  Company  Societe  Anonyme  Fran- 
cise  unless  It  shall  be  absolutely  nec¬ 
essary  to  do  so,  but  to  transfer  all  of 
such  capital  stock  to  said  Memorial 
Home  Corporation  as  part  of  my  resi¬ 
duary  estate  when  as  soon  as  practi¬ 
cable  to  do  so  in  due  course  of  the 
administration  of  my  estate  and  the 
execution  of  this  my  will. 

Vacancies  in  Executorship  * 

(31.)  I  authorize  and  empower  any 
person  who  at  any  time  may  be  an 
executor  of  this  my  will,  at  any  time, 
by  an  instrument  in  writing  under  his 
hand  and  seal  and  'acknowledged  or 
proved  so  as  to  entitle  the  same  to  be 
recorded  as  a  deed  of  real  property,  to 
resign  his  office  as  such  executor.  If, 
at  any  time  there  shall  be  any  vacancy 
or  vancancies  In  the  executorship  of 
this  my  will  and  consequently  less  than 
three  executors,  thereof,  by  reason  of 
the  failure  to  qualify,  death,  resigna¬ 
tion,  incapacity  or  removal  of  any  exe¬ 
cutor,  such  vacancy  or  vacancies  may 
be  filled  by  the  appointment  of  an¬ 
other  executor,  or  other  executors  by 
the  surviving  or  remaining  and  com¬ 
petent  executors  or  executor  by  an  in¬ 
strument  in  writing  under  their  hands 
and  seals  or  his  hand  and  seal  executed 
and  acknowledged  so  as  to  entitle  the 
same  to  be  recorded  as  ’  a  deed  of  real 
property,  and  every  executor  thus  ap¬ 
pointed  shall  upon  and  by  virtue  of 
such  appointment  have  and  possess  the 
like  rights,  powers,  discretion,  and  du¬ 
ties  as  if  named  as  an  executor  in  and 
by  this  will. 

Penalties  for  Contestants  of  Will. 


(32.)  If  any  person  shall  object  to  or 
contest  the  probate  of  this  ■will  or  any 
part  thereof  or  attempt^  to  revoke  the 
probate  of  said  will  or  any  part  thereof 
or  attempt  to  set  aside  the  probate  of 
said  will  or  any  part  thereof  or  attempt 
to  have  the  said  will  or  any  part  there¬ 
of  adjudged  to  be  invalid  or  ineffectual 
or 'attempt  to  modify  any  provisions  of 
said  will,  any  devise  or  bequest  or  an¬ 
nuity  given  to  such  person  shall  be 
thereby  revoked  and  annulled  and  be¬ 
come  and  be  of  no  effect,  and  such  per¬ 
son  shall  receive  no  part  of  or  benefit 
from  my  estate  and  property,  and  In 
such  case  I  hereby  revoke,  cancel,  and 
annul  every  such  devise,  beque.st,  or  an¬ 
nuity  hereby  given  to  such  person  and 
all  money  or  property  hereby  given  to 
such  person  shall  fall  Into  and  form 
part  of  my  residuary  estate  hereby  dis¬ 
posed  of. 

(33.)  If  any  clause,  article,  or  pro- 
vLsion  of  this  my  will,  or  any  devise  or 
bequest  or  dispo.sition  made  or  intended 
to  be  made  thereby,  shall  be  or  be  ad¬ 
judged  to  be  invalid  or  Ineffectual,  for 
any  reason  other  than  the  death  of  a 
legatee,  devisee,  or  annuitant  before  my 
death.  I  give,  devise,  and  bequeath  all 
property,  real  or  per.sonal,  and  of  every 
kind  and  wheresoever  situated,  so  at¬ 
tempted  to  be  de'vlsed,  bequeathed,  or 
disposed  of  by  such  clause,  article,  or 
^^rOvlslo'nV  or  which'  biit  for  such  in- 
'yalldlty  of  InelTectiv’eness  would  be  de- 
yi^d,  bequeathed,'  or  dispo.sed  tf,  unto 
Eugehfe  Hlgglrts,  Rodman  Wanamaker, 
arid  James  Stillman,  and  to  such  of  them 
as  shall  survive  me,  absolutely  and  in 
fee  simple. 

Lastly,  I  hereby  revoke  all  wills  here¬ 
tofore  made  by  me  and  declare  this  to 
{Concluded  on  page  36) 
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SOUTHERN  NEWSPAPER  PUBLISHERS  AND  AD 
AGENTS  IN  ANNUAL  MEETINGS 


Four  Distinct  Conventions  Will  Be  Held  at  Asheville,  N.  C.  Next  Monday,  Tuesday  and 
Wednesday— While  Business  Gets  Most  Important  Place  on  the  Programme 
There  Will  Be  a  Fine  Chance  for  Pleasure — Authorities  from 
Far  Away  Points  Will  Be  Present 


IF  the  interest  being  manifested  in 
next  week’s  sixteenth  annual  con¬ 
vention  of  the  Southern  News¬ 
paper  Publishers’  Association  is  any 
criterion,  this  convention  is  going  to  be 
not  only  the  largest  in  point  of  atten¬ 
dance,  but  one  of  the  most  interestia,-? 
and  beneficial  of  any  of  the  fifteen  con¬ 
ventions  that  have  preceded. 

The  Southeastern  .Advertising  Agency 
Association,  the  Association  of  South¬ 
ern  .Advertising  Agencies  (the  Souther  i 
Council,  A.  A.  A.  A.),  will  hold  their 
conventions  at  Asheville  at  the  same 
time. 

St.  Elmo  Massengale,  president  of  the 
Association  of  Southern  Advertising 


J.  H.  Allison, 

First  Vice-President  S.N.P.A. 


Agencies,  and  also  a  member  of  the 
Southern  Council,  has  issued  invitations 
to  the  publishers  of  the  leading  farm 
papers  of  the  South  to  meet  one  day 
with  the  advertising  agents.  From  this 
it  will  be  seen  that  there  will  be  a 
largely  diversified  field  of  publishers 
and  advertisers  in  Asheville  during  the 
three  days  of  the  convention. 

The  meetings  will  be  held  at  Grove 
Park  Inn,  Asheville,  N.  C.,  during  the 
three  days,  July  8,  9,  10.  Members  and 
guests  have  been  instructed  to  reach 
Asheville  Sunday  afternoon  or  on  the 
early  trains  Monday  morning,  so  as  ‘xt 
be  in  time  for  the  opening  session  at 
10  A.  M. 

Those  who  attended  the  conventions 
of  the  past  two  years,  both  of  which 
were  held  at  Grove  Park  Inn,  will  xd- 
call  ,that  pne'  of  thp  “most^pleastmt  fea¬ 
ture's  was  the '  infprn^  '  meetingif  ^,of 
nieml^r's  and  gfuests,  which  were  held 
at  various  and  sundry  hours, '.'when  ll^e 
convention  was  hot  in  session.  Sunday 
evening  proved  a  sort  of  get-togethc” 
affair;  as  the  delegates  and  visitors  ar¬ 
rived  they  were  greeted  by  those  al¬ 
ready  present.  "  In  fact,  before  night  it 
looked  as  if  everybody  was  present  and 
accounted  for,  but  the  trains  the  fol¬ 


P.  G.  BELL, 

President  of  the  Southern  Newspaper  Publishers’  Association. 


lowing  morning  brpught  a  number  of 
belated  members,  while  some  arrived  in 
automobiles,  having  toured  from  their 
home  towns. 

The  presence  of  the  ladies  will  again 
be  noted  at  the  convention.  A  great 
many  wives  and  daughters  of  members 
of  the  Association  who  have  besn 
present  at  previous  conventions,  knosr- 
ing  the  pleasures  to  be  had,  will  not  be 
content  to  remain  at  home  while  hubby 
and  daddy  is  participating  in  the  co.i- 
vention.  Again,  a  number  of  members 
who  have  hesitated  to  bring  the  mem¬ 
bers  of  their  families  realize  that  all 
they  have  ^o  do^ls  to' turn  the  ladles 
’ippsp'^when  'ai'H ve ^ ''Gf ofve ' !^rk 

in'n,  and  they  ‘will  lake'  care  'of  them¬ 
selves.  ■  '  '  V  ,  ' 

Plenty  of  Time  for  Recreation^’ 

'While  the  convention  is  going  to  Tie 
business  from  start  to  finish,  and  the 
programme  is  one  that  will  occupy 
every  minute  of  the  time  allotted,  there 
will  be  ample  time  for  recreation.  The 
afternoon  of  Monday  and  Wednesday, 


and  a  portion  of  Tuesday  afternoon, 
will  be  given  over  to  golf  and  other 
pleasures.  Several  sight-seeing  trips 
are  being  arranged,  for  the  benefit  of 
those  who  have  not  had  the  pleasure  of 
viewing  the  scenery  in  and  about  Ashe¬ 
ville.  The  golf  tournament  will  be  .n 
charge  of  a  special  committee  headed 
by  Alfred  Sanford,  past  president  of 
the  Association,  who  has  handled  the 
tournament  of  previous  yeara  Already 
a  spirit  of  rivalry  has  sprung  up,  and 
some  few  members  who  have  been 
hesitating  as  to  attending  the  conven¬ 
tion,  have  made  up  their  minds  that 
it  will  be  necessary  for  them  to  atteid 
li'Prdef  to  defend  their  record. 

Li  ,  I 

,  ."In  aU  probability,”  says  Secretary 
Johnson  in  writing  to  Thb  Editor  and 
PuBUSHRR,  "the  sessions  will  be  confin¬ 
ed  to  the  hours  of  10  A  M.  to  1:30  P. 
M.  The  afternoon  will  be  given  over  to 
golf  and  other  things.  If  it  becomes 
necessary  we  will  have  one  or  two  night 
sessions,  as  the  members  usually  sit 
around  in  groups  discussing  their  prob¬ 


lem.s.  In  fact  thc.sc  informal  gatherings 
are  what  have  all  our  conventions  so 
enjoyable.  You  know  at  Grove  Park 
Inn  there  are  no  counter  attractions  and 
very  few  of  the  memliers  seem  to  care 
to  stray  away,  as  the  white  lights  of 
A-sheville  do  not  burn  as  brightly  during 
July. 

“We  are  arranging  for  a  golf  tourna¬ 
ment  and  nobody  will  lack  company 
on  the  links.  Even  Marcellas  Foster, 
cf  Houston,  Tex.,  has  Inquired  about 
golf  and  I  think  the  only  baggage  he  in¬ 
tends  to  bring  to  the  convention  will 
be  his  golf  outfit.  The  same  holds  for 
Fo.ster,  of  Na.shville — I  don't  recall  that 
that  he  has  ever  missed  a  convention 


Charles  J.  .Allen, 

Second  Vice-President  S.N.P.A. 

of  the  S.  N.  P.  A.  and  he  has  already  ad¬ 
vised  me  that  he  will  be  among  those 
present  at  this  one. 

The  Programme  Summarized  J 
The  convention  will  be  called  to  order 
promptly  at  10  A.  M.  on  the  morning 
of  July  8.  First  will  come  the  roll  call, 
which  will  be  followed  by  a  reading  of 
the  minutes.  President  F.  G.  Bell  will 
deliver  his  annual  address  and  then  the 
St  cretary-treasurer,  Walter  C.  Johnson, 
will  hold  forth  for  fifteen  minutes,  in 
order  to  make  his  report.  This  report 
will  deal  largely  with  activities  of  the 
association  and  its  membership  during 
the  past  twelve  montha 
The  names  of  twenty-one  publications 
that  have  applied  for  membership  will 
to  submitted  and  their  formal  election 
will  be  in  order.  This  list  comprises  a 
number  of  representative  daily  papers 
throughout  the  South,  among  them  be¬ 
ing  two  publications  in  the  State  of  Ok¬ 
lahoma.  The  report  of  the  Legislative 
Committee,  which  has  been  handUng  the 
second-class  postage  matter,  will  be 
made  by  Major  E.  B.  Stahlman,  chair¬ 
man  of  the  committee. 

The  Advertising  Committee,  which 
has  done  some  very  effective  work  in 
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GdvertS3ing  the  South  and  Southern 
daily  newspapers,  through  the  various 
trade  pai>er3  and  national  mediums,  wiil 
make  its  report  through  the  chairman. 
Waiter  G.  Bryan.  Throughout  the  three 
days’  sessions  various  topics  suggested 
by  the  members  wili  be  discussed. 

The  afternoon  of  Monday  will  be  de¬ 
voted  to  committee  meetings  and  con¬ 
ferences.  Those  members  whose  duties 
will  not  require  them  to  attend  these 
meetings  will  have  an  opportunity  to 
enjoy  themselves  as  they  see  lit. 


R.  S.  Freeman, 
President  Southeastern  A.A.A. 


There  will  be  no  night  session  ex¬ 
cept  on  Tuesday  evening,  at  which 
time  there  will  be  a  get  together  meet¬ 
ing  of  the  various  organizations  and 
individuals  in  attendance  at  the  con¬ 
vention.  J.  R.  Williams,  the  advertis¬ 
ing  specialist  of  Knoxville,  Tenn.,  will 
on  this  occasion  give  his  tllustrated 
lecture  entitled  "How  I  Made  News¬ 
paper  Advertising  Double  One  Mer¬ 
chant's  Business."  The  lecture  will  be 
followed  by  brief  talks  which  will  be 
open  to  all  comera 

Tuesday  will  be  perhaps  the  busiest 
day  of  the  convention.  Beginning 
promptly  at  10  A.  M.,  the  convention 
will  get  down  to  business  and  will  be¬ 
gin  with  several  addresses  by  prominent 
men.  James  A.  Metcalf,  publisher  of 
the  Meredian  Dispatch,  but  who  is  act¬ 
ing  as  assistant  district  superintendent 
of  the  U.  S.  Employment  Service,  will 
make  a  brief  talk  on  the  subject  of  in¬ 
terest  to  all  publishers.  He  will  be  fol¬ 
lowed  by  Stanley  Clague,  managing  di¬ 
rector  of  the  A.  B.  C.  Next  in  order 
will  come  George  E.  McAneny,  vice- 
president  of  the  A.  N.  P.  A.,  and  chair¬ 
man  of  the  committee  on  second  class 
postage,  who  will  address  the  meeting 
on  the  subject  of  second-class  postage. 
A  most  enjoyable  talk  promises  to  be 
that  of  Mra  Zell  Hart  Deming,  publish¬ 
er  of  the  Warren  (Ohio)  Tribune,  whose 
subject  will  be  "Publishing  a  Daily 
Newspaper." 

Jason  Rogera  of  the  New  York 
Globe,  will  close  with  a  talk  on  the 
subject  of  the  “National  Newspaper 
Organization."  Topics  iuid  general  dis¬ 
cussions  will  follow. 

Joint  Meeting  with  Ad  Agents. 

On  the  afternoon  of  Tuesday  a  joint 
meeting  of  the  Southern  Newspaper 
Publishers  Association  smd  Association 
of  Southern  Advertising  Agents  will  be 
held.  On  this  occarion  Frank  B.  White, 
Managing  Director  of  the  Agricultur¬ 
al  Publishers’  Association,  will  address 
the  meeting.  A  number  of  matters  of 
mutual  Interest  to  the  various  organ¬ 


izations  represented  will  ‘  be  discussed. 
This  meeting  will  be  under  the  direction 
of  St.  Elmo  Massengale,  Presddent  of 
the  Association  of  Southern  Advertising 
Agencies. 

The  closing  day  of  the  convention 
will  begin  with  some  shop  talk,  the  first 
being  dry  mats  by  Mr.  Maynard,  Super¬ 
intendent  of  the  Wood  Flong  Corpor¬ 
ation.  He  will  be  followed  by  W.  H. 
Johnson,  general  managrer  of  the  In¬ 
ternational  Feature  Service,  who  will 
address  the  convention  on  a  subject 
’The  Value  of  Features  in  Circulation 
Building.” 

Lincoln  B.  Palmer,  manager  of  the 
American  Newspaper  Publishers  Asso¬ 
ciation,  will  address  the  meeting  a’’por- 
tion  of  his  talk  being  given’  over*  to 


Walter^  C.  Johnson, 
Secretary-Treasurer  S.N.P.A. 


discussing  some  of  the  things  that  the 
newspapers  of  the  country  are  doing 
to  help  win  the  war. 

Following  a  general  discussion  of 
topics  the  various  committees  will  make 
their  reports  and  the  adoption  of  reso¬ 
lutions  will  be  in  order.  The  election 
of  officers  for  the  ensuing  year,  and  the 
discus^on  on  activities  for  the  year, 
will  likewise  be  taken  upr  It  is  ex¬ 
pected  that  the  convention  will  ad¬ 
journ  sine  die  promptly  at  1:30  P.’M. 
Otherwise  an  afternoon  session  will  be 
held  in  order  to  complete ‘all  biisiness'lh 
hand.  « 

The  discussions  are  rather  topics, 
suggested  by  the  various  members,  all 
timely  and  an  inspection  will  reveal  the 
fact  that  few  if  any,  thread  bare  sub¬ 
jects  are  on  the  list.  The  question-box 
will  be  placed  in  the  convention  hall 
in  order  that  members  can  file  subjects 
which  they  would  like  to  have  dis¬ 
cussed. 

The  convention  sessions,  with  the  ex¬ 
ception  of  the  closing  hour  of  one  or  two 
of  the  sessions,  will  be  open  to  all  visi¬ 
tors.  This  policy  of  the  A  ssociation  in  in¬ 
viting  visitors  to  participate  in  its  meet¬ 
ings,  has  created  considerable  favorable 
comment  on  the  part  of  visitors,  many 
of  whom,  through  the  very  nature  of 
their  business,  understand  a  great  many 
of  the  publishers  problems,  and  quite 
frequently  are  able  to  inject  some  good 
advice  on  subjects  under  discussion. 

When  the  convention  goes  into  ex¬ 
ecutive  session  the  visitors  thoroughly 
understand  it  and  realize  that  these  ses¬ 
sions  are  necessary  in  the  conduct  of 
any  well  regulated  convention.  How¬ 
ever  as  previously  stated  these  occa¬ 
sions  are  rare  and  when  they  do  arise 
it  offers  the  non-members  a  good  excuse 
to  retire. 


Complete  Programme  for 
the  Asheville  Meeting 

of  Southern  Publishers 

MONDAY,  JULY  8TH.  * 

10  A.  M. — Roll  call;  reading  of  min¬ 
utes;  addresses  of  the  president;  re¬ 
port  of  the  secretary-treasurer;  elec¬ 
tion  of  new  members;  reports  of  stand¬ 
ing  committees,  legislative,  advertising; 
appointment  of  committees,  auditin':;, 
resolutions;  announcements;  discus¬ 
sions  of  topics. 

AFTERNOON. 

The  afternoon  will  be  devoted  to  com¬ 
mittee  meetings.  Informal  discussions, 
and  'recraatioiy  golf  toufnamenP;  A.  F, 
&Lnford,  chairman. 

TUESDAY,  JULY^STH.  ' 

10  A.  M. — Addresses:  “The  United 
States  Employment  ^rvice,”  J^es  A. 
Metcalf,  Assistant  District  Superinten¬ 
dent:  ‘The  A.  B.  C.,”  Stanley  Clague, 
managing  director;  "Second  Oass ‘Rost- 
age,”  George  E.  McEneny,  vice-presi- 


St.  Elmo'  Massengale,  - 1 
Chairman  Southern  Council  A.A.A.A. 


dent  A.  N.  P.  A^  "Publishing  a_  Daily 
Newspaper,”  Mrs."  Zell*  I&rt  Deming, 
publisher  Warren  (O.)'  Tribune;  "A 
National  Newspaper  Organi^tion,”  Ja¬ 
son  Rogers,  publisher  Newr"  Yofk.Glo^e; 
announcements;  topicg  and  genjfe^* dis¬ 
cussions;  adjournment.-’*’^  ^ 

^  __  *  AFTERNClONi 

3  P.  M. — ^Joint  meeting  Southern 
Newspaper  Publishers’  Association  anil 
Association  of  Southern  Advertising 
agents.  Address:  Frank  B.  White, 
managing  director,  Agricultural  Puj- 
lishers’  Association. 

NIGHT  SESSION. 

8:30  P.  M.. — ^Address,  illustrated  with 
lantern  slides,  “How  I  made  New.s- 
paper  Advertising  Double  One  Mer¬ 
chant’s  Business,”  John  R.  Williams, 
advertising  specialist,  Knoxville,  Tenn. 
Get  together  meeting  of  organizations 
and  individuals  in  attendance.  Short 
talks,  open  to  all  comera. 

WEDNESDAY,  JULY  lOTH. 

10  A.  M. — ^Addresses:  "Dry  Mats.” 
Mr.  Maynard,  superintendent  Wood 
Flong  Corporation:  “The  Value  of  Fea¬ 
tures  in  Circulation  Building,”  W.  H. 
Johnson,  general  manager.  Interna¬ 
tional  Feature  Service;  “The  Newspa¬ 
per’s  Part  in  Winning  the  War,”  Li.a- 
coln  B.  Palmer,  manager  American 
Newspaper  Publishers’  Association.  Re¬ 
ports  of  committees  and  adoption  of 
resolutions;  election  of  officers;  activi¬ 
ties  for  coming  year;  announcements, 
topics;  adjournment 


WASHINGTON  TIMES  IS 
ONE  YEAR  OLD 

Well-Known  Paper  Celebrates  First  Year 
of  Existence  Under  Arthur  Brisbane — 
Declares  In  Signed  Statement 
That  He  Is  Sole  Owner. 


Washington,  July  3. — Sunday  the 
Washington  Times  clebrated  Its  first 
anniversary  under  the  ownership  of 
Arthur  Brisbane.  In  a  signed  state¬ 
ment  Mr.  Brisbane  set  at  rest  the  ques¬ 
tion  of  full  ownership  of  the  Times  and 
its  purchase  price.  In  his  statement 
Mr.  Brisbane  said  be  owned  every  cent 
of  its  stock,  using  the  following  lan¬ 
guage: 

“It  may  perhaps  be  mentioned,  ap¬ 
propriately,  that  the  Times  Is,  100  hun- 
dred.per  cent.,  the  property  of  its  editor. 
No  other  man  owns  a  share  of  stock 
in  it.” 

As  to  the  purchase  price  and  future, 
Mr.  Brisbane  said: 

“The  account  of  the  Times’s  owner 
with  the  people  of  Washington  stands 
as  follows: 

“One-quarter  of  a  million  dollars  paid 
in  cash  to  Frank  Munsey,  a  year  ago, 
besides  fifty  odd  thousand  dollars  for 
supplies. 

“One-quarter  of  a  million  still  owing 
to  Mr.  Munsey  for  the  balance  of  the 
purchase  price. 

“More 'than  a  hundred  thousand  dol¬ 
lars  cash  working  capital  put  into  the 
plant  which  was  taken  over  with  empty 
cash  drawers — and  neither  salary  nor 
profit  taken  out. 

_“Be  it  ■'understood,  however,  that  the 
Times  is.  a^  highly  profitable'  enterprise, 
thanks  to  the  citizens,'  the  mi^bants 
of  'Washington,  and  ’  the  abbitY-'h!  an 
admirable  editorial,  busine^  and  me¬ 
chanical  '  staff. 

“I^  is  the  hope  of  this '  nq;wspaper 
tl^  may  be  of  use  to  this  community 
and  to-t^  nation,  that  its  profits,  as 
they, increase,  may  be  spent  in  such  a 
way^  as  to  set  a  good  example  to  the 
owners  of  other  newspapers,  justify  tlie 
confldeime'bf  readers,  and  adequately 
reward  the  Workers.”  l 

The  sihnlveiwry.'lssue'of  the  Times 
wap, an, elaborate  affair  and  the  anni¬ 
versary^  features  were  handmraely  ar¬ 
ranged.  Practically  every  employee  was 
represented  by  an  individual  or  group 
photogrraph. 

SEARS -ROEBUCK  MUST 
CORRECT  ADS 


Federal  Trade  Commission  Says  Com¬ 
pany  Admitted  Faults  and  Orders 
That  Matter  Be  Made  Right  at 
Once  with  Customers. 


Washington,  D.  C.,  June  29. — The 
Federal  Trade  Commission  has  ordered 
Sears,  Roebuck  &  Co.  of  Chicago  to  de¬ 
sist  from  certain  unfair  methods  of 
competition,  including  the  circulation  of 
false  and  misleading  advertisements 
which  the  company  admitted  had  been 
practiced. 

Sales  of  sugar  at  less  than  cost,  con¬ 
ditioned  on  the  purchase  of  other  gro¬ 
ceries  on  which  a  sufficient  price  was 
received  to  give  a  profit  on  the  com¬ 
bined  sale,  was  one  of  the  practices  dis¬ 
approved  by  the  commission.  The  com¬ 
pany  also  was  ordered  to  stop  advertis¬ 
ing  that  Its  representatives  supervised 
the  picking  of  tea  offered  for  sale;  that 
all  of  its  coffees  were  purchased  direct 
from  the  best  plantations  in  the  world, 
and  that  competitors  of  the  company 
did  not  deal  honestly  with  their  cus¬ 
tomers. 


The  Editor  ^  Publisher  for  July  6,  1918 


ANNOVNCEMENT 


The  Public  Ledger  Company  has  purchased  The 
Evening  Telegraph,  which  has  had  a  long  and 
honorable  career  of  fifty-five  years  in  this  city,  and 
beginning  today  that  newspaper  is  merged  with  the 

EVENING  PUBLIC  LEDGER. 


It  gives  the  Ledger  management  much  gratification 
to  make  the  announcement^  and  it  means  that  by 
this  combination  the  EVENING  PUBLIC  LEDGER 
acquires  the  most  complete  news  service  of  any 
afternoon  paper  in  this  country.  To  the  several 
news  association  services  —  the  United  Press,  the 
Central  News  and  the  International  News — and  the 
exclusive  special  cable  service  already  enjoyed  by 
the  EVENING  PUBLIC  LEDGER  is  added  member¬ 
ship  in  the  Associated  Press,  making  its  facilities 
unequaled. 


The  EVENING  PUBLIC  LEDGER  is  thus  enabled 
to  offer  its  readers  better  service  than  has  ever  be¬ 
fore  been  attempted  in  the  afternoon  newspaper 
field  of  this  city.  Such  improvement  will  continue 
to  be  our  constant  aim  as  a  part  of  our  policy  to  give 
the  best  obtainable  service  to  the  people  of 
Philadelphia. 


President 


Philadelphia, 
July  1,  1918 
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The  Editor  <|  Publisher  for  July  6,  1918 


U.  S.  PAPER  CONTROL  FORECAST  IF 
MANUFACTURERS  APPEAL 

Commission  Likely  to  Grant  Nothing  More  Than  Actual 
Increase  in  Costs  Consequent  Upon  Freight 
and  Wage  Advances 

The  matter  of  establishing  a  price  for  news  print  paper  threatens  to  again 
become  a  matter  of  controversy,  with  renewed  hearings  before  the  Federal 
Trade  Commission.  It  is  not  impossible,  also,  that  before  definite  and  final 
settlement  the  question  of  Federal  control  of  the  entire  paper-making  industry 
will  agsiin  be  taken  up  by  Congress.  The  first  contingency  depends  upon  the  at¬ 
titude  of  the  Federal  Trade  Commission,  and  the  latter  upon  how  far  the  manu¬ 
facturers  shall  go  m  their  endeavor  to  boost  the  price  above  the  figures  finally 
decided  upon  by  Chairman  Colver  and  his  fellow  Commissioners. 

The  National  War  Laabor  Board,  of  which  William  H.  Taft  and  Frank  P. 
Walsh  are  joint  chairmen,  in  granting  the  demands  of  the  paper  workers  for  an 
average  increase  of  10  per  cent,  in  wages,  asked  the  Federal  Trade  Commission  to 
consider  an  adjustment  of  the  $3.10  price  recently  fixed,  in  view  of  this  increase 
in  labor  cost.  The  new  freight  schedule,  increasing  freight  charges  by  2«  per 
cent.,  is  also  a  new  element  to  enter  into  the  reconsideration  of  the  Commission. 

Appeal  By  Manufaclurers  May  Follow 


While  the  Commission  was  consider¬ 
ing  the  evidence  on  cost  of  manufacture 
of  news  print  and  its  bearing  upon  the 
price  to  be  fixed,  the  new  freight  rate 
had  not  gone  into  effect,  although  the 
measure  of  increase  was  known.  The 
matter  of  increase  in  wages  bad  not 
been  settled,  of  course.  Tub  Editor  and 
PuBLASUER  was  able,  upon  authority,  to 
say  at  the  time  it  announced  the  new 
price,  that  in  establishing  the  price  of 
$3.10  the  Federal  Trade  Commission  bad 
not  given  consideration  to  either  ele¬ 
ment.  The  manufacturers,  who  are 
parties  to  the  agreement,  which  gave 
the  price  question  into  the  hands  of  the 
Federal  Trade  Commission  profess  ex¬ 
treme  dissatisfaction  with  the  rate  de¬ 
cided  upon,  and  their  attorney,  Henry 
A.  Wise,  told  Tun  Editor  and  Publabher, 
as  was  announced  in  these  columns  last 
week,  that  the  Federal  Trade  Commis¬ 
sion  would  be  asked  to  readjust  the 
price  in  consideration  of  the  increases 
in  freight  and  labor  cost.  Also,  be  in» 
dicated  that  if  the  result  was  unsatis¬ 
factory  to  his  clients,  an  appeal  from 
the  decision  of  the  Commission  would 
be  made  to  the  judges  of  the  United 
States  Circuit  Court. 

In  pursuance  of  this  programme,  Mr. 
Wise  telegraphed  last  Tuesday  to  the 
Commission  asking  it  to  readjust  the 
price  as  applying  to  the  months  of  May, 
June,  and  July,  basing  their  considera¬ 
tion  upon  the  wage  award  of  the  Labor 
Board  and  the  freight  increase,  and  to 
set  a  date  upon  which  the  parties  in 
interest  might  appear  before  the  Com¬ 
mission  to  present  evidence  showing 
the  actual  effect  of  the  new  elements 
upon  the  cost  of  production.  "After 
that,"  said  Mr.  Wise  to  The  Editor  and 
Publisher,  “we  will  decide  upon  what 
we  can  do  next."  Commis.sioner  Colver 
replying,  directed  Mr.  Wise  to  a.sk  the 
Attorney-General  to  set  a  date. 

Ask  for  Readjustment 

By  the  terms  of  the  agreement  made 
between  the  manufacturers  and  the  rep¬ 
resentatives  of  labor,  the  new  scale  of 
wages  just  decided  upon  by  the  Taft- 
Walsh  Board,  retroacts  to  May  1,  and 
the  mills  must  make  good  to  their  work¬ 
men  the  difference  between  the  old 
scale  and  the  addition  awarded  by  the 
War  Labor  Board.  In  addition,  the  cost 
of  manufacture  is  affected  from  July  1 
by  the  increase  in  freight  rates,  and  it 
is  argued  by  the  manufacturers  that 
cognizance  of  this,  as  well  as  the  wage 
increase,  should  be  taken  into  considera¬ 
tion  in  reviewing  the  action  of  the  Com¬ 
mission  that  set  the  price  of  news  print 
at  $3.10  per  hundred. 

These  advances  in  the  cost  of  manu¬ 


facture,  it  is  generally  accepted,  are 
bound  to  increase  the  price  of  news 
print  to  the  consumer,  and  educated  es¬ 
timates  are  that  ten  cents  per  hundred 
will  be  added  by  the  Commission  on 
each  count,  and  that  the  price  of  news 
print  will  be  ultimately  fixed  by  the 
Commission  at  $3.30  per  hundred 
pounds.  While  the  exact  effect  of  the 
increase  in  freight  rates  upon  the  cost 
of  manufacture  will  be  somewhat  ditli- 
cult  to  arrive  at,  because  some  mills 
get  more  river-driven  supplies  than  oth¬ 
ers,  it  is  accepted  that  there  will  be  no 
ditliculty  in  reaching  the  exact  effect  of 
the  wage  increase.  The  manufacturers 
must,  according  to  the  agreement  be¬ 
tween  them  and  the  representatives  of 
labor,  by  which  the  threatened  strike  of 
May  1  was  averted,  pay  over  to  the 
workmen  the  difference  in  the  two 
scales,  and  this  total  sum  will  give  ac¬ 
curately,  when  compared  with  previous 
cost  figures,  the  amount  of  cost  in¬ 
crease  on  this  count. 

May  Bring  U.  S.  Control 

It  is  obvious,  however,  that  if  the  in¬ 
crease  in  selling  price  expected  from  the 
Federal  Trade  Commission  shall  be  con¬ 
fined  to  the  actual  increase  in  cost 
shown  by  the  freight  and  wage  ad¬ 
vances,  the  manufacturers  will  still  feel 
themselves  agrieved.  Since  they  con¬ 
tend  that  they  cannot  do  business  at 
a  profit  on  the  $3.10  price,  if  nothing 
more  than  the  actual  increase  in  cost  is 
allowed  above  that  figure,  to  be  con- 
.sistent  they  must  seek  relief  from  the 
judges  of  the  United  States  Circuit 
Court. 

Among  those  who  have  followed  the 
news-print  controversy  closely  such  a 
move  as  that  would  result  in  their  im- 
doing.  It  is  confidently  predicted  that 
if  the  manufacturers  go  further  than 
the  Federal  Trade  Commission  with  the 
argument  that  a  price  unfair  to  them 
has  been  settled  upon  by  that  body,  there 
will  be  a  revival  of  the  Smith  bill,  which 
was  defeated  last  January  in  the  Sen¬ 
ate  by  the  narrow  margin  of  36  to  32, 
and  that  this  time  the  Government  It¬ 
self  will  be  behind  the  new  measure, 
and  it  will  pass. 

At  the  time  of  the  defeat  of  his  mea¬ 
sure,  Senator  Smith,  of  Arizona,  an¬ 
nounced  that  he  would  continue  his  ef¬ 
forts  at  another  time,  and  it  is  believed 
that  he  is  only  awaiting  a  favorable 
opportunity  to  go  into  action  again.  The 
Smith  bill  purposed  to  place  under  Gov¬ 
ernment  control,  vested  in  the  Federal 
Trade  Commission,  the  production  and 
distribution  of  print  paper  and  mechani¬ 
cal  and  chemical  pulp  in  the  United 
States.  The  Government  is  a  large 


user  of  not  only  news  print,  but  also 
of  all  other  kinds  of  paper,  and  is  about 
to  take  mea.surcs,  operating  in  conjunc¬ 
tion  of  both  consumers  and  producers, 
to  increase  the  supply  of  all  kinds  of 
paper,  and  to  curtail  its  consumption  in 
certain  kinds  of  use. 

Smith's  Opportunity 
It  is  argued,  therefore,  that  an  appeal 
such  as  the  manufacturers  have  de¬ 
clared  they  will  make  would  be  Just  the 
opportunity  awaited  by  Senator  Smith 
and  his  adherents  to  turn  over  to  the 
Government  control  of  the  production 
and  the  distribution  of  all  paper,  of 
whatever  kind,  manufactured  in  the 
United  States. 

It  is  believed  also  that  the  members 
of  the  Federal  Trade  Commission,  ev¬ 
ery  one  of  whom  is  weary  of  the  long- 
drawn-out  and  seemingly  endless  con¬ 
troversy,  would  welcome  legislative  ac¬ 
tion  which  would  relieve  them  from 
further  consideration  of  the  subject  In 
the  decision  of  the  Taft-Walsh  Board, 
which  provides  for  a  readjustment  of 
the  wage  scale  every  six  months  dur¬ 
ing  the  war,  in  accordance  with  the 
fluctuations  of  the  cost  of  living,  they 
see  semi-annual  reopenings  of  the  price 
question  and  constant  wrangling  that 
can  lead  to  no  permanent  fixation. 

New  Wage  Scale 

The  new  wage  scale  is  binding  upon 
nineteen  companies  and  eight  labor 
union.s,  and  runs  from  25  to  33  per  cent, 
over  schedules  fixed  in  October,  1917. 
The  companies  affected  are: 

Abitibi  Power  &  Paper  Company,  Fort 
Frances  Pulp  &  Paper  Company,  Ltd., 
St.  Regis  Paper  Company,  Tidewater 
Paper  Mills  Company,  International  Pa¬ 
per  Company,  St.  Maurice  Paper  Com¬ 
pany,  De  Grasse  Paper  Company,  High 
Falls  Pulp  &  Paper  Company,  Spanish 
River  Pulp  &  Paper  Mills,  Ltd.,  Tag¬ 
garts  Paper  Company,  E.  B.  Eddy  Com¬ 
pany,  Ltd.,  Ontario  Paper  Company, 
Ltd.,  Falls  River  Company,  Ltd.,  Union 
Hag  &  Paper  Company,  Lake  Superior 
Paper  Company,  Itasca  Paper  Company, 
Pejepscot  Paper  Company,  Powell  River 
Company,  Ltd.,  Finch  Pruyn  Company. 

It  provides  that  the  hours  of  labor 
and  general  working  conditions  in  force 
April  30,  1918,  whether  by  written  or 
verbal  agreement  or  general  understand¬ 
ing,  shall  continue  for  the  period  of  the 
war  and  for  six  months  thereafter,  un¬ 
less  changed  by  mutual  consent.  The 
Board  recommends  that  a  committee  of 
five  from  the  manufacturers  and  a  simi¬ 
lar  committee  from  the  employees  bo 
formed  by  the  respective  groups  to 
"make  careful  investigation  and  study 
in  the  industry  and  endeavor  to  submit 
a  uniform  classification  of  employees, 
establish  proper  wage  differentials  be¬ 
tween  the  various  classes,  the  various 
grades  in  each  class,  and  to  formulate 
a  schedule  of  working  conditions  that 
can  be  adopted  by  all  the  mills  with  a 
view  of  establishing  uniform  classifica¬ 
tion,  working  conditions,  and  wage 
schedules,  throughout  the  industry. 
These  committees  should  be  appointed  at 
once  and  endeavor  to  reach  a  conclusion 
and  report  within  six  months  from  July 
1,  1918.” 

Hours  of  Labor 

EUght  hours  Is  to  constitute  a  day’s 
work  inside  the  mills  and  nine  hours 
for  outside  workers,  with  time  and  a 
half  for  overtime  for  each.  Tour  work¬ 
ers  are  to  get  41  cents  an  hour.  Inside 
day  workers,  except  girls  in  the  finish¬ 
ing  room,  38  cents;  the  minimum  pay 
for  mechanical  repair  men  is  set  at  60 
cents  an  hour,  and  for  their  helpers  39 
cents  an  hour.  Female  employees  doing 
the  work  of  males  are  to  receive  equal 
pay. 


The  Board  takes  the  scale  of  the  In¬ 
ternational  Paper  Company  as  a  basis, 
and  adds  10  cents  an  hour  when  that 
does  not  raise  the  pay  of  any  worker 
above  the  award  of  the  Board. 

A  striking  feature  in  the  report  is 
that  it  takes  cognizance  of  the  increased 
cost  of  living,  and  provides  for  a  compen¬ 
sating  fiuctuatlon  of  the  wage  scale.  It 
says: 

“The  wage  scale  adopted  herein  is 
based  upon  the  present  cost  of  living. 
On  January  1  and  July  1  of  e.ach  year 
during  the  period  of  the  war  and  for  six 
months  thereafter,  there  shall  be  an  ad¬ 
justment  of  wages  which  shall  auto¬ 
matically  take  place  on  the  above  dates 
providing  Government  statistics  show 
an  increase  in  the  cost  of  living  of  not 
less  than  10  per  cent,  in  excess  of  the 
cost  on  July  1,  1918,  in  which  case  the 
employees  shall  receive  an  Increase  in 
wages  equal  to  said  increase  in  cost  of 
living.  Should  said  statistics  show  a  de¬ 
crease  of  not  less  than  10  per  cent,  in 
the  cost  of  living  then  the  rate  of  wagc.s 
shall  be  correspondingly  decreased." 

The  Board  declares  that  workmen 
shall  have  but  four  holidays  a  year — 
F'ourth  of  July,  Labor  Day,  Thanksgiv¬ 
ing  Day,  and  Christmas — save  by  mu¬ 
tual  consent,  and  that  the  Christmas 
holiday  shall  be  but  thirty-six  hours 
long. 

The  workers  are  permitted  to  organize 
in  trade  unions  without  Interference 
from  the  employers,  and,  similarly,  em¬ 
ployers  may  organize  in  associations  or 
groups  and  bargain  collectively  with 
labor  through  chosen  representatives 
without  interference  from  the  workers. 


NEW  MEMBERS  OF  S.  N.  P.  A. 


Twenty-one  New^ipapers  to  Be  Elected  to 
Full  Privileges. 

The  S.  N.  P,  A,  will  elect  at  least 
twenty-one  new  members  at  its  Ashe¬ 
ville  session,  the  following  being  among 
those  who  will  be  admitted: 

Anniston  (Ala.)  Star;  Little  Rock 
(Ark.)  Gazette;  Gainesville  (Fla.)  Sun; 
Athens  (Ga.)  Herald;  Dublin  (Qa.) 
Courier  Herald;  Rome  (Ga.)  Tribune 
Herald;  Paducah  (Ky.)  Sun. 

Owensboro  (Ky.)  Messenger;  Baton 
rtouge  (La.)  State  Times;  Petersburg 
(Va.)  Progress;  Jackson  (Miss.)  News; 
Hattiesburg  (Mis.s.)  American;  Hickory 
(N.  C.)  Daily  Record;  Ardmore  (Okla.) 
Ardmoreite. 

Oklahoma  City  (Okla.)  Oklahoman; 
Brownsville  (Tex.)  Sentinel;  Austin 
(Tex.)  American;  Waco  (Tex.)  Times 
Herald;  El  Paso  (Tex.)  Herald;  San 
Antonio  (Tex.)  Express;  Greenville 
(S.  C.)  Piedmont. 

These  will  bring  the  S.  N.  P.  A.  mem¬ 
bership  up  to  126.  At  la.st  year’s  con¬ 
vention  thirty-seven  members  were 
elected,  and  the  officers  are  now  hopeful 
of  obtaining  a  further  increase  of  14 
very  shortly,  which  will  enable 
the  association  to  have  doubled  its  roll 
within  two  years. 


Can’t  Attend  S.  N.  P.  A.  Meeting 
George  McAneny,  vice-president  of 
the  A.  N.  P.  A.,  has  informed  The  Ed¬ 
itor  AND  Publisher  at  the  time  of  going 
to  press,  that  he  has  lieen  obliged  to 
cancel  his  engagement  to  attend  the 
Southern  "Newspaper  Publishers  Asso¬ 
ciation  meeting  in  Asheville,  N,  C., 
next  week,  for  the  reason  that  he  has 
been  called  to  Canada  on  imperative  per¬ 
sonal  business. 


Keep  busy.  Unused  hours  accumulate 
and  make  a  scrap-heap  that  is  difficult 
to  dispose  of  and  brings  no  profit. 
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Two  Years  of  Gratifying  Progress  for 
“The  Sun”  and  “The  Evening  Sun.” 


{Reprinted  from  the  editorial  page  of  ^"The  Sun/*  July  1,  1918.) 


THE  SUN  and  THE  EVENING 
SUN  have  now  been  under  the  direction 
of  the  present  owner  two  years.  On  the 
last  day  of  June,  1916,  they  passed  into 
MR.  MUNSEY’S  hands.  In  this  time 
both  of  these  newspapers  have  made 
gratifying  progress  in  every  respect. 
They  circulate  much  more  widely  and 
have  gained  handsomely  in  substantiality 
and  in  earnings. 

THE  SUN  (morning  issue)  now  has 
a  circulation  of  just  about  two  and  one- 
half  times  its  circulation  of  two  years 
ago,  and  this  notwithstanding  the  recent 
advance  in  selling  price  from  one  to  two 
cents.  True,  it  sold  at  two  cents  when 
MR.  MUNSEY  bought  it,  but  immedi¬ 
ately  on  his  purchase  went  to  one  cent. 

To  have  withstood  the  shock  of  an 
advance  in  price  of  too  per  cent,  as 
THE  SUN  has  with  practically  no  loss 
whatever  in  circulation  over  the  one 
cent  price  of  four  or  five  months  ago 
shows  that  it  has  a  firm  grip  on  its  read¬ 
ers,  and  no  genuine  newspaper  ever  has 
such  grip  on  its  readers  except  it  covers 
the  news  faithfully  and  in  good  form 
and  editorially  is  honest  and  straight¬ 
forward. 

The  owner  of  THE  SUN  has  no  per¬ 
sonal  ambitions  to  serve  through  this 


newspaper.  His  sole  purpose  is  to  give 
to  this  community  and  to  the  nation  a 
worth  while  newspaper  that  shall  stand 
ruggedly  and  unswervingly  for  the  right. 

And  this  policy  applies  the  same  to 
THE  EVENING  SUN,  which  has 
shown  splendid  development  in  these  two 
years  under  its  new  ownership.  In  this 
time  it  has  gained  constantly  in  circula¬ 
tion,  in  advertising  revenue  and  in  popu¬ 
larity.  And  it  has  made  this  circulation 
gain  in  spite  of  the  fact  that  its  selling 
price  has  been  doubled,  carrying  it  from 
one  cent  to  two. 

THE  EVENING  SUN  has  come  to 
occupy  a  very  big  place  among  the  even¬ 
ing  newspapers  of  New  York.  In  class 
and  quality  it  stands  alone  among  all  the 
evening  papers  of  big  circulation.  In¬ 
deed,  it  well  nigh  covers  the  entire  field 
of  culture,  of  wealth  and  highest  grade 
citizenship  generally. 

In  this  respect  THE  EVENING 
SUN  has  a  unique  position  in  New  York. 
No  other  newspaper  in  New  York,  morn¬ 
ing  or  evening,  can  match  the  measure 
of  highest  grade  circulation  of  THE 
EVENING  SUN  in  Manhattan  and  the 
communities  immediately  adjoining.  And 
strong  as  its  position  has  been  and  now 
is,  it  is  getting  stronger  every  day. 
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ADOLPH  S.  OCHS  PLANS  CABINET  FOR 
FUTURE  CONTROL  OF  TIMES 


Publisher  Looks  Forward  to  Eventual  Development  of  His  Great 
Newspaper  Under  Direction  of  Editorial  Council,  Conform¬ 
ing  to  Trend  Toward  Democracy  in  Life  of  the  World 


Adolph  S.  OCI'S,  of  the  New  Ycrk  Times,  has  been  devising  a  plan  looking 
to  t'le  evertual  control  of  his  great  new.spaper  as  an  institution  of  public 
service,  subject  to  the  domination  of  no  one  man,  but  conducted  by  an  execu¬ 
tive  and  editorial  cabinet,  v  rose  members  shall  rotate  as  chief. 

This  perhaps  the  most  impor'.jmt  fact  disclosed  in  an  interview  with  Mr. 
(Xhs  pri'itcd  in  the  current  issue  of  Forbes  I.lagazine,  and  written  by  B.  C. 
Forbes. 

A  Far-Sighted  Plan  in  the  Malting 


That  Mr.  Och.s,  v*hile  still  in  the 
prime  of  life  and  vigor,  should  evolve 
plans  reaching  far  into  the  future,  's 
characteri.stic  of  the  man  who  has 
brought  a  moribund  newspaper,  in  tho 
space  of  but  little  more  than  twenty 
years,  to  a  place  of  admitted  world 
leadership.  Just  as  Mr.  Ochs,  forty 
years  ago,  planned  to  become,  in  due 
course,  the  head  of  a  great  New  Yora 
newspaper — a  vi.sion  which  was  real¬ 
ized  exactly  p.ccording  to  schedule — he 
now  looks  forward  to  the  time  when  he 
may  desire  to  relinquish  personal  con¬ 
trol  of  his  great  new.spaper  and  to  place 
it  in  the  hands  of  men  trained  to  pur¬ 
sue  the  high  lines  of  policy  under 
which  he  has  developed  it,  and  to  per¬ 
petuate  the  paper's  prestige  and  public 
service. 

In  discussing  this  thought  with  Mr. 
Forbes,  Mr.  Ochs  says: 

“The  power  of  the  pre.ss,  the  power 
of  such  a  newspaper  as  the  Times,  is 
so  great  and  is  such  a  factor  in  our 
national  life  that  it  should  not  be  en¬ 
trusted  to  one  i)crson,  no  matter  how 
capable,  as  every  individual  has  nis 
prejudices  and  sympathies  and  is  affect¬ 
ed  by  his  bu.siness  conditions,  his  po¬ 
litical  associations,  and  his  social  en¬ 
vironment.  Every  man  po.ssesslng  hu¬ 
man  In.stincts  is  con.sciou.sly  or  uncou- 
sclou.sly  bia.sed  by  his  surroundings — 
and  the  man  without  human  Instincts 
is  not  capable  of  runing  a  human  insti¬ 
tution.  The  ideal  newspaper  man 
would  be  one  who  has  his  office  on  the 
fiftieth  floor  of  a  .skyscraper,  who  can 
pull  up  the  ladder  leading  to  it  the  m  >- 
ment  he  entered  his  office,  who  could 
not  be  reached  by  telephone  or  teie- 
gra.ph,  who  virtually  Isolated  himself 
from  the  world  and  calmly  viewed 
things  from  that  distant  standpoint. 
Such  an  arrangement  is,  of  course,  im¬ 
practicable. 

For  Institutional  Control. 

“For  my  part,  I  have  been  giving 
much  thought  to  devising  a  plan  lo 
make  this  newspaper  a  self-perpetu¬ 
ating  institution,  an  institution  not 
dominated  by  any  one  man,  but  gov¬ 
erned  by  republican  or  democratic  prin¬ 
ciples,  rather  than  by  autocratic  or 
monarchic  principles.  I  hope  to  see 
installed  on  editorial  cabinet  whose 
members  will  rotate  as  chief,  this  office 
to  be  held  either  for  a  specified  teim 
or  as  long  as  the  policies  adopted  arc 
approved  by  the  majority  of  the  cabi¬ 
net,  and  that  no  editorial  should  ap¬ 
pear  that  has  not  the  acceptance,  at 
least,  of  two  members  of  the  staff  who 
have  not  wTitten  the  article. 

“It  is  not  right  that  I  or  any  other 
owner  of  a  powerful  newspaper  should 
be  in  a  po.sition  to  decide  arbitrarily 
and  single-handedly  the  right  or  the 
wrong  of  every  question  coming  up  for 
editorial  judgment  day  after  day.  I  be¬ 


lieve  the  time  is  coming  when  the  na¬ 
tion  will  not  tolerate  such  a  situation. 

“I  may  add  that  in  this  office  the 
Editorial  Council  meets  every  after¬ 
noon,  when  every  editor  is  encouraged 
and  expected  to  express  fully,  frankly, 
and  fearlessly  his  honest  opinion.  I 
may  have  one  view,  but  may  find  that 
some  of  the  others  think  differently: 
the  thing  is  then  reasoned  out,  and 
whichever  view  finally  appears  the 
sounder  is  the  one  adopted.  No  edi¬ 
torial  writer  is  ever  a-sked  or  permit¬ 
ted  to  write  a  single  editorial  which 
does  not  reflect  absolutely  his  own  con¬ 
viction  a” 

How  He  Met  the  Financial  King. 

Mr.  Forbes  also  relates  the  story  of 
the  first  and  only  occasion  on  which  Mr. 
Ochs  met  the  late  J.  P.  Morgan. 

When  Mr.  Ochs  purchased  the  Times 
Mr.  Morgan  held  $25,000  of  the  news- 
l»aper’s  del)entures.  Mr.  Ochs  planned 
to  exchange  bonds  of  the  new  company 
for  those  outstanding  obligations,  and 
men  in  the  financial  district  who  held 
these  securities,  and  who  had  no  knowl¬ 
edge  of  Mr.  Ochs  nor  any  means  of 
judging  of  his  capacity  to  rejuvenate 
the  Times,  were  naturally  curious  to 
know  the  attitude  of  the  financial  king 
toward  the  reorganization  plan. 

Mr.  Ochs  called  upon  Mr.  Morgan, 
without  previous  appointment,  and  in 
half  an  hour  he  had  secured  his  signa¬ 
ture  to  the  new  agreement.  Mr.  Mor¬ 
gan  accepted  bonds  in  exchange  for  his 
.stock,  and  afterward  cashed  in  those 
l)onds  for  their  full  value.  Wall  Street 
men  speculated  as  to  who  had  “staged” 
the  meeting  and  the  transaction  for  Mr. 
Ochs,  but  they  concluded  that,  however. 
It  had  been  accomplished,  the  winning 
of  Mr.  Morgan’s  approval  of  the  new 
reorganization  meant  that  the  plan  was 
sound  and  the  new  publisher  entitled  to 
consideration. 

Some  light  may  have  been  thrown  on 
the  secret  of  how  Mr.  Ochs,  unknown  in 
New  York  financial  circles,  had  hchleved 
his  point  with  Mr.  Morgan  by  the  finan¬ 
cial  leader’s  avowal,  many  years  later 
that  credit  was  ba.sed  upon  character 
r.ather  than  upon  collateral.  ’The  keen 
judge  of  men  had  appraised  Mr.  Ochs 
on  that  basis. 

Has  Owned  Chattanooga  Times  40  Years 

Mr.  Ochs,  who  celebrated  on  July  1 
the  fortieth  anniversary  of  his  owner¬ 
ship  of  the  Chattanooga  ’Times — the 
new.spaper  which  he  acquired  when  he 
was  twenty  years  of  age — has  evolved 
according  to  Mr.  Forbes,  an  idealistic 
plan  for  a  “Company  to  Assure  Suc- 
CC.S.S.”  He  describes  the  idea  as  one 
which,  under  proper  auspices,  might 
be  made  commercially  practicable. 

He  believes  that  a  company  organ¬ 
ized  to  Issue  policies  of  assurance,  guar¬ 
anteeing  a  certain  measure  of  financial 
succeas  to  the  holders  when  they  should 


reach  the  age  of  fifty,  could  become  a 
strong  factor  in  the  economic  life  of  the 
nation.  Policies  could  be  issued  to  ap- 
I'.licants,  at  the  age  of  twenty,  who  could 
show  good  parentage,  habits  of  indus¬ 
try,  definite  purposes  in  life  and  aver¬ 
age  capabilities.  Guaranteeing  the  pol¬ 
icyholder  that,  at  the  age  of  fifty,  he 
should  be  worth  a  specified  sum,  the 
company  would  keep  In  clo.se  touch  with 
the  insured,  seeing  to  It  that  he  had 
proper  counsel  on  his  busine.ss  problems, 
end  that  he  should  adhere  to  the  obliga¬ 
tions  he  had  assumed  to  work  hard, 
live  temperately  and  thriftly  and  to 
concentrate  his  energies  on  the  task  in 
hand.  Mr.  Ochs  believes  that  the  com¬ 
pany  would  be  required  to  make  good 
the  obligations  assumed  in  such  few 
instances  that  the  proposition  would  be 
shown  to  be  entirely  practicable. 

Mr.  Forbes  concludes  that  Mr.  Ochs’s 
own  career  is  the  best  possible  corrobo¬ 
ration  of  the  soundness  of  his  thesi.s. 

Success  Not  Difficult  to  Achieve 

Mr.  Ochs’s  doth  not  consider  success 
as  the  difficult  thing  in  life,  but  as  the 
ratural  thing,  possible  to  all  who  live 
on  normal  lines  of  conduct  and  who 
have  health  and  capacity  for  work.  He 
does  not  even  believe  that  exceptional 
talents  are  necessary,  nor  that  grinding 
racriflees  are  essential. 

Mr.  Forbes  points  out  the  strong  fac¬ 
tor  in  the  life  of  Mr.  Ochs  which  has 
contributed  so  steadily  to  his  achieve¬ 
ments — his  reputation,  from  boyhood, 
for  always  meeting  an  obligation.  He 
also  stresses  the  publisher’s  “stubborn- 
r.ess”  in  adhering  to  his  ideals,  particu¬ 
larly  In  the  editorial  policies  of  his 
newspapers.  Stories  are  told  of  how  big 
advertisers  have  at  various  times  at¬ 
tempted  to  exercise  over  him  certain 
forms  of  coercion,  always  without  suc¬ 
cess.  One  merchant  in  New  York,  ac¬ 
cording  to  Mr.  Forbes,  has  deprived 
the  Times  of  about  a  million  dollars’ 
worth  cf  his  own  advertising,  and  still 
remains  outside  the  Times’s  advertising 
columns,  because  of  Mr.  Ochs’s  fixed 
l  ollcy  of  conducting  the  paper  in  his 
own  way,  without  ulterior  influence. 


CELEBRATES  ITS  TENTH 
ANNIVERSARY 


Dallas  Advertising  League  Celebrates  on 
Reaching  Half  .Score  Years— Has  En¬ 
joyed  Unrivalled  Prosperity — Baker 
President  Since  Organization. 


Dallas,  Texas,  July  1.— That  Dallas 
has  one  of  the  llvest  advertising  league.s 
in  Texa.s,  and  perhaps  the  llvest  bunch 
of  ad  men  in  the  Southwest,  was  dis¬ 
closed  at  the  last  meeting  of  the  league, 
at  which  a  program  commemorating 
the  tenth  anniversary  of  its  organiza¬ 
tion  was  given.  The  doings  of  the  ten 
years  were  recounted  by  charter  mem¬ 
bers  and  former  officers,  and  a  sum¬ 
mary  of  what  has  been  accomplished 
by  the  League  within  that  time  wa.s 
little  less  than  astounding. 

It  was  di.sclosed  that  Paul  Gerhart, 
one  of  the  live  members  of  the  League 
now,  called  the  original  meeting  to  or¬ 
der  in  1908  when  the  League  was  or¬ 
ganized.  Only  about  twenty  men  were 
present,  and  G.  W.  Baker  was  elected 
president  and  Mr.  Gerhart  secretary. 
The  League  now  has  375  active  mem¬ 
bers  and  considering  the  population  of 
Dallas  this  is  said  to  bo  the  largest 
ad  club  in  the  United  States  in  pro¬ 
portion  to  population.  During  its  ten 
years  of  existence,  the  League  ha.s 
never  missed  holding  a  weekly  meeting 
and  has  always  .sent  large  delegations 
to  the  meetings  of  the  National  asso¬ 
ciation.  In  1912  the  Associated  Ad 
dubs  of  the  World  held  their  annual 
convention  in  Dallas,  137  members  of 
the  Dallas  club  having  gone  to  Boston 
the  year  before  and  secured  the  con¬ 
vention. 

Presidents  of  the  League  since  its  or¬ 
ganization  have  been  George  W.  Baker, 
Fred  Johnston,  A.  G.  Chaney,  Richard 
Haughton,  A.  T.  Lloyd,  H.  W.  Kinnard 
and  the  present  chief  officer,  J.  C. 
Phelps. 


We  lift  ourselves  to  high  achleveme'nt 
by  the  power  of  our  own  determination. 


' Mwur1tm*t  Lsriut  mnd  B«a  Nfwtpttftr  Indmtrial  Advartiting  Agano" 

Permanent  weekly  induatrial  pagea 
among  non-regular  advertiaera. 

Solicitora  of  Induatrial  Advertiaing 
for  Rotogravure  Sectiona  and  Sun¬ 
day  Magazine  Sectiona. 

High  Claaa  Special  Editiona  handled 
I  ^Jl  for  leading  newapapera  in  the  larger 

^  citiea  only  when  there  ia  a  apecial 
reaaon  for  their  publication  and 
where  the  Publiaher  ia  willing  to 
make  the  Edition  thoroughly  repre- 
aentative  from  a  newa  atandpoint. 
—Entire  auperviaion  of  newa  and 
mechanical  enda  given  when 
requeated. 

All  Induatrial  advertiaing  aolicited 
on  an  indirect  reault  general  pub¬ 
licity  baaia  aomewhat  along  the  aame 
linea  that  Trade  Journal,  Bill  Board 
and  Street  Car  advertiaing  ia  aecured. 

No  campaigna  conducted  in  citiea 
having  a  population  of  leaa  than 
200,000. 


JOHN  B.  OALLAGHER  COMPANY 

Main  Ofllce,  Niatk  Floor.  Drztor  BnildlniZt  Boaton,  Masa. 

Branch  Offleea — Room  4  03,  United  Statea  Expreaa  Bulldlnc,  2  Rector  8t., 
New  York ; — North  American  ButIdInK,  Philadelphia  ; — Plain  Dealer  Bnlld- 
InK,  Cleveland  ; — Gonatitiitlnn  Rulldlns,  Atlanta  ; — Herald  and  Traveler 
Rulldlns,  Bofiton  ; — Gazette  Bulldint,  Worceater,  Hass  ; — ^Tribune  Bulldins, 
Providence,  B,  I. 
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KING  FEATURES 
COLORED  COMICS 

These  comic  pages  may  be  justly  termed  THE  BIG  FOUR  Sunday 
fun-makers.  They  are  top-notch  star  attractions  for  any  newspaper. 
Their  popularity  is  as  widespread  as  it  is  lasting. 


“Say  Pop” 

C.  M.  Payne 

The  spontaneous  humor  of  this  page  is  due  to  the  fact 
that  it  is  “the  real  stuff,’’  in  a  peculiarly  true  way.  The 
artist,  Air.  Payne  is  himself  the  “Pop”  known  to  thou¬ 
sands  of  Sunday  newspaper  readers,  while  “Sammie” 
and  “Desperate  Ambrose”  are  his  own  two  kids.  He 
has  studied  kid  humor  in  his  own  nursery,  and  his  types 

are  true-to-life. 

Mutt— Jeff 

Bud  Fisher 

The  characters  Alutt  and  Jeff,  drawn  by  Bud  Fisher, 
and  presented  in  full  page  comic  form,  comprise  the 
w'ork  done  by  this  comic  artist  when  he  was  at  the 
zenith  of  his  genius.  These  are  the  pictures  which 
made  Alutt  and  Jeff  famous,  which  made  their 
names,  their  features  and  their  antics  as  familiar  as 
the  doings  of  living,  breathing  characters.  The  pages 
consist  of  drawings  made  by  Fisher  during  his  employ¬ 
ment  on  the  New  York  American. 

“Maud” 

‘The  Katzies” 

F.  Opper 

*  R.  Dirks 

This  feature  is  known  from  coast  to  coast  as  “The 

For  many  years  the  “Katzies”  have  been  regarded  as 

Comic  with  the  Kick.”  It’s  smashing  humor  is  as  ir- 

the  most  typical  comic  characters  of  the  Sunday  color 

resistable  as  Maud’s  own  iron-shod  heels.  It  is  the 

supplement.  From  Alaine  to  California,  in  city,  town 

heavy  siege-gun  of  comic  artillery.  No  matter  how 

and  country,  the  first  thing  thousands  of  people  have 

deeply  your  reader  may  be  barricaded  in  pessimism  and 

looked  for  in  their  Sunday  morning  paper  has  been 

gloom,  Aland  batters  down  all  obstacles  and  hits  him 

the  antics  of  the  youngsters  who  have  kept  “Der 

on  the  funny  bone. 

Captain’s”  life  from  growing  dull. 

These  star  comic  features  have  built  circulation  for  others.  They  will 

do  the  same  for  you. 

Write  or  Wire  for  Terms 

KING  FEATUR^YNDICATE,  Inc. 

35  WEST  39th  STREET  NEW  YORK  CITY 


T 
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SOME  PUBLISHERS  SLOW  TO  SEE 
VALUE  OF  COST  SYSTEM 


Competition  Nowadays  Is  Hazardous  for  Man  Who  Is  Not  Sure 
of  What  His  Product  Costs — Day  of 
Guesswork  Has  Lon"  Passed 


PIERRE  C.  STARR. 


Sho  Press 

PHILADELPHIA 

Gains  72  Columns  in 
Display  Advertising 
Over  June  1917 

For  the  Six  Months  Ending  June  30  “The  Press” 

Gained  761  Columns 

Over  the  Corresponding  Six  Months  of  1917 

A  Greater  Increase  Than  Was  Shown 
By  Any  Other  Philadelphia 
Morning  Newspaper 


The  Wise  Advertiser  is  Keeping 
His  Eye  on  “The  Press” 


Utira  Paper  InrorporaieH 
Articles  of  incorporation  of  the  Utica 
(V.  Y.)  Weekly  Timc.s  have  been  flle.l 
with  the  Secretary  of  State.  The  capi¬ 
tal  stock  amounts  to  $.5,000,  and  the 
Incorporators  are  W.  Buck,  W.  E. 
Gleason,  and  M.  O.  Roberts,  all  of  Utica. 


GILMAN  &  NICOLL 

1103  World  Building,  New  York  1030  Tribune  Building,  Chicago 
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COLORED  COMICS 
AT  THEIR  ZENITH 

RUBE  GOLDBERG’S  “BOOB  McNUTT”  has 

won  a  veritable  triumph  among  colored  comic  pages. 

H  undreds  of  editors  who  have  seen  Rube’s  comics 
all  dressed  up  in  brilliant  colors  declare  that  in  this 
feature  his  peculiar  genius  and  the  development  of 
the  color  comic  have  simultaneously  reached  their 
zenith. 

“BRINGING  UP  FATHER,”  by  George  McManus, 
whose  daily  black  and  white  strips  have  made  him 
famous,  is  another  instance  of  the  added  strength 
which  color  and  full  page  form  can  give  a  successful 
comic.  He  has  never  been  quite  so  funny  as  in 
these  color  pages. 

“THE  SHENANIGAN  KIDS”  is  the  new  Amer¬ 
ican  name  for  the  original  “Katzenjammer  Kids.” 

Although  the  original  name  and  idea  were  pure 
Holland  Dutch,  some  people  may  have  had  the  mis¬ 
taken  impression  that  they  were  of  Germanic  origin, 
and  hence  the  change.  It  is  the  same  splendid 
comic  as  in  the  past. 

“THE  DUBB  FAMILY”  is  the  product  of  the 
brain  and  pen  of  F.  Opper,  who.  gave  the  undying 
humorous  character  of  Happy  Hooligan  to  the 
world.  His  Dubb  Family  characters  are  equally 
“happy,”  and  so  is  everybody  who  reads  them. 

These  colored  comics  represent  the  most  brilliant  work  of 
humorists  whose  names  are  in  themselves  a  powerful  asset  in 
building  circulation  for  any  newspaper  which  uses  them.  In 
these  pages,  you  get  not  only  the  wonderful  value  of  their 
names,  but  the  very  best  work  they  have  ever  done. 

Wire  or  Write  for  Terms 


INTERNATIONAL  FEATURE  SERVICE,  Inc. 

729  SEVENTH  AVE.  NEW  YORK  CITY 
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CIRCULATION  WON  THROUGH  GIFTS 
MUST  RE  HELD  BY  GIFTS 


Premiums  Once  Used,  Must  Be  Continued — Wholesale  Rates 
to  Dealers  Usually  Too  Low,  Circulators  Placing  Too 
High  a  Value  on  Dealer-Influence 


J.  P.  I-Jarrt. 


IT  is  h:ird  to  say  v/liether  it  was  tlie  publish-jrs,  the  advertisers,  or  the  Audit 
Hunca’i  of  Circulations,  vho  were  responsible  for  the  death  (or  near-death) 
of  the  I  remium  Bag. 

In  the  frantic  rush  for  quanti'y  circulations.  regardle.ss  of  the  quality,  huge 
sums  were  expended  by  pui'l.shetv  in  the  pre-war  days,  for  the  purpose  of  bribing 
the  public  to  read  their  resi  cetive  publications. 


One  Premium  Calls  for  Another 


It  was  inevitable  that  the  awakening 
should  come  .some  day,  and  it  seems  ex¬ 
traordinary  that  such  a  fundamentally 
unsound  policy  should  have  endured  so 
long. 

If  a  grocer  went  to  a  householder  and 
offered  him  a  two-dollar  tea  set  for  no¬ 
thing,  provided  be  bought  one  pound  of 
tea  for  50  cents,  it  is  obvious  that  the 
latter  would  accept,  but  even  though 
the  tea  was  to  bis  liking,  he  would  be 
very  reluctant  to  buy  another  pound  of 
tea  when  he  needed  it,  unless  he  got 
another  premium  thrown  in. 

It  is  the  psychological  effect  of  pre¬ 
mium  giving  that  is  its  worst  aspect;  it 
cheapens  the  paper  whose  circulation  it 
Itoosts  temporarily,  and  as  reader  con¬ 
fidence  is  a  newspaper’s  only  asset,  it 
is  obvious  that  it  cannot  be  bought  with 
premiums. 

There  can  be  no  question  but  that 
advertisers  are  getting  better  value  for 
their  money,  from  the  newspapers  to¬ 
day,  than  ever  before,  even  though  in 
most  cases  the  rates  have  been  ad¬ 
vanced.  The  circulation  they  are  paying 
for  is  not  as  a  rule  inflated,  and  the  ex- 
hau.stive  analyses  made  by  the  A.  B.  C. 
give  a  true  idea  of  the  quality  as  well 
as  the  quantity  of  all  circulations. 


as  long  as  such  demand  exists  be  can¬ 
not  kill  it,  and  only  turns  away  cus¬ 
tom  from  bis  store  if  he  refuses  to  sup¬ 
ply  his  former  customers. 

It  seems  strange  that  there  should 
still  be  such  a  large  number  of  news¬ 
papers  .selling  at  the  one-cent  price,  in 
spite  of  the  fact  that  all  those  which 
went  to  two  cents  lost  comparatively  few 
readers,  and  increased  the  value  of  their 
circulations  to  the  .advertiser. 

A  newspaper  at  two  cents  is  still  the 
best  value  in  the  world  for  the  money, 
and  with  the  extraordinary  demand  for 
war  news  and  the  soaring  prices  of 
everything  el.se,  this  is  undoubtedly  the 
psychological  time  to  go  to  two  cents. 

In  cities  where  the  price  was  ad¬ 
vanced  to  two  cents,  the  general  com¬ 
ment  of  the  public  was  to  the  effect 
that  they  were  surprised  the  advance 
was  not  made  sooner. 

Probably  in  another  year  or  two  we 
will  be  getting  four  or  five  cents  a  copy 
for  our  newspapers,  if  the  expert  prog¬ 
nostications  concerning  the  duration  of 
the  war  are  correct. 


PRICE  RAISLNG  IN  INDIANAPOLIS 


As  to  Wholesale  Prices. 

Many  publishers  pay  more  for  having 
their  papers  distributed  by  newsdealers 
than  is  really  necessary.  It  must  be 
lK>rne  in  mind  that  the  enormous  in¬ 
crease  in  the  volume  of  circulations, 
which  has  taken  place  in  the  last  ten 
years,  alters  the  conditions  for  the  deal¬ 
ers.  If  a  newsdealer  only  handled  a 
couple  of  hundred  papers,  75  cents  a 
hundred  would  not  be  too  much  to  allow 
him,  but  nowadays  when  pai>ers  are 
liandled  by  the  thousand,  they  can  be 
distributed  for  a  much  smaller  amount. 

A  large  number  of  one-cent  papers, 
spurred  on  by  depleted  exchequers,  have 
increa-sed  their  wholesale  prices  from 
50  cents  to  60,  and  in  some  cases  70 
cents  a  hundred  without  suffering  any 
decrease  whatever  in  the  efficiency  of 
their  deliveries. 

One  dollar  and  forty  cents  a  hundred 
is  a  rca.sonable  wholesale  price  for  a 
two-cent  paper  to  charge  dealers  who 
make  home  deliveries,  and  in  many  in¬ 
stances  one  dollar  and  a  half  can  be 
<-harged  if  the  dealer  merely  sells  over 
the  counter.  Ihiblishers  who  have  low¬ 
er  wholesale  rates  than  those,  are 
charging  too  little  for  their  papers,  and 
should  remember  that  the  newsdealers 
do  not  control  the  circulation. 


C.irrulalors  Afraid  of  Newsdealers. 

Too  many  circulation  men  overesti¬ 
mate  the  power  of  the  newsdealers,  and 
as  a  result,  are  always  afraid  to  inau¬ 
gurate  any  new  selling  or  distribution 
schemes  for  fear  the  dealers  might  kill 
the  sale  of  the  paper.  As  the  dealer 
does  not  create,  but  merely  supplies  the 
demand  for  a  paper,  it  la  apparent  that 


electrocuted  here,  while  playing  with  a 
high  voltage  wire  which  he  had  rigged 
up  to  kill  ants  and  other  insects.  With 
a  partly  insulated  wire  he  had  made  a 
connection  with  .a  cable  on  a  partly 
wired  building  and  had  played  havoc 
with  ant  mounds  by  touching  the  loose 
end  to  the  opening  of  the  insect’s  abod'j. 
Going  under  the  house  in  search  of 
new  fields  of  conquest,  he  placed  his 
feet  upon  wet  earth  and  touched  his 
iKHly  with  the  live  wire.  Death  was 
instantaneous. 


In  recognition  of  their  v^uable  as¬ 
sistance  the  boys  were  the  gue.sts  of 
Arthur  P.  Hayden  of  the  banking  firm 
of  Hayden,  Stone  &  Co.,  at  an  outing 
held  at  Hiver.side  I’ark,  Auburndale,  on 
Sunday. 


Circulation  Notes 


The  Burlington  (Vt.)  Daily  News  has 
just  closed  a  circulation  contest,  oper¬ 
ated  in  cooperation  with  the  merchants 
of  the  city.  Under  the  terms  of  the  con¬ 
test,  readers  of  the  News  were  allowed 
a  specified  number  of  points  on  all  cash 
purchases  and  payments  of  accounts  at 
various  Burlington  business  houses,  and 
as  a  special  inducement  extra  points 
were  given  on  certain  purchases.  The 
organization  receiving  the  largest  num¬ 
ber  of  points  was  awarded  $1,000  in 
cash,  second  prize  a  $650  player  piano, 
etc. 

The  second  year  of  the  New  York 
Globe’s  Music  (Hub  ended  Friday  night. 
The  indoor  concerts  have  been  discon¬ 
tinued  until  September;  but  in  the 
meanwhile  a  new  Globe  music  activity 
will  be  born.  The  outdoor  concert  season 
will  run  between  times.  Practically  ev¬ 
ery  part  of  the  city  will  be  covered  by 
this  new  activity  of  the  Globe’s  music 
department. 

The  World  Color  Printing  Company, 
of  St.  Louis,  has  issued  a  new  color 
comic,  known  as  “The  Kelly  Kids.” 

In  a  10-hour  campaign  waged  by  42 
Boston  newsboys  last  Saturday,  they 
obtained  pledges  for  the  purchase  of 
$11,000  worth  of  War  Savings  Stamps. 


Rogers  Pleads  “Not  Guilty” 

E.  Merrill  Rogers,  business  manager 
of  the  defunct  Masses,  who  was  not  in 
New  York  when  Max  Eastman  and  oth¬ 
ers  connected  with  the  publication  were 
tried  on  charges  of  obstructing  opera¬ 
tion  of  the  Conscription  Act,  was  ar¬ 
raigned  on  July  1,  before  Judge  Learn¬ 
ed  Hand  in  the  United  States  Dis¬ 
trict  Court.  He  pleaded  not  guilty  and 
released  on  ball. 


Ten-year  Jail  Term  for  Espionage 
Kansas  City,  Mo.,  July  1. — ^Jacob 
Frohwerk,  formerly  an  'editorial  writer 
for  the  Missouri  Staatz  Zeitung,  a  Ger¬ 
man  language  newspaper,  found  guilty 
by  a  jury  of  violating  the  Espionage 
Act,  has  been  sentenced  to  ten  years’ 
imprisonment  on  each  of  twelve  count.s, 
the  sentences  to  run  concurrently.  In 
addition  Frohwerk  was  fined  $590. 


Barry  Coming  to  New  York 
Jo.seph  P.  Barry,  circulation  manager 
of  the  Providence  (R.  I.)  Journal  an.l 
Evening  Bulletin,  has  resigned  from 
those  papers,  to  accept  a  responsiblj 
position  with  the  New  York  Times.  He 
will  assume  his  new  duties  August  1. 


City  Editor  Joins  the  Navy 
Milwaukee,  June  29. — Harvey  Getz- 
loe,  day  city  editor  of  the  Milwaukee 
Sentinel,  has  resigned  to  enter  the  navy. 


German  propaganda  has  no  chance  in 
America  for  the  simple  reason  that  we 
have  a  free  press. 


Star  (Charges  Seven  ('ents  Sunday — 
Rural  Rates  to  Change. 

Indianapoijs,  Ind.,  July  1. — The  Star 
has  increa.sed  the  price  of  its  Sunday 
edition  from  five  cents  to  seven  cents 
a  copy;  but  has  left  the  rate  of  fifteen 
cents  a  week  for  subscribers  who  ta’^e 
the  daily  and  Sunday  papers  regular¬ 
ly.  In  8i>eaking  of  this  change,  B.  F. 
Lawrence,  business  manager  of  the 
Star,  said: 

“We  made  this  increa.se  in  the  price 
of  the  Sunday  Star  becau.se  of  the  in- 
crea-sed  cost  of  production.  Increased 
freight  rates  and  a  possible  increase 
in  wage  scales.  W’e  merely  follow jd 
the  lead  of  a  number  of  other  publish¬ 
ers  who  found  it  necessary  to  do  the 
same  thing.  We  were  much  gratified 
with  the  manner  in  which  the  public 
took  to  the  change.  Of  course,  we  lost 
a  little  circulation  the  first  Sunday,  but 
it  is  gradually  coming  back,  and  Are 
expect  that  within  another  week  or  ao 
our  Sunday  circulation  will  be  back 
where  it  was  before  the  price  was 
raised.  We  did  not  feel  like  increas¬ 
ing  our  advertising  rates  at  this  time 
to  meet  the  increased  cost,  but  felt 
that  it  was  be.st  to  pass  some  of  it 
along  to  the  rcadera” 

Indianapolis  papers  also  are  consi.l- 
erlng  the  idea  of  Increasing  the  su'o- 
scription  price  of  the  papers  for  ruinl 
route  subscribers.  The  Indiana  Dailv 
Times  already  has  Increased  its  race 
from  $3  to  $4  a  year,  and  the  Star 
and  the  News  are  con.sidering  increas¬ 
ing  their  price  from  $4  to  $5  a  year. 


CHATTANOO(^ 
The  Wonder  City 

Chattanooga  News— The  Wonder  Paper 


Circulation  showing  phenomenal  increases. 

Advertising  showing  wonderful  gains  both  local  and  foreign. 
March,  April,  May — Banner  Months  for  News. 

Present  Circulation  in  excess  20,000  and  growing  rapidly. 

Advertising  Rates  remarkably  low ;  new  minimum  rate  4c.  per 
line,  effective  Jan.  1,  1919;  present  rate  3J/2C.' 


GET  IN  NOW 


Chattanooga  enjoying  wonderful  prosperity  and  News  produc¬ 
ing  wonderful  results. 


Remember — in  Chattanooga — It  is  THE  NEWS,  the  only 
evening  paper  in  a  prosperous  and  growing  City. 

Co-operation  of  all  kinds  cheerfully  extended  and  local  condi¬ 
tions  fully  investigated. 

Write  for  details  to 


THE  CHATTANOOGA  NEWS  CO. 


G.  F.  Milton, 
President. 


W.  C.  Johnson, 
Viee-President  and  Treasurer. 


JOHN  M.  BRANHAM  CO. 


Newsboy  Electrocuted 
San  Antonio,  Texas,  July  1. — Edwin 
Scheidler,  a  13-year  old  newsboy,  was 


Publishers'  Representatives 
New  York.  Chicago,  Detroit, 


Brunswick  Bldg.  Mailers  Bldg.  Kresge  Bldg. 


St.  Louis, 
Chemical  Bldg. 


1 
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THE  BIRMINGHAM  LEDGER. 

- - - ^  “UREATER  BIRMINGHAM’S  GREATEST  H  V  W  I  P  A  1’  IT  R  ’  ■  _ 


VOL.  XXII— NO.  181. 


BIRMINGHAM.  AI  A3AMA.  THURSDAY  AFTERI400N.  JUNE  27.  1918. 


Frio  Three  Cmta.  On  Tn«la»  jWCantT 


NEW  SELECTMEN  ARE  PLACED  ON  DUTY  LISTS 


U.  S.  REGIMENT  IS 
TO  BE  DISPATCHED 
TO  ITALIANS’  AID 


FORMER  D.  A.  R.  HEAD 
ARRESTED,  CHARGED 
WITH  “RELIEF”  GRAFT 


<by  UnUcd  VrtaA.) 

'WASHINGTON,  June  27.— General 


Pershing  lias  i  Williams, 


Klected  a  regiment,  now  in  France,  foi’  service  in  Italy 
This  force  will  be  “all  for  the  moment,”  Secretary  of 
War  Baker  announced.  This  does  not  preclude  the 
sending  of  further  troops,  however, 
my 

ROME.  July  27.— Italian  forces  made  further  gains 
on  the  lower  Piave  taking  600  prisoners,  it  was  seiui- 
offlcially  announced  today 
“At  the  junction  of  the  Piave  branches  (near  San 
Dona  Di  Piave)  we  crossed  the  river  and  took  100 
prisoners,”  it  was  stated.  “We  enlarged  the  Capo  Sile 
bridgehead,  taking  600  pri  soners.  Elsewhere  we  cross¬ 
ed  the  river  ar;*)  raided  enemy  outposLs.” 

American  Airmen  BloU' 
Up  Enemy  Rail  Stationjj 

■  ¥  rSAMK  tATLOS 
(UniMd  PTMi  CorrespontfAnt  • 

WITH  THE  AMERICAN  ARMIES  IN  FRANCE 
June  26. — (Night)- An  American  bombing  squadroj 
blew  up  the  railroad  station  and  yards  at  Clonfls 
(20  miles  east  of  Verdun)  this  morning  and  returry 
safely 


I  e  lUrU«>  ef  BaBki 


h«  brovcht  d«« 
had  brovcht  down  rour 

iho  Koya)  Fiyinc  corp* 


•nout  HartU 


Irkutsk  Is  Captured 
Czecho- Slovak  h 


ItaUans  Winning  the  Honors 
in  Birmingham  as  Well 
as  Europe 

STATE  RBroRT  BRIGHT 
Alabama  Backing  Up  Bir- 
->Uigham  in  Great  Style 
^’ami^ign 


GRANDTOTAIINTHE numbers  drawn 
ALUED  ARNiy  DRIVE  ASSIGNING  ORDER 
FOR  YOUTHS  OF  21 


246  is  First  Plucked  From  Bowl — becrelary 
of  War  Newton  Balter  Officiates 
at  Ceremony 

...  (By  L'nltetf  ProH*,) 

WASHINGTON,  June  27. — Number  246  was  drawn 
today  as  the  first  in  the  nation’s  second  great  draft 
lottery. 

In  the  senate  office  building,  where  a  year  since  the 
main  drawing  occurred,  1200  numbers  were  pluck^ 
■*»*day,  assigning  21-year-old  men  to  a  place  of  duty  lists 
'•^eas  service. 

Socretaiy  of  Wor  tUhor  dr«w  ib« 

pellet 

After  Baker  U*  next  fow  numbert 
n  by  t'baii-man  Chamtert 
e  nrtlliary  cuinnmiae.  Sen 
fUpreotntaitvoa  Dant  ai 


le  An  aitaodaat  kpUt 
an  Miaa  VVellb^ 

«-i.  Am  faai  an  pulled,  ’.be 
luted  on  a  btarkboaxd  au  i 
Uily  ahaobk. 

ta  IM*.  (ba  numbor* 

bmbara  anaignad  bp 


or 


J'Ol,. 


*0. 


(Bjr  Ubltbd  Frubn.) 

WASHINGTON.  June  27— IrkuUk,  a/ 
Siberian  cities  has  been  captured  by  y 
after  a  short  fight  with  th  e  Red  Geary 

Hncdibll  praba  raporta  brouiht  Ihia  in  ‘ 
farmbthm  to  t|w  atbla  departmaoi  todai 
'Mhlla  bn  ofiklai  menaapa  llract  fr^ 

Hebrew  iBtd  eondiroiia  tlura  were 
but  that  the  food  aitualion  waa 


MIAOB  OPKBATIOMI  AMD  BCD 

Dt'ELLlMO  0.*l  FLAMDKRM  PMOMT 
liOMDON.  Jbiu  *7.-8*oJe«bfui  ibla^' 
oparatloa  and  noatlla  caimonadint  In 
Kiandera  waa  rapartad  by  Field  Marabal  | 
Half  today 

‘Tbara  waa  tioatlta  artlltary  flra. 
cludinc  taa  abaUlnc  botwaan  Olvbi 
and  Rabae^  and  In 
tion  of  NIappa  fori 


ABTILLCBT  . . 

Af'TITITT  MOBTII  or  >AHniK 
PARtD  Jun»  r.— Fairly  naaa>  ari 
•ary  flfbilng  nottb  ef  the  Amn#  and  tni 
awootaaTbl  raida  la  Iba  Voagoa  rafton. 
auitina  In  tba  captu 
reported  by  the  Fra: 

ITALIADS  TTlT'DirV. 


BCtyAva  priaoaara  ‘ 

AVIITBIAMM  CLAIM  THBT  ME 

ITALIAlfD  lb  KIBBcy.  ATTAf'E 
VIRN.NA.  Jbna  hotly  roaUalad 

Oal  del  naaao.  bald  by  ba  ainca  June  Ik, 


*d<j  Jb« 


o-»00o'  *  J'a*. 


CO,./  CJ, 


-o,  *• 


Oil. 


‘ba 


•  *  ««a  ,  «•*.**•  .  *  Ah* 

,  ^ Of  .^*31#  .  t  fc  *  I A  *  **  >o  **buij 

^  ‘'•cn.'eo  -  -* 


*Vo?*>^i***  &**.A 

iVvA  .  •^OfyWb 


heart  werklac  n«a.n 

CURBS  OFFTCIAL  1 

CRITICS  OF  PAPERS: 
Action  Resuha  in  Resigns-' 
tion  of  Scherer  I 

WA.HMtNUTtiN,  Jbiu  n.— AcDoa  of  irr.  I 


Dr.  IL  Is.  Martin  wfb  ternm. 
but  Iba  tuila  Ctrl  waa  aMF^bafi 
reuM  raack  the  acana.  Mhaa.ha 
bailenn  frpm  bar  throat  it  wda  tiffbtly 

I  abi.  Wauktahe. 
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"BALLY  HOO”  ADVERTISING  LOSING 
FAVOR  WITH  MERCHANTS 

Not  the  Immediate  Sale  But  the  Building  of  Confidence  in  the 
Store  Itself  Should  Be  the  Aim  of  the  Far- 
Seeing  Business  Man 

By  Harry  R.  Drummond. 

RUTH  is  mighty  above  all  things"  is  a  saying  that  is  as  old,  almost,  as 
I  history,  and  is  as  potent  to-day  as  it  ever  was. 

Truth  in  advertising,  particularly  in  retail  store  advertising,  is 
coming  into  its  own  faster  to-day  than  at  any  other  time  in  the  history  of  adver¬ 
tising  and  merchandising. 

Exaggeration  in  Adeertising  Is  Passing  Away 


Taking  New  York  city  as  a  criterion 
(and.  commercially  speaking.  New  York 
city  Is  the  criterion  for  merchandising 
all  over  the  country)  the  changes  being 
wrought  are  very  plain  to  any  one  who 
will  give  the  matter  a  little  thought. 

Exaggeration  in  advertising  has  al¬ 
ways  been  considered  somewhat  in  the 
light  of  poetic  license,  and  it  has  gen¬ 
erally  been  understood  that  advertisers 
were  particularly  prone  to  at  least  put 
the  best  foot  forward,  but  of  late  this 
tendency  seems  to  be  falling  into  disuse 
to  a  great  extent. 

The  i)endulum  now  seems  to  be  swing¬ 
ing  the  other  way,  and  truth  is  getUng 
to  be  more  of  a  habit  than  ever  before. 

Sixth  Avenue  and  23d  Street  were 
practically  advertised  off  the  business 
inap  by  “exaggeration,”  which,  in  time, 
because  of  fierce  competition,  ceased  to 
be  exaggeration,  and  got  so  that  the 
biggest  liar,  according  to  the  standards 
there  obtained,  was  the  best  advertiser. 

Passing  of  the  Sixth  Avenue  Idea. 

Now  that  Sixth  Avenue  is  nothing  but 
a  bitter  memory,  some  of  the  wise  ones, 
men  who  visualize  futures,  realize  that 
the  standards  of  practice  must  be 
changed,  and  that  the  real  crux  of  ad¬ 
vertising  is  not  the  size  of  the  adver¬ 
tisement,  nor  the  alleged  "values"  of¬ 
fered,  but  the  building  of  faith  and  con¬ 
fidence  of  the  shopping  public  in  the 
store  Itself. 

Within  a  few  weeks  another  one  of 
the  big  noise  “strong”  advertisers  of 
New  York  city  has  gone  into  the  hands 
of  the  receiver,  and  the  business  is  now 
selling  out  When  the  wreck  is  cleared 
away  A.  Morton  Oppenhelm  will  have 
taken  his  place  with  Henry  Siegel,  with 
Greenhut’s,  O’Neil’s,  Adams,  Simpson 
Crawford  Co.,  Ehrlch  Bros.,  Kesner’s, 
LeBoutilller  Bros.,  and  the  Fourteenth 
Street  Store  among  the  commercial 
suicides,  so  to  speak,  who,  in  their  en¬ 
deavor  to  get  ahead  of  the  other  fellow, 
have  tripped  up  on  their  own  game  and, 
having  lost  faith  and  confidence  of  the 
public,  have  been  forced  to  quit. 

On  the  other  hand,  it  is  pleasing  to 
note  that  Altman’s,  having  dropped  the 
comparative  price  advertising  some 
three  years  ago,  has  continued  going 
ahead,  and  has,  if  anything,  strength¬ 
ened  its  position  in  the  minds  of  the 
shopping  public;  that  Bloomlngdale’s, 
with  three  years  of  honest  advertising, 
is  still  going  strong,  and  that  the  Lord 
&  Taylor  firm  is  another  convert  to  the 
better  standards  of  publicity,  j  having 
dropped  the  comparative  price  method 
of  advertising. 

It  is  pleasing  to  note  that  the  ad¬ 
vertising  of  R.  EL  Macy  &  <3o.  is  now 
much  better  in  every  way  than  it  has 
ever  been  before.  Typographically,  it 
stands  out  splendidly,  while  the  matter 
of  copy,  the  method  of  appeal,  are  far 
sui>erlor  to  anything  in  the  past.  And 
there  is  every  indication  of  the  fact  that 
it  is  paying  quite  as  well  or  even  better 


than  the  older  style,  which  In  the  last 
analysis  was  not  a  style  at  all,  but  a 
lack  of  style. 

Some  Merchants  Continue  in  Old  Rut. 

Apparently  the  lines  are  being  drawn 
closer  and  closer  between  the  store  that 
goes  out  for  business  on  the  straight 
merchandising  plan  and  the  store  that 
constantly  cries  “sales"  with  almost  any 
excuse  for  a  “sale.” 

Of  course,  the  old  idea  is  not  dead  en¬ 
tirely.  There  are  still  merchants  who 
have  the  “whoop  ’em  up”  idea,  and  who 
insist  upon  a  constant  succession  of  “bar¬ 
gain  howls,”  and  it  is  to  be  supposed 
that  they  will  always  exist  to  a  limited 
extent,  but  they  are  growing  fewer  and 
fewer  all  the  time. 

Newspaper  men  are  beginning  to  be 
more  i)articular  as  to  the  kind  of  mer¬ 
chants  they  sell  their  space  to,  too.  They 
are  coming  to  realize  that  the  class  of 
advertising  they  carry  reflects,  in  a 
measure,  the  class  of  papers  they  pub¬ 
lish,  and  that  the  better  class  of  readers 
judge  the  newspaper,  more  or  less,  by 
the  kind  of  advertising  carried. 

This,  too,  is  more  or  less  of  a  logical 
proposition.  It  is  logical  to  figure  that 
an  advertiser  will  use  a  newspaper  that 
produces  results,  and  that  he  must,  in 
order  to  get  those  results,  gauge  the 
character  of  his  copy  to  the  degree  of 
intelligence  of  the  readers. 

And,  as  shown  here,  the  old  order 
passeth,  and  the  permanent  value  of  this 
kind  of  advertising,  even  to  the  news¬ 
paper  that  gets  the  money  for  it,  is  al¬ 
most  nil. 

It  would  be  a  beautiful  thing  to  say 
that  this  is  due  to  an  awakened  con¬ 
science  in  the  minds  of  the  merchants, 
but  that  is  hardly  the  case.  It  is,  on  the 
other  hand,  the  result  more  of  educa¬ 
tion,  both  on  the  part  of  the  merchants 
and  the  customers. 

The  customers  were  first.  They  found. 
Anally,  that  the  ballyhoo  advertising 
was  Just  simply  ballyhoo  and  nothing 
more,  and  they  passed  on  to  the  other 
side. 

This  brought  merchants  into  the  frame 
of  mind  where  they  began  analyzing 
things,  and  they  found,  or  many  of  them 
did,  that  there  is  more  real  money  in 
shooting  straight  than  there  is  in  try¬ 
ing  the  other  way  round. 

But  whether  it  is  morals,  or  religion, 
or  ethics,  or  anything  else,  it  is  gratify¬ 
ing. 


KNIGHTS  OF  COLUMBUS  WAR  NEWS 


Service  Established  by  James  H.  Gilmar- 
tin,  Publisher  of  the  Columbiad. 

So  extensive  have  become  the  activi¬ 
ties  of  the  Knights  of  Columbus  along 
the  battle  lines  abroad  and  in  the  great 
army  cantonments  at  home  that  in  or¬ 
der  to  properly  present  to  the  public  the 
record  of  the  activities  of  the  organiza¬ 
tion  a  War  News  Service  has  been  pro¬ 
jected. 


This  work  has  devolved  on  James  H. 
Gilmartin,  general  manager  of  the  Co¬ 
lumbiad,  the  official  magazine  of  the 
Knights  of  Columbus  published  in  Ho¬ 
boken,  N.  J.  Mr.  Gilmartin,  who  is  an 
experienced  newspaper  man  himself,  has 
gathered  around  him  a  staff  of  writers 
who  have  made  excellent  records  in  the 
news  and  magazine  fields. 

The  great  and  interesting  mass  of  re¬ 
ports  that  are  sent  in  from  the  field  sec¬ 
retaries  at  the  front  in  France  and  at 
the  great  cantonments  in  this  country 
will  be  prepared  by  this  staff  for  pub¬ 
lication  in  the  press. 

The  Knights  have  already  spent  $7,- 
000,000  in  the  work  of  caring  for  the 
bodily  and  spiritual  welfare  of  the  sol¬ 
dier  boys  at  home  and  “over  there.”  It 
is  proposed  to  spend  more  than  three 
times  that  sum  in  the  coming  year. 

The  slogan  of  the  Knights,  which  is 
prominently  displayed  over  all  their 
structures,  is:  “Everybody  Welcome, 
Everything  is  Free!”  Neither  creed  nor 
color  line  is  drawn  by  the  Knights.  An 
American  soldier  can  have  all  that  the 
Knights  have  to  give. 


PROVIDENCE  SOLDIERS  HONORED 

Patriotic  Number  of  Providence  Jour¬ 
nal  Feature.s  .4nnual  Employees  Outing. 

Providence,  R.  I.,  June  29. — The  usual 
humorous  publication  of  the  Providence 
Journal,  known  a.s  the  Providence  Jour¬ 
nal  Jr.,  issued  whenever  an  outing  of  the 
family  is  held,  was  dispensed  with  at  the 
annual  event  yesterday,  and  in  its  place 
a  patriotic  number  was  printed.  It 
shews  that  the  Journal  has  contributed 
sixty-five  men  to  the  national  military 
and  naval  forces.  The  volume  gives  the 
names  and  department  of  each  man,  and 
hla  present  affiliation  with  either  the 


army  or  navy,  as  well  as  photographs  of 
each,  as  follows: 

Major — G.  Edward  Buxton,  jr.,  trea¬ 
surer. 

Captains — Dr.  P.  J.  Manning  and  Wil¬ 
liam  H.  Powers. 

First  lieutenants — Percy  J.  Cantwell, 
James  J.  Doherty,  John  Llndley  Gam- 
mell,  John  R.  Hess,  jr.,  G.  Pierca  Met¬ 
calf  (director),  Edgar  W.  Stearns. 

Second  lieutenants — Walter  R.  Ben¬ 
nett,  Earl  M.  Pearce,  William  M.  Tug- 
m;  n.  jr. 

Sergeants — J.  Donald  Adams  ,  F.  C. 
Carr,  Stephen  F.  Honan,  jr.,  'William  E. 
.Stamp. 

All  others — William  R.  Brondhead. 
Albert  A.  Bruel,  John  F.  Conaty,  Mat¬ 
thew  Cunningham,  Benjamin  Davu,  J. 
S.  Eastham,  Daniel  F.  Farrell,  Maurice 
Flynn,  Arthur  T.  Francis,  Alex.andor  M. 
Fraser.  Michael  F.  Graney,  Charles  Grif¬ 
fin,  William  M.  Hall,  Daniel  Harrington, 
John  J.  Hennessey,  A.  H.  Hillsgrovo, 
Thomas  H.  Hunt,  William  H.  H.  Irons, 
Alexander  J.  Martin,  William  .T.  Martin, 
Frederick  A.  McCabe,  Walter  McGinn, 
Bernard  J.  McLaughlin,  Joseph  F.  Me- 
larkey,  E.  A.  Minard,  Thomas  J.  Mur¬ 
ray,  William  T.  O’Connor,  Timothy 
O’Leary,  John  A.  Olycott,  Harold  J. 
Pearce,  J.  Stuart  Price,  Bernard  J.  Rey¬ 
nolds,  Frank  P.  Rlgney,  John  F.  Russell, 
Frank  A.  Ryan,  Henry  T,  Samp.son,  Rob¬ 
ert  H.  Smith,  Charles  R  .Stark,  jr.,  Carl 
W.  Stetson,  Harry  A.  Swanson,  W.  R. 
Thorpe,  Earl  Vinie,  and  Arthur  Wilkin¬ 
son. 

Those  dead  are  Chester  T.  Calder,  a 
reporter,  who  died  In  Allentown,  Pa., 
while  serving  with  the  Brown  Univer¬ 
sity  Ambulance  Unit,  and  Henry  W. 
Farnsworth,  reporter,  killed  in  action 
while  serving  with  French  Foreign  Le¬ 
gion. 


LUDLOW  TYPOCRAPH 


The  Modern  Method  for  DISPLAY 

HAND-SET  composition  methods  are  wasteful.  Progres-  I 
sive  printers  everywhere  are  discarding  more  and  more 
of  their  movable  types  and  adopting  the  all-slug  method,  I 
!  because  it  saves  time,  labor,  and  money. 

I  The  Ludlow  Typograph  All-Slug  System  for  Display  Com- 
j  position  is  so  much  more  economical  and  efficient,  that  the 

printer  who  insists  upon  setting  display  types  by  hand  is 
paying  a  high  premium  for  the  privilege. 

Adopt  Modern  Methods.  Set  your  display  in  slugs,  the  Ludlow 
Typograph  Way,  and  economize  on  your  Composition  costs. 

Write  for  Descriptive  Literature. 

Manufactured  by 

LUDLOW  TYPOCRAPH  CO.,  20.32  Clybourn  Ave.,  CHICAGO 
Selling  Agents 

MERGENTHALER  LINOTYPE  CO. 

Tribune  Building,  NEW  YORK 

CHICAGO  SAN  PRANCISCO  NEW  ORLEANS 
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GROVE  PARK  INN 

Sunset  Mountain,  Asheville,  N.  C. 

The  Finest  Resort  Hotel  in  the  World.  It  is  Absolutely 
Fireproof  and  Open  all  the  Year. 

The  120-acre,  18-hole  golf  course  is  the  finest 
in  the  South — it  is  a  blue  grass  course.  All 
the  water  used  at  the  Inn  comes  from  the 
slopes  of  Mount  Mitchell,  the  highest  moun¬ 
tain  east  of  the  Rockies,  nearly  seven  thou¬ 
sand  feet  altitude. 

It  is  the  cleanest,  most  sanitary  hotel  ever  built.  Every  floor 
Is  tile.  Every  bedroom  has  Mosaic  tile  covered  with  French 
rugs  made  at  Aubusson,  France.  The  foods  are  the  finest 
money  can  buy.  The  kitchen  is' spotless  white  tile  to  the 
roof,  and  pure  white  Mosaic  tile  floors.  The  buildings  are 
built  of  great  mountain  boulders— some. of  the  walls  are  five 
feet  thick— boulders  weighing  as  much  as  four  tons  each. 

We  are  three  and  a  half  miles  from  the  railroad.  Automo¬ 
biles  not  allowed  near  the  building  during  the  night. 

We  have  pure  air,  common-sense,  digestible  food,  quiet  In 
the  bedrooms  at  night,  a  great  organ,  and  an  atmosphere 
where  refined  people  and  busy  business  men  with  their 
families  find  great  comfort  and  a  good  time.  Write  for  full 
Information. 
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NEBRASKA  EDITORS 
ANNUAL  MEETING 


Omaha  Royally  Entertains  State  Assoria* 
tion  Members  Topelher  with  Iowa  and 
.  South  Dakota  Newspaper  Men-  Din¬ 
ners  and  Theatre  Parties  Galore. 

Omaha,  Neb.,  June  29. — The  second 
annual  social  meeting  of  the  Nebraska 
Press  Association,  held  in  Omaha,  was 
a  joint  meeting  of  the  Nebraska,  Iowa, 
and  South  Dakota  editors  anl  their 
wives.  The  Omaha  Chamber  of  Com¬ 
merce  who  supervised  the  entertainment 
of  the  editors,  and  the  executive  com¬ 
mittee  of  the  Association,  had  extended 
an  invitation  to  the  neighboring  editors 
and  their  wives  to  attend  this  session. 
About  six  hundred  were  present  for  the 
entire  convention. 

Patriotism  was  the  prevalent  feature 
of  every  session.  Patriotic  singing,  mu¬ 
sic,  and  speaking  and  patriotic  decora¬ 
tions  were  characteristic  of  each  gath¬ 
ering.  The  Hotel  Fontenelle,  in  the 
heart  of  Omaha,  was  selected  by  the 
executive  committee,  previously,  as  the 
headquarters  of  the  convention. 

In  the  evening  of  the  first  day,  the 
editors  were  gue.sts  at  a  dinner  gdven  at 
the  Rome  Hotel  by  the  printers’  supply 
houses  of  Omaha,  An  addre.ss  cf  wel¬ 
come  was  given  the  visitors  during  the 
dinner,  by  a  member  of  the  Omaha 
CTiamijer  of  Commerce,  to  which  Presi¬ 
dent  Cass  of  the  Association  responded. 
Ourdon  W.  Wattle.s,  of  the  State  Food 
Administration,  also  gave  an  address  at 
this  time,  telling  of  the  record  Nebraska 
had  made  in  the  .saving  of  food  as  a  war 
measure  and  extending  due  credit  to 
the  newspaper  men  of  Nebraska  for  as¬ 
sisting  the  Food  .Administration  in  its 
work,  by  the  giving  of  so  much  pub¬ 
licity. 

I.ater  in  the  evening  the  men  took 
special  cars  for  a  .show  at  Ak  c'ar  Ben 
Den,  which  had  been  arranged  especial¬ 
ly  for  them.  The  ladies  were  the  guests 
at  a  special  show  at  the  Rialto  Theatre. 
The  men  all  expressed  themselves  as 
having  greatly  enjoyed  the  evening  with 
King  Ag  Sar  Ben.  but  more  could  not 
be  drawn  from  them  as  the  King  de¬ 
mands  all  gruests  to  remain  “mum”  as 
to  the  observations  taken  on  visits  to 
his  palace.  Following  the  shows,  a 
dance  was  given  at  the  Fontenelle  Hotel. 

Friday  morning  the  editors  heard  an 
address  by  Rev.  Titus  Lowe,  who  re¬ 
cently  returned  from  the  western  front 
in  France,  where  he  was  engaged  in 
Y.  M.  C.  A.  work.  They  enjoyed  his  talk 
from  the  standpoint  of  the  first-hand 
information  they  received,  which  wilt 
spur  them  on  to  more  determined  de¬ 
sires  to  bring  about  our  immediate  suc- 
ce.ss  in  this  war.  They  could  not  class 
the  accounts  he  gave  of  the  German 
atrocities  as  mentally  pleasing,  out  could 
enjoy  the  accounts  he  gave  of  the  Amer¬ 
icans’  part  in  the  battle  from  their  acts 
right  on  the  firing  line.  Mr.  Lowe  flu¬ 
ently  pre.sented  the  impressions  he  re¬ 
ceived  during  his  visit  to  the  war  the¬ 
atre. 

At  noon  the  editors  were  the  gnaests 
at  a  luncheon  of  the  South  Omaha  Grain 
Exchange,  the  second  largest  live  stock 
exchange  of  the  world.  Patriotism 
aplenty  was  prevalent  at  the  luncheon 
in  the  toa-sts  and  singing  and  in  the 
stirring  address  by  Ed  P.  Smith,  the  re¬ 
cently  elected  Mayor  of  Omaha.  Many 
pronounced  the  Mayor’s  speech  J'S  alone 
worth  the  trip  to  Omaha.  After  the 
luncheon  the  business  men  of  Omaha 
furnished  automobiles  in  which  the 
guests  were  taken  over  the  ilty  and 
Anally  through  Fort  Omaha. 


Friday  evening  the  editors  were  the 
guests  of  the  Omaha  Chamber  of  Com¬ 
merce  at  a  six  o’clock  dinner.  This  was 
one  of  the  best  events  of  the  convention. 
Elalx)rate  courses  were  served,  and  a 
unanimous  feeling  of  merriment  was 
prevalent  as  was  shown  in  the  enthu¬ 
siastic  .singing,  toasting,  and  jesting  in¬ 
dulged  in  by  the  editors.  Following  the 
dinner  the  film,  “Wake  Up,  America” 
was  shown  accompanied  by  a  Govern¬ 
ment  man,  who  explained  the  pictures 
and  exhibited  the  temperament  and  ac¬ 
tion  of  a  true  patriot  and  who  stirred 
every  attendant  of  the  dinner  with  an 
irresistible  patriotic  emotion.  He  gave 
the  editors  a  more  determined  incentive 
to  be  of  more  active  service  in  the 
cause  of  the  Allies.  The  comnUttee  who 
had  charge  of  the  Chamber  of  Commerce 
dinner  was  George  Engler,  Tom  Kelley, 
F.  W.  Rothery,  J.  J.  Barnes,  and  George 
Waterman. 

The  events  of  Saturday,  the  last  day 
of  the  convention,  began  at  ten  o’clock 
A.  M.,  when  special  cars  took  the  guests 
to  Carter  Lake  Park,  where  they  were 
again  addressed  by  Gurdon  W.  Wattles. 
Swimming  and  boating  had  been  pro¬ 
vided.  The  daily  papers  of  Omaha  ten¬ 
dered  a  luncheon  at  twelve  o’clock,  at 
which  Hugh  MeVey,  of  the  Capper  pub¬ 
lications,  gave  an  address.  Following 
the  luncheon,  the  scribes  took  si>ecial 
cars  for  the  ball  game  at  Rourkr  Park 
between  Omaha  and  Sioux  City, 

The  convention  committee  was:  Ar¬ 
thur  Thomas,  J.  D.  Weaver,  J.  O.  Good¬ 
win,  Victor  Rosewater,  I.  W.  Carpenter, 
W.  R.  Watson,  J.  W.  Kurtz,  Harry  Tos- 
tevin,  S.  J.  Potter,  I.  A.  Medlar,  Frank 
Kennedy,  and  N.  J.  Baker.  As  a  result 
of  the  elaborate  preparations  for  the 
editors’  enjoyment,  Omaha  will  always 
remain  in  the  hearts  of  the  editors  and 
their  friends  as  a  cit>  with  cordiality 
unsurpassed. 

Omaha  extended  the  nowspapor  men 
an  invitation  to  return  to  her  borders 
for  their  next  meeting,  business  or  so¬ 
cial,  should  they  see  fit  to  do  so. 

EDITORS  OF  THE  NORTHWEST 


WashinRlon  State  Press  Association  Will 
Hold  .Annual  Session  in  Spokane. 

The  members  of  the  Washington 
State  Press  Association  will  meet  this 
year  for  their  annual  convention,  :n 
Spokane,  Washington,  July  11,  12,  and 
13.  The  Spokare  Chamber  of  Com¬ 
merce  will  be  the  host  to  the  visiting 
publishers. 

On  the  evening  of  July  11,  there  will 
be  a  stag  smoker  for  the  men  and  a 
theatre  party  for  the  women.  On  Fri¬ 
day  at  noon,  the  Spokane  paper  deal¬ 
ers  will  be  hosts  at  a  luncheon,  and 
the  ladies  will  be  given  an  auto  ride 
in  the  afternoon.  The  Spokane  Cham¬ 
ber  of  Commerce  will  entertain  at  a 
banquet  Friday  evening,  followed  by  a 
midnight  matinee.  The  Spokane  In¬ 
terstate  Fair  will  provide  a  luncheon 
Saturday  at  noon,  followed  by  an  auto 
trip  to  the  Inland  Empire  paper  mill 
and  a  moving  picture  studio.  On  the 
return  a  stop  will  be  made  for  a  swim 
to  be  followed  by  a  picnic  dinnr*r  .vt 
Natatorium  Park  a.s  the  gue.sts  of  the 
Spokesman  Review  and  Spokane  Chron¬ 
icle.  The  Washington  Water  Power 
Company  will  entertain  the  editors  at 
a  dance  the  same  evening. 

The  busine.ss  part  of  the  program 
contains  a  number  of  interesting  re¬ 
ports  and  talks  on  subjects  of  interist 
to  publishera 


That  you  may  lend  more  to  the  Gov¬ 
ernment,  earn  more,  and  spend  more 
wisely. 


ELBERT  H.  BAKER  PAYS 
VISIT  TO  TACOMA 


Cleveland  Publisher  Planning  New 

Equipment  for.  News-Ledger  Plant — 
Staff  Changes  Due  to  Merger  of 
Tribune  with  Rival  Papers. 

(Special  to  The  BIditob  and  Pcblisheb.) 

Tacoma,  Wash.,  June  28,  1918. — El¬ 
bert  H.  Baker,  president  and  publisher 
of  the  Cleveland  Plain  Dealer  with  Mrs. 
Baker  are  at  Tacoma  for  the  summer. 
The  purchase  of  the  News  and  Ledger 
by  the  Tacoma  Tribune  Publishing 
Company  is  the  second  newspaper  mer¬ 
ger  of  importance  which  Mr.  Baker  has 
consummated  in  the  past  year.  A  few 
months  ago  he  purchased  the  Cleveland 
Morning  Leader  for  the  Plain  Dealer. 
The  Tacoma  Tribune  Company,  which 
is  owned  by  Mr.  Baker  and  his  son, 
Frank  S.  Baker,  has  just  purchased  the 
Tacoma  Evening  News  and  the  Morn¬ 
ing  and  Sunday  I^edger,  as  already  an¬ 
nounced  in  The  Editor  and  Publisher. 
Mr.  Baker  is  now  engaged  in  making 
a  mechanical  survey  of  the  News-Ledg¬ 
er  plant.  The  Tribune  forces  have  been 
moved  into  the  News-Ledger  quarters. 
The  machinery  of  both  plants  will  be 
merged  and  new  presses  and  equip¬ 
ment  Installed,  giving  the  Baker  papers 
one  of  the  most  complete  plants  on  the 
coast. 

The  Evening  News-Tribune  is  now 
being  issued  as  a  six  day  a  week  news¬ 
paper  with  an  independent  policy  and 
management. 

Frank  S.  Baker,  publisher  of  the  old 
Tacoma  Tribune  continues  as  president 
of  the  Tribune  Publishing  Company  but 
is  now  actively  engaged  in  directing  the 
Morning  and  Sunday  Ledger  as  editor 
and  Publisher. 


Charles  B.  Welch,  vice-president  of  the 
Tribune  Publishing  Company  and  for¬ 
mer  managing  editor  of  the  Tribune, 
has  become  editor  and  general  manager 
of  the  New.s-Tribune. 

Reorganization  of  Staffs 

Sidney  S.  Anderson,  business  manager 
of  the  old  News  becomes  advertising 
manager  of  the  News-Tribune.  William 
-Lyness  is  circulation  manager  of  the 
afternoon  paper.  James  O’Neil,  for¬ 
mer  advertising  manager  of  the  Tri¬ 
bune,  is  business  manager  of  the  Ledg¬ 
er,  and  S.  A.  Allen  is  circulation  man¬ 
ager. 

Harry  F.  Higgins,  late  city  editor  of 
the  Tribune,  was  made  news  editor  of 
the  Ledger.  C.  R.  Maybin  was  placed  in 
charge  of  the  city  desk  of  the  New 
Tribune  and  U.  N.  Hoffman  took  the 
city  desk  of  the  Ledger.  M.  J.  Mingo, 
news  editor  of  the  Tribune,  continues 
as  news  editor  of  the  News-Tribune. 

The  copy  desk  of  the  News-Tribune  is 
headed  by  Jack  Quinlan  who  has  with 
him  Ned  Lounsberry  and  W.  R.  Stotler. 
Harry  O.  Kelso  is  head  of  the  Ledger’s 
copy  desk,  with  R.  P.  Mulvane  and 
James  P.  Farley  assisting. 

Ford  and  Parsons  of  Chicago,  and 
David  J.  Randall  of  New  York  will  rep¬ 
resent  the  News  Tribune  in  the  foreign 
field  while  Veree  and  Conklin  are  rep¬ 
resentatives  of  the  Ledger.  R.  J.  Bid- 
well  of  San  Francisco  will  look  after  the 
coast  interests  of  both  papers. 


Aero  Mail  Rates  Reduced 
Washington,  D.  C.,  July  1. — After 
July  15  the  po.stage  on  airplane  mail 
will  be  reduced  from  24  cents  to  16 
cents  for  the  first  ounce  and  6  cents 
for  each  additional  ounce  or  fraction. 
This  is  a  six-cent  rate  for  postage  and 
the  usual  10  cents  for  special  delivery. 


IMA/IEDIATE  DELIVER  V 

OF 

GOSS 

NEWSPAPER  PRINTING  PRESSES 

NEW  PRESSES 

One  32-Page  Gou  High  Speed,  4-Decker  Two  Plate 
Wide  Press  with  top  deck  combination  for  3  colors  or  black 
printing.  22^  in.  column. 


REBUILT  PRESSES 

One  32-Page  Goss  Half  Tone  and  Color  Magazine  Press 

for  page  10^  in.  x  14  in. 


One  28-Page  Goss,  3-Roll;  3-Decker  Press  for  black 
printing  22^  in.  column. 


We  also  have  thoroughly  over  hauled  and  rebuilt; 

One  Hoe,  40-Page  Press  for  black  printing  22^4  >n. 
column. 


Further  Information  on  Request 

THE  GOSS  PRINTING  PRESS  CO. 

1535  South  Pavlina  Street  Chicago,  Ill. 


! 


PHOTOGRAPHER  SEARS 
JOINS  "UNCLE  SAM” 

Boston  Man  Who  Has  Taken  Some  of 

Most  Celebrated  Newspaper  Pic¬ 
tures  Will  Now  “Snapshot” 

Over  There  for  the  Army. 

Boston,  July  3. — Richard  Wellingrton 
Sears,  popularly  known  in  newspaper 
circles  throughout  the  eastern  section 
of  the  country  as  “Dick”  Sears,  news¬ 
paper  photographer  par  excellence,  is 
now  a  full  fledged  member  of  Uncle 
Sam’s  fighting  forces.  He  has  been 
commissioned  a  first  lieutenant  in  the 
Signal  Corps  of  the  army.  His  duty 
will  consist  principally  in  making  pho¬ 
tographs  and  “movies”  for  the  official 
records  of  the  w’ar.  None  is  better  fit¬ 
ted  for  the  task  before  him  than  Sears, 
with  his  18  years  newspaper  experi¬ 
ence. 

He  was  the  first  regular  staff  pho¬ 
tographer  on  a  Boston  newspaper,  when 
he  went  to  work  for  the  old  Traveler 
in  1900.  Later  he  worked  on  the  old 
Journal,  during  the  Munsey  regime.  In 
March  1904  he  joined  the  staff  of  the 
Boston  American  which  post  he  re¬ 
signs  to  enter  the  army.  Roosevelt,  of 
whom  he  made  many  pictures,  called 
him  “Dick.”  Among  his  most  notable 
feats  was  taking  the  first  picture  of 
Mrs.  Mary  Baker  Eddy.  Mra  Eddy 
was  so  pleased  with  the  picture  that 
she  gave  Sears  permission  to  circulate 
it  throughout  the  country. 

When  Peary  returned  from  his  suc¬ 
cessful  quest  of  the  North  Pole,  Sears 
went  to  I..abrador  to  meet  him  The 
motorboat  carrying  Sears  capsized 
alongside  the  steam.ship  Roosevelt. 
Sears  jumped  for  his  life  and  fortunate¬ 
ly  landed  on  the  deck  of  the  Roosevelt. 
There  has  not  been  a  big  fire,  a  big 
strike,  a  big  court  trial  in  New  Eng¬ 
land  in  recent  years  that  Sears  was  not 
“on  the  job.”  He  was  at  Halifax  fol¬ 
lowing  the  disaster  of  last  winter.  He 
was  connected  for  some  time  with 
Hearst’s  International  Film  Service  but 
for  the  past  six  months  has  devoted  his 
entire  time  to  the  Boston  American  and 
Advertiser. 

The  author  of  an  article  in  the  Bos¬ 
ton  Traveler  relating  to  "Dick’s”  de¬ 
parture  for  the  fighting  front,  wages 
that  within  four  hours  from  the  time 
“Dick”  lands  in  France  there  will  be 
a  picture  of  the  Kaiser  lighting  a  cigar 
for  von  Hindenberg  on  its  way  back  to 
America.  Another  admirer  is  certain 
that  if  Emperor  Wilhelm  comes  within 
range  of  Dick’s  shooter,  whether  it  be 
a  camera  or  rifle  Kaiser  Bill  will  be 
smoking  and  Berlin  newspapers  will  be 
running  a  government  advertisement  in 
black  face  in  the  “Help  Wanted”  col¬ 
umn.” 


DILLON  TO  LECTURE  AGAIN 


“Journalism  in  America”  Topics  of 
Course  for  College  Students. 

Topeka,  Kan.,  June  29. — Charles  Dil¬ 
lon,  managing  editor  of  the  Capper 
Farm  Papers,  Topeka,  formerly  profes¬ 
sor  of  Industrial  journalism  in  the  Kan¬ 
sas  State  Agricultural  College  at  Man¬ 
hattan,  Kan.,  has  been  engaged  to  give 
thirty-six  lectures  next  winter,  at 
Washburn  College,  Topeka,  on  Jour¬ 
nalism  in  America. 

The  series  will  cover  the  entire  sub¬ 
ject,  historically,  with  Jamea  Melvin 
Lee’s  recent  history  as  a  text,  and  will 
include  also  a  view  of  the  methods  of 
the  newspapers  and  trade  journals  of 
the  present.  The  students  will  be  re¬ 
quired  to  keep  note-books  accurately, 
and  in  the  last  half  of  the  year  will  have 
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asslgnment.s  much  as  in  a  regular 
course.  Two  credits  will  be  given  for 
the  work.  The  lectures  will  be  given 
weekly,  without  interfering  with  Mr. 
Dillon’s  duties  in  the  Capper  jdant. 

NEW  USE  FOR  OLD  PAPERS 


Might  Be  Used  for  Box  Covering,  with 
Big  Saving. 

Philadelphia,  June  29. — Twenty  tons 
of  white  paper  may  be  saved  daily  In 
Philadelphia  alone,  and  thousands  of 
pounds  of  waste  newspapers  made  avail¬ 
able  for  remanufacture,  if  recommenda¬ 
tions  sent  to  Secretary  of  Commerce 
Redfield  by  Harry  B.  Hoffman,  president 
of  the  Philadelphia  Paper  Box  Company, 
are  adopted,  according  to  Mr.  Hoffman. 
He  says  the  national  daily  saving  would 
be  at  least  1,000  tons. 

Much  of  the  prevailing  scarcity  of 
paper,  Mr.  Hoffman  says,  could  be  ob¬ 
viated  by  the  adoption  of  regulations 
forbidding  the  use  of  white  book  paper 
to  improve  the  appearance  of  paper  box¬ 
es  made  in  this  country. 

Manufacture  of  the  boxes  from  old 
newspapers  is  advocated  as  a  Govern¬ 
ment  order  by  Mr.  Hoffman.  Manu¬ 
facturers  could  afford  to  sell  better 
grades  of  goods  at  present  prices  by  rea¬ 
son  of  the  money  saved  on  boxes. 


DAILIES  LOSE  CITY  ADVERTISING 


Superredetl  in  St.  Louis  by  an  Official 
Paper. 

St.  Louis,  July  3. — The  first  issue 
of  the  City  Journai.,  published  weekly 
under  the  authority  of  the  city  ordin¬ 
ances  of  St.  Louis,  has  made  its  first 
appearance  replacing  the  official  print¬ 
ing  which  has  appeared  in  both  Eng- 
li.sh  and  German  language  daily  news¬ 
papers  of  that  city.  Contracts  with 
the  daily  newspapers  for  this  advertis¬ 
ing  expired  on  June  15. 

The  paper  contains  no  general  news 
matter  of  editorials.  It  is  9  x  11  inches 
in  size,  three  columns  to  the  page,  and 
the  first  issue  has  41  pages.  The  sub¬ 
scription  price  is  52  cents  a  year,  with 
postage  added,  second  class  rate  not 
being  granted.  The  editor  of  the  paper 
is  Eugene  R.  Cuendet,  city  register. 
The  contract  for  printing  the  Journal 
has  been  let  to  the  Von  Hoffman  Press. 


ITALIAN  EDITOR  ARRESTED 

Giarinto  Serrati,  Editor  of  Rome  vNvanti, 
Accused  of  Trea.son. 


Rome,  Italy,  June  29. — Giacinto  Ser¬ 
rati,  editor  of  the  newspaper  Avanti, 
leading  organ  of  the  anti-war  Socialist 
party  in  Rome,  Italy,  has  been  arrested 
on  a  charge  of  treason.  His  arrest  was 
ordered  by  the  military  court  of  Turin 
in  connection  with  an  investigation  of 
grave  disorders  there  in  August,  1917, 
when  troops  were  called  to  suppress 
tho  movement. 

Serrati  lived  several  years  in  Ameri¬ 
ca,  from  whence  he  returned  in  1892, 
going  first  to  Switzerland  and  then  to 
Italy. 


For  fullest  information  on 
NEW  JERSEY  NEWSPAPERS 
Daily  and  Weekly  write  or  phone  to 
The  Specialist  in  the  Field 


R.W.  Cooke, 

Daily  and  Weekly  Newspapers, 


New  Jersey — New  York  and 
Connecticut 

IS4  Nassau  St.  (Phone  Beeknun  237S  N.  Y.) 


It’s  Pleasurable  and  Profitable  To 
Live  In 


New  Jersey 


It’s  pleasurable  to  live  in  New  Jersey  because  of 
its  wonderful  climate,  its  delightful  scenery,  its  glori¬ 
ous  mountains,  its  silvery  lakes,  its  picturesque  rivers, 
its  stretches  of  seashore,  its  unsurpassed  amusements 
and  resorts — and  above  all  its  wide  range  of  indus¬ 
tries,  making  it  possible  for  workers  of  every  class 
to  earn  a  good  living  and  often  attain  great  riches. 


The  transformation  that  New  Jersey  has  under¬ 
gone  in  the  past  year  has  taken  it  from  the  ranks  of 
the  ordinarily  prosperous  states  to  a  veritable  boom 
state  wherein  war  work  is  being  prosecuted  with  ex¬ 
traordinary  energy,  where  high  wages  are  being  paid 
to  labor  and  every  factory  building  and  residence 
is  occupied  to  capacity. 


We  Say  This  Is  a  Good  Time  to 

Advertise  in 
New  Jersey 


In  These  Strong  Newspapers: 


Paper 


Circulation.  Bate 5,000 lines 


Asbnry  Park  Press  (E) . 

Atlantic  City  Press  (M)  Union  (E) . 13,135 

Camden  Courier  (E) . 11,300 

Elizabeth  Journal  (E)  (A.B.C.) . 16,339 

Hackensack  Record  .  5,072 

Newark  Sunday  Call  (S) .  49,570 

Newark  Star  Eagle  (E) .  53,913 

Morristown  Record  (E) .  3,925 

Passaic  Herald  (E) .  6,614 

Passaic  News  (E) .  7,627 

Paterson  Call  (M) . 13324 

Paterson  Press  Guardian  (E) . 13,983 

Paterson  Sunday  Chronicle  (S) .  8334 

Perth  Amboy  Evening  News  (E) .  7305 

Plainfield  Courier  News  (E) .  7,427 

Union  Hill  (Weehawken)  Hndson-Dispatch  14,000 
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Theodore  S.  Fettircor  Adrertuing  Agency,  314  Kinney  Building,  Newark,  N.  J. 
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HOW  TO  ANALYZE  MAJOR  MARKETS 
IN  NATIONAL  ADVERTISING 


Eight  Distinct  Territorial  Divisions  of  United  States  Considered 
as  Affording  Basis  for  Concentrated  Selling  Cam¬ 
paigns — Eliminating  Lost  Circulation 


By  Chalmers  L.  Pancoast. 

The  great  United  States,  or  national  market,  is  too  large,  and  entirely  too 
complex,  and  has  too  many  differences,  to  be.  considered  as  one  market 
unit.  It  should  be  divided  into  its  natural  geographical  sections. 

It  is  impractical  and  illogical  to  think  of  using  the  same  plans  and  cam¬ 
paigns  in  the  one  national  market.  Tlie  same  methods,  tho  same  plans,  tha 
same  mediums,  the  same  copy,  and  the  same  basic  idea  of  merchandising  which 
are  successful  in  an  Eastern  market  will  not  apply  to  a  Western  or  Northern 
market 

Eight  Major  Markets 

For  the  purpose  of  simplifying  the  pal  cities  in  each  territory,  will  show 
United  States  market  it  should  be  di-  the  national  advertiser  now  to  eliminate 
vided  into  eight  or  more  distinct  terri-  lost  circulation  that  often  drops  into 
torial  markets.  These  markets — known  No  Man’s  Land — those  empty  spaces 
as  Major  Market  Centres — can  then  be  where  he  has  no  distribution,  and  where 
divided  and  subdivided  in  as  many  dif-  distribution  would  not  result  in  repeat 
ferent  markets  as  the  advertiser  de-  orders,  even  if  he  did  try  to  secure  it. 
ares;  and  these  subdivisions  wili  depend  Quick  turn -over  is  as  essential  to  the 
largely  on  what  an  advertiser  desires  to  manufacturer  as  it  is  to  the  retailer, 
accomplish.  What  does  it  avail  a  manufacturer 

In  a  previous  article  these  Major  to  stock  the  shelves  of  a  retailer  and 
Market  Centres  were  mentioned  briefly  allow  his  goods  to  remain  there  to  be- 
in  connection  with  their  population,  come  soiled  and  non-salable? 

They  will  now  be  described  more  in  There  is  only  one  solution  to  Dead 
detail.  Spots  in  National  Distribution,  and  that 

A  careful  study  of  these  marketing  is  to  concentrate  in  the  large  market 
centres,  in  connection  with  the  princl-  centres,  where  there  is  a  ready  response 
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to  advertising,  and  a  quick  turn-over 
of  merchandise ;  where  there  is  a  known 
purchasing  power  based  on  facts. 

The  War  Idea  In  merchandising  is  to 
Sectionalize  Advertising  and  to  conflne 
distribution  to  the  most  desirable  mar¬ 
ket  centres.  Waste  effort  in  selling  is 
being  stopped  by  concentrating  in  the 
Market  Centres  where  domination  of 
those  centres  is  possible  and  profitable. 

Some  advertisers  claim  that  the  sales 
possibilities  ars  greater  for  some  arti¬ 
cles  in  one  market  than  in  another. 

That  is  becau.se  they  have  never  ana¬ 
lyzed  each  market  separately  and 
adopted  the  kind  of  a  campaign  that 


The  only  solution  to  holding  a  market 
against  the  changes  brought  about  by 
the  war  is  to  get  at  the  boHom  of  con¬ 
ditions  in  each  market — get  into  the 
vitals  of  a  teiritory,  and  find  out  its 
particular  value  to  you.  Naturally,  pop¬ 
ulation  is  the  flrst  basis  for  estimating 
the  value  of  production  and  incomes  in 
all  lines  of  industry. 

If  we  were  to  construct  a  “Pyramid 
of  Wealth”  or  “Purchasing  Power”  of  a 
market,  population  would  form  the  bot¬ 
tom  stone. 

Of  the  six  leading  industries  of  the 
United  State.s,  manufacturing  stands 
first  in  order  of  value.  Manufacturing 
should  be  rated  at  100,  agriculture  at  46, 
stock  raising  25,  mining  6,  lumbering  2, 
fishing  1. 

The  second  stone  of  the  “Wealth- 
Pyramid”  would  be  marked  Manufac¬ 
turing  Establishment,  since  the  num¬ 
ber  of  factories  indicate  the  extent  of 
production,  and  production  is  the  mea¬ 
sure  of  wealth  of  a  market. 

The  next  two  stones  are  Total  Capital 
invested  in  manufacturing  industries, 
and  the  Annual  Value  of  the  Finished 
Products. 

The  other  stones  in  our  Pyramid  of 
Wealth  in  the  order  of  their  value  are: 

dumber  of  euiployccx  Id  factuiies. 

Aiuuunt  of  annual  wages  of  factory  etuployeeg. 

Value  of  farm  crops  per  yesr. 

Numtor  of  lire  stock. 

Value  ot  annual  output  of  mines. 

Annual  value  of  lumber  Industry. 

Annual  value  of  fialiiug  industry. 

While  the  basic  value  of  agriculture 
Is  rated  at  45  compared  to  manufactur¬ 
ing  as  100,  yet  it  must  be  remembered 
that  agriculture  in  the  United  States 
brings  an  income  to  a  greater  number 
of  individuals  than  any  other  industry. 
However,  farm  crops  fluctuate  from  year 
to  year,  and  there  are  good  years  and 
bad  years  for  farmers,  while  in  the  man¬ 
ufacturing  industry  perfected  organiza¬ 
tions  and  the  sound  investment  of  capi¬ 
tal  guarantees  a  more  staple  production, 
and  the  source  of  incomes  is  more  per¬ 
manent  and  regular. 

Basis  of  Purchasing  Power. 

It  is  the  annual  income  of  the  em¬ 
ployees  of  manufacturing  industries  that 
forms  the  real  measure  of  purchasing 
power.  If  there  is  an  Increase  in  wages, 
or  incomes  continue  in  a  healthy  con¬ 
dition,  the  purchasing  power  of  the  fac¬ 
tory  employee  flrst  benefits  the  farmer, 
because  money  wages  are  necessary  to 
command  the  sale  of  the  farmer’s  prod¬ 
ucts. 

If  any  market  has  any  certain  indus¬ 
tries  which  add  materially  to  its  annual 
revenue  they  should  be  considered  in  a 
complete  analysis  of  that  market. 

Prom  the  Pyramid  of  Wealth  we  have 
a  foundation  on  which  to  compute 
Purchasing  Power.  When  all  tho  fig¬ 
ures  have  been  compiled  showing  the 
actual  value  of  each  Industry  we  have  a 
known  posable  buying  power,  but  this 
does  not  guarantee  a  response  to  adver- 


Market  Pyramid  of  Wealth 


MARKET  CEuVrUES. 


MesU-rn 
(10  Slates.) 

(1)  Callfurnia  . 

(2)  Washington  . 

(3)  Colorado  . 

( 4 )  Oregon  . 

(5)  'Montana  . 

(«)  UUh  . 

(7)  Idaho  . 

(8)  Arizona  . 

(»)  Wyoming  . 

(10)  Nevada  . 

Southern 
(10  Spates.) 

1 1 )  Georgia  . 

(2>  North  Carolina  _ 

(3)  Kentucky  . . 

(4)  Teuneasee  . 

(5)  Alabama  . 

(<!)  Virginia  . 

(T)  Missis.-ii>|>i  . 

(8)  lyiuiciana  . 

(O)  S<mth  Carolina  .... 

(10)  Florida  . 

tjri-ater  Chicago 
(6  Slate*. ) 

(1)  lillnuii  . 

(2)  Ohio  . 

(3)  Mk-bigan  . 

(4)  Imliana  . 

(5)  Winconain  . 

(6)  Iowa  . 

Northwestern 

<6  States.) 

(1)  tl4i*«ouri  . 

(2)  MinDe*ota  . 

(3)  KanaaH  . 

(4)  Nebraska  . 

(0)  North  Dakota . 

(6)  iSoutb  Dakota  .... 

Southwestern 
(4  .SUtei.) 

( 1 )  Tezaa  . 

(2)  Oklahoma  . 

(3)  Arkansas  . 

(4)  New  Mexico  . 

t’ennaylvanla 

(5  States.) 

(1)  Penneyivania  . 

(2)  West  Virginia  .... 

13)  Maryland  . 

(4 1  TMstrict  of  Columbia 
IS)  Delaware  . 

New  York  Metropolitan 
(2  States.) 

( 1 )  New  York  . . 

(2)  New  Jersey  . 

Nenr  Ekigland 

(6  States.) 

(1)  Massachnaetts  . 

(2)  Connecticut  . 

(3)  Maine  . 

(4)  Rhode  Island  .... 

(R)  Nenr  Hampshire  ... 
(6)  Vermont  . . 


Population. 

430,200 

330,834 

233,101 

272,833 

13,433 

113,567 

31,741 

17,708 

9,661 

14,224 


Principal  city. 
San  traociaco 

Seattle  . 

Denver  . 

Portland  . 

Helena  . 

Salt  Lake  . . . 

Boise  . 

pnoenix  . 

Cheyenne  . 

Reno  . 


T'l  population. 
. . .  2,038,634 

...  1,534,221 

062,060 
833,741 
430,404 
434,083 
428,586 
255,344 
145,605 
106,784 


KUMBER 
UVt  STOCK 


VALUE 

FARM  CROPS 


AMOUNT  OF 
ANNUAL  WAGES 


NUMBER  OF  EMPLOYES 


W4LUE  OF  FINISHED  PRODUCT 


CAPITAL  INVESTED  IN  FACTORIES 


NUMBER  OF  manufacturing  ESTABLISHMENTS 


184,873 
38,887 
237,012 
146,113 

174,108  Pyramid  of  Wealth — Basis  of  Purchas- 
iNo  Power. 


Atlanta  . . . 
Charlotte  . . 
lAmlsville  . . 
Memphis  . . 
Itrimingham 
Kicbmotid  . . 
Vicksburg  . 
New  Orleans 
Charleston  . 
J.TCksonville 


will  meet  the  particular  requirements 
of  that  markat.  ^ 

The  people  in  New  ^rleans  have  dif¬ 
ferent  buying  habits  from  the  people 
of  Chicago,  just  as  the  purchasing  pow¬ 
er  of  these  two  sections  is  widely  dif¬ 
ferent.  And  the  advertiser  who  makes 
it  his  business  to  analyze  each  market 
centre  separately  is  soon  able  to  deter¬ 
mine  why  the  buying  power  is  different, 
and  why  the  sales  possibilities  are 
greater  for  his  products  in  certain  mar¬ 
kets  and  le.ss  in  others. 

The  Problem  of  (’opy. 

Each  market  requires  Individual  study 
and  analysis,  and  the  proper  analysis 
will  soon  determine  the  method  best 
adapted  for  that  market,  and  what  spe¬ 
cial  kind  of  copy  is  best  suited  for  that 
market. 

The  patent  medicine  advertisers  who 
claimed  one  particular  concoction  would 
cure  all  ailments  have  gone  out  of  busi¬ 
ness.  There  is  no  more  reason  to  claim 
that  one  style  of  copy  will  appeal  to  elU 
people  alike  throughout  a  country  so 
different  in  characteristics,  tastes,  and 
desires  as  the  United  States. 

The  advertising  copy  prepared  to  in¬ 
terest  buyers  up  in  New  England  often 
fEiils  to  change  a  buying  habit  of  a 
Chicago  man,  while  Chicago  copy  may 
not  go  big  in  other  sections. 

The  basic  facts  of  a  market  determine 
largely  what  kind  of  an  appeal  should 
be  made  to  the  people  in  that  market. 


Chipago  . . . 
Cleveland  . . 
Detroit  . . . 
Indianapolis 
Miiwankee  . 
Dee  Moines 


Ht.  Louie  . . . 
MinneaiH>lie 
Kansas  City 

Omaha  . 

<iTand  Furkis 
Sioux  Falls  . 


San  Antonio  . . 
Oalahoma  City 
1  Jttie  RoF'k  . . 
Aiouquerque  . . 


Fhilailelplila 
Huntington 
Baltimore  . 
Washington 
Wilmington 


New  York  city 
Neiwarz  . 


Boston  . . . . 
New  Haven 
Portland  . . 
i’rovldenpe 
Manclieeter 
Burlington 
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tising  or  selling  effort.  In  order  to  de¬ 
termine  what  has  been  done  with  this 
wealth  of  a  market,  and  what  it  is  capa¬ 
ble  of,  it  is  necessary  to  analyze  the 
sales  of  some  product  or  article  and 
And  out  to  what  extent  it  has  been  pur¬ 
chased  nationally. 

Perhaps  the  most  complete  example 
is  the  automobile  industry.  The  pur¬ 
chasing  of  cars  is  not  confined  to  any 
one  locality  or  section.  People  in  one 
State  have  the  same  opportunity  of  buy¬ 
ing  automobiles  through  advertising  as 
the  people  in  another  State.  Local 
newspapers  have  favored  this  industry 
editorially,  and  have  given  it  every  ad¬ 
vantage  to  expand  and  grow.  Selling 
agents  for  automobiles  have  been  estab¬ 
lished  in  the  smallest  village  and  the 
advertising  and  sales  effort  has  been  as 
thorough  and  as  concentrated  as  any 
Industry  In  existence. 

The  purchase  of  automobiles  then 
gives  us  a  good  example  for  analyzing 
the  buying  power  of  a  market  centre. 
The  following  tabulation  includes  both 
passenger  and  motor  truck,  as  some 
States  do  not  keep  a  separate  record. 

AUraMOlULBSi  RFJOISTBRKD  IN 


M.UOR  MARKRTl'ILNHi  CIR.Vl’RRS  IiN  1917. 
Olilcago  Market.  Soutliern  .Market. 


llllnoU  . . . 

. .  340,291 

Alubuma  .... 

40,181. 

InUiana  . . . 

,,  192,195 

Kentucky  . . . , 

47,413 

Iowa  . 

, ,  231,808 

Virginia  . 

55.  (Mil 

.Michigan  . . 

, .  2«6,880 

LMissis.'^i.ppi  . . 

37.000 

Wiaconeiu  . 

..  l(i4,.->34 

Tennessee  . . . 

48,500 

Ohio  . 

. .  340,915 

N.  Carolina.. 

55.057 

- - - - 

it.  Carolina  . . 

as.  52:2 

1,592,023 

Oeorgla  . 

FloHda  . 

70.354 

35,000 

Northwestern  Market. 
Minnesota  ...  10J,U99 

Louisiana  . . . 

24,545 

Mlseourl  . . 
Kansas  .... 

.  1.54,998 

.  160,800 

452.932 

Nebraska  . , 

.  148,100 

I’cnnsylvanla  &  .Vtl»n- 

N.  DukoUi  . 

02,094 

tic  .'states. 

S.  Dakota  . 

.  67.154 

Pennsylvania 
iMoryland  . . . 

325.153 
03  500 

793,154 

Delaware  .... 
West 

10,700 

31,229 

Western 
(k>lorado  . . 

Market. 

.  68,600 

Dist.  of  Colnni. 

17,000 

Wyoming  . . 
Montana  . . 

12,512 
.  42,742 

447,582 

Idaho  . 

.  24,055 

■Sonthwostorn 

Market. 

Washington 

.  85,33  ( 

Arkansas  . . . 

28,857 

Oregon  .... 

.  48,032 

Oklahoma  . . . 

102.503 

N6Yada  • . .  • 

.  0.885 

Texas  . 

194  740 

Utah  . 

.  21,570 

New  /Mexico.. 

14.080 

Arizona  _ 

19,8j0 

— 

Onliforuia  . 

.  207,890 

340.240 

628,625 

New  England 
MnssnchviBetts 

Market. 

174.274 

New  York  Metropolitan. 

Connecticut  . . 

32.074 

New  York 

. .  408,612 

Rhode  Island.. 

30,500 

New  Jersey 

..  153,315 

Vermont  .... 
N.  Ilampeblre 

20.300 
22.30  r 

501,927 

Maine  . 

41.493 

The  “100,000”  Stales.  ai-o.s-t 
Seventeen  states  now  have  more  than 
100,000  automobiles  each,  and  four  have 
passed  the  300,000  mark,  whereas  New 
York  alone  had  this  di.stinctlon  in  1916. 

Population 


State: 

Oars. 

IK»r  (ai 

(1) 

New  York . 

.  408.012 

25 

(2) 

Ohio  . 

.  340,915 

15 

(3) 

Illinois  . 

.  340.291 

18 

(4) 

Pennsylvania  . . 

.  32»5,158 

27 

(5) 

California  . . . . 

.  297,890 

0 

(0) 

Iowa  . 

.  281,808 

H 

(7) 

/Michigan  . 

.  220,880 

14 

(8) 

iMlnnenota  . .  • . 

.  109,099 

12 

(!1) 

Texas  . 

.  194,740 

2.3 

(10) 

Indiana  . 

.  192.19.5 

14 

(11) 

•MaxHarhiiaettA  . 

.  171.271 

22 

(12) 

Wluronfiin  . . . . 

,  104, .531 

15 

(13) 

Rnnaan  . 

.  100.809 

11 

(14) 

Miasonrl  . 

.  1.54.998 

22 

(1.5) 

New  Jersey  . . 

.  1.5.3,316 

20 

(16) 

Ndhraaka  . 

.  14.8,100 

0 

(17) 

OklalKitnn  . 

.  102. .56.3 

23 

3.S72,1S7 

Bin  Volume  of  Automobile  Advertising. 

It  Is  possible  to  analyze  the  automo¬ 
bile  Indu.stry  to  this  extent,  because  all 
automobiles  purchased  mu.st  be  regis¬ 
tered. 

The  number  of  automobiles  pur¬ 
chased  in  any  State  Is  a  good  barometer 
of  the  purchasing  power  in  that  State, 
gauged  by  responsiveness  to  advertl.slng 
and  selling  effort. 


In  one  Metropolitan  Market  alone  the 
newspapers  carried  last  year  a  total  of 
4,421,540  lines  of  advertising,  or  1,842 
full  pages;  to  say  nothing  of  the  pages 
of  editorial  matter  pertaining  to  the 
automobile  industry. 

Considering  Ihe  thoroughness  of  auto¬ 
mobile  publicity  the  responsiveness  to 
automobile  advertising  in  a  State  deter¬ 
mines  to  a  marked  degree  the  recog^nl- 
tlon  that  will  bo  given  to  the  adv'ertlsing 
of  other  merchandise  advertised  exten¬ 
sively. 

It  docs  not  matter  how  much  wealth 
a  state  may  have,  it  is  of  little  value  to 
a  manufacturer,  unless  he  makes  a  de¬ 
termined  effort  to  transform  that  wealth 
into  purchasing  power. 

The  responsiveness  of  any  market  is 
due  entirely  to  persistency  and  effec¬ 
tiveness  of  the  advertising  appeal. 

(Concentrated  Fire. 

If  the  advertising  appeal  is  scattered, 
it  means  scattered  results.  If  it  is  di¬ 
rected  to  scratch  beneath  the  surface  of 
a  market,  the  result  is  something  more 
tangible  and  satisfying  than  surface  re- 
sult.s. 

National  advertisers,  who  ignore  the 
necessity  of  market-centre  advertising, 
often  find  it  necessary  to  jump  Into  a 
market  with  a  Save-My-Business  cam¬ 
paign,  which  proves  the  weakness  of  a 
solid  national  policy. 

The  reason  the  daily  and  Sunday 
newspapers  are  called  upon  invariably 
to  save-the-dav,  and  get  some  definite 
result  for  an  advertiser,  is  because  the 
newspaper  is  an  essential  in  the  life  of 
every  family.  It  is  such  an  important 
factor  in  the  home  life  that  a  response 
to  its  advertising  Is  the  most  natural 
thing  in  the  world. 

The  average  family  subscribes  to  a 
ncw.spaper  because  they  h.ave  the  deep¬ 
est  confidence  in  that  particular  me¬ 
dium.  It  satisfies  their  mental  needs 
for  news,  information,  and  serves  as  a 
buyers’  guide. 

There  is  nothing  magic  about  the  tre¬ 
mendous  results  secured  through  news¬ 
paper  advertising.  It  is  a  natural  re¬ 
sult  of  an  inten.sive  intere.st  which  all 
cla.s.ses  of  people  take  In  the  advertising 
columns  of  a  newspaper. 

It  pays  a  manufacturer  to  concentrate 
In  the  big  market  centres;  it  pays  to 
send  his  message  into  the  homes 
through  an  e.ssential  medium.  It  pays 
to  get  close  to  the  family  daily 
through  their  favorite  newspaper;  it 
pays  to  appeal  to  them  through  a  regu¬ 
larly  read  medium  in  which  they  have 
a  permanent  interest. 

Factors  to  ('onsiiler. 

In  order  to  .secure  a  more  detailed  an¬ 
alysis  of  a  certain  market  centre  it  is 
nece.s.s.ary  to  consider  such  points  as: 

(1.)  Den.sity  of  Population — Where  Is 
it  sparse,  moderately  sparse,  dense  and 
very  den.se. 

(2.  Value  of  large  Metropolitan  Mar¬ 
kets. 

(3.)  Population  per  square  mile. 

(4.)  Foreign  Population. 

(5.)  Chief  F'oreign  Element. 

(6.)  Colored  Population. 

(7.)  Market  barometers;  what  are 
they? 

(8.)  Covering  Major  Marketa 

(9.)  Analyzing  Circulation. 

(10.)  Analyzing  Adverti.sing  Copy, 

(11.)  Analyzing  a  Newspaper  State¬ 
ment. 

(12.)  Present  Market  (Conditions. 

(13.)  Oener.il  Prosperity. 

(14.)  Miuiufactiiring  Reports. 

(15.)  (Irowth  of  Incomes. 

(16.)  Increa'sj  in  Earnings.  • 

(17.)  Movement  of  Traffic. 

(18.)  F'arm  Crop  Prospects. 


THOMSON  FOR  PACIFIC  BUSINESS 


Director  of  Advertising  Bureau  A.  N.  P. 

A.  Meets  Utah  Manufacturers. 

William  A.  Thomson,  director  of  the 
bureau  of  advertising,  American  News¬ 
paper  Publishers  Association,  who  is 
conducting  an  inten.sive  solicitation  trip 
through  the  western  part  of  the  coun¬ 
try,  met  with  the  mcml)ers  of  the  Utah 
Manufacturers’  Association  at  the  Com¬ 
mercial  Club,  Salt  Lake  (City,  on  Juno 
25  and  spoke  on  the  subject  of  “Adver¬ 
ti.sing  and  the  War,”  to  the  200  gue.sts 
present. 

The  luncheon  was  arranged  by  the 
Salt  Lake  City  newspaper  publishers  in 
order  to  bring  Mr.  Thomson  in  close 
per.sonal  contact  with  the  men  who  are 
shaping  the  advertising  destinies  of  that 
state. 

After  meeting  with  the  leading  factors 
in  Salt  Lake  (City  the  Director  left  for 
Los  Angele.s,  where  he  will  begin  an  in¬ 
tensive  solicitation  trip  of  the  entire 
Pacific  Coast. 


Changes  Foreign  Representatives 
The  Indiana,  (Ind.)  Daily  Times, 
formerly  represented  in  the  foreign  ad¬ 
vertising  field  by  the  John  M.  Bra.i- 
ham  Co.,  Chicago  and  New  York,  is 
now  reprc.sented  by  the  G.  lAigan  Payne 
Co.,  New  York,  Chicago,  Detroit,  and 
Boston. 


American  Press  Receiver  Discharged 
.ludge  Mayer,  in  the  United  States 
District  Court,  has  i.ssued  an  order  dis- 
nii.s.sing  the  voluntary  petition  in  bank¬ 
ruptcy  filed  by  the  American  Press  As¬ 
sociation  on  December  1,  1917,  and 
vacated  and  annulled  the  order  appoint¬ 
ing  the  receiver. 


101 

Another 

Record 

Smashed 


During  the  month  of 
June 

orders  were  entered 
at  the 

INTERTYPE 

Factory 

for 

101  Machines 


Over  the  Top  Again 
for 

The  Better  Machine 


INTERTYPE 

CORPORATION 

so  Court  St.,  BROOKLYN,  N.  Y. 


Every  Service  or  Courtesy 
That  You  May  Want 
While  in  San  Francisco 

01jr  &an  iffranriBrn 
(Eljrnmrlr 

Will  Accord  to  the  Best 
of  Its  Ability  with  the 
Greatest  Cheerfulness 

lErannarn  01f|romrle 

Leading  Newspaper  of  the  Pacific  Coast 

M.  II.  DcA  OUNCi,  Publisher  and  Editor 
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LONDON  NEWSPAPERS’ 
DIFFICULTIES 


All  Effort  Now  Is  to  Curtail  Cirrulation 
~  Prices  Raised  and  Papers  on  Sale 
After  6:30  P.  M.  and  9:30  A.  M. 

Are  Rare. 


Ixinhon,  June  29. — New.spapcrs  here 
are  not  “yelled”  or  pushed  as  in  Ameri¬ 
can  cities.  There  are  no  newsstands. 
The  men  and  women  selling  papers 
“hang  out"  near  hotels,  caf6s,  and  the¬ 
atres. 

Due  to  the  paper  shortage,  the  news¬ 
papers  being  allowed  only  one-sixth  of 
the  pro-war  supply,  circulations  are  be¬ 
ing  curtailed,  prices  increased,  and  sizes 
reduced. 

The  Daily  Express,  the  la.st  of  the 
half-penny  (1  cent  United  States 
money)  papers,  has  advanced  its  price 
to  a  penny;  the  Times,  which  Is  en¬ 
deavoring  to  limit  its  circulation  to  not 
more  than  120,000,  has  put  its  price  at 
three  pence.  Similarly  large  morning 
papers,  the  Post  and  Telegraph,  are  two 
pence  each. 

The  Star,  an  evening  paper,  carries 
such  me.s.sages  as  “Pass  it  on,”  so  oth¬ 
ers  will  not  have  to  buy  it,  and  the  Pall 
Mall  Gazette  says  that  if  readers  do  not 
wish  being  di-sappointed  in  getting  their 
paper  they  should  place  an  order  with 
a  news  agent  to  hold  the  paper.  It  is 
difficult  to  find  an  evening  paper  on  sale 
after  6:30  P.  M.,  or  a  morning  paper 
after  9:30  A.  M. 


JENKINS  HEADS  COMPANY 


W.  F.  Cilstrap  of  Eugene  Will  Take 
Up  War  Work. 

Eugene,  Ore..  June  29. — W.  F.  Gil- 
strap,  one  of  Oregon's  best  kn  vn  news¬ 
paper  men,  has  retired  from  that  field 
and  will  engage  in  some  war  activity. 
Mr.  Gilstrap,  who  is  one  of  the  found¬ 
ers  of  the  Eugene  Morning  Register, 
has  sold  his  interests  in  the  Register 
Publishing  Company,  and  resigned  as 
pre.sident  and  manager. 

Frank  Jenkins  editor  of  the  Regis¬ 
ter,  has  been  elected  president  of  the 
company. 


Annual  New  Hampshire  Outing 
Pike,  N.  H.,  July  3. — Members  of  the 
New  Hampshire  Weekly  Publishers’  As¬ 
sociation  held  their  annual  outing  and 
business  session  at  Lake  Tarleton  Club¬ 
house,  near  Ihke,  N.  H.,  last  Friday, 
Saturday  and  Sunday,  and  were  the 
guests  of  Governor  Henry  W.  Keyes  of 
the  Granite  State.  A  reception  was 
tendered  to  Governor  and  Mrs.  Keyes 
at  their  home  on  the  shores  of  Lake 
Tarleton,  Saturday  evening. 


Publitilier  Directs  Campaign 
Portland,  Ore.,  July  4. — C.  S.  Jack- 
son,  publisher  of  the  Journal,  as  state 
manager  of  War  Saving  Stamps  sales, 
was  at  the  bead  of  the  recent  whirl¬ 
wind  campaign  in  that  State.  Mr. 
Jackson  devoted  a  vast  amount  of  space 
in  his  own  paper  to  the  drive  and 
also  paid  personally  a  large  propor¬ 
tion  of  the  incidental  expenses.  A  sup¬ 
plement  of  the  Journal  was  devoted 
exclusively  to  W,  S.  S.  Thousan  Is 
of  copies,  minus  the  Journal  head¬ 
ing,  were  contributed  to  the  campaign, 
and  circulated  broadcast  throughout 
the  State. 


Your  own  job  is  always  more  difficult 
than  the  other  fellow’s  until  you  tell  him 
about  it  and  hear  his  answer. 


SELDEN  MADE  PARIS 
CORRESPONDENT  OF 
N.  Y.  TIMES 


CH  VRLES  a.  SEaJ)KN. 

(Kpccial  to  The  Bpitob  and  Pcbeisheb.) 

London,  June  13. — ^At  the  beginni;ig 
of  the  world  war  American  editors  n.nr,- 
urally  assumed  that  its  demands  would 
require  the  attention  of  the  test  order 
of  talent,  both  at  the  front  and  in  the 
capitiils  of  Europe.  Requirements  have 
demonstrated  the  nece.ssity  of  a  higher 
and  higher  type  of  capacity  and  at¬ 
tainments  in  the  correspondents  to 
whom  arc  to  be  entrusted  the  respon¬ 
sibilities  of  both  fields,  notably  in  the 
chiefs  of  the  great  European  bureaus, 
in  which  the  delicate  and  intricate 
problems  growing  out  of  the  conflict, 
frequently  of  a  diplomatic  nature,  arj 
to  be  dealt  with  adequately. 

The  last  correspondent  whose  assigi- 
ment  illustrates  the  point  is  Charles 
Selden,  who  recently  assumed  charge 
of  the  Paris  bureau  of  the  New  York 
Times,  and  will  probably  divide  his 
time  more  or  less  tetween  duties  in 
Paris  and  at  the  front.  He  succeeds, 
after  an  interval,  the  gifted  correspon¬ 
dent,  Wythe  Williams,  who,  .since  re- 
.signing  from  the  New  York  Times,  has 
teen  a  member  of  the  staff  of  Le  Ma'i.i 
in  Paris,  and  a  regular  contributor  to 
Collier’s  Weekly. 

Distinguished  first  as  a  humorist  an  j 
descriptive  writer  on  the  staff  of  the 
Sun  in  New  York,  Mr.  Selden  joined  the 
staff  of  the  New  York  Evening  Post 
and  developed  marked  talents  as  a 
writer  along  a  more  serious  vein,  and 
won  gratifying  succes.s.  A  series  of 
articles  on  “Princeton  and  Cleveland 
Dean”  won  particular  attention  and 
congratulations  from  a  large  number  rf 
readers.  He  accompanied  Mr.  Wilson 
on  his  first  campaign  tour  for  the 
Governorship  of  New  Jersey,  during 
which  he  was  accorded  the  confidence 
and  warm  friendship  of  the  futui’e 
President.  He  was  afterwards  made 
city  editor  of  the  Evening  Post. 

Mr.  Selden  subsequently  joined  the 
staff  of  the  New  York  times  as  a  co.i- 
tributor  to  the  Sund;»y  magazine  sec¬ 
tion,  combining  the  work  with  that  of 
agricultural  and  poultry-rai.sing  efforts 
on  bis  farm  near  Montclair,  N.  J.  He 
was  transferred  to  Washington  to  con¬ 
tinue  his  contributions  to  the  maga¬ 
zine  section  of  the  Time.s.  He  had  ju.'*t 
asked  to  be  allowed  to  return  to  his 
farm  and  continue  his  literary  efforts 
there,  on  receiving  Mr.  Och.s’s  appoint¬ 
ment  as  Paris  correspondent. 


—a  Splendid  Market  for 
Nationally  Advertised  Goods 

For  years  past  Indiana  has  been  recognized  as  a  most  profitable 
market  for  nationally  advertised  goods,  ranging  from  hair  pins  to 
hay  presses. 

What  is  true  of  the  past  is  doubly  true  today.  Right  now  Indiana 
is  experiencing  its  most  prosperous  period — in  agriculture,  commerce, 
industry  and  general  manufacture. 

1918  crop  conditions  in  the  State  are  e.xcellent  and  point  to  bumper 
yields.  Farmers  received  highest  prices  in  1917,  and  indications  are 
that,  despite  the  larger  acreage  planted,  1918  prices  will  be  as  good, 
if  not  better. 

Workers  in  all  lines  are  today  earning  high  wages.  Factories 
everywhere  are  working  overtime — many  running  day  and  night. 

With  war-time  prosperity  rampant  the  citizens  of  Indiana  are 
living  on  a  war-time  basis.  In  Liberty  Loans,  Red  Cross,  W.  S.  S., 
and  other  war  activity  campaigns  they  have  responded  nobly,  as  true, 
red-blooded  Americans. 

Peace-time  luxuries  are  not  much  sought  for,  but  the  thousand 
and  one  war-time  essentials  are  being  bought  in  immense  quantities. 

National  advertisers  should  cultivate  intensively  and  immediately 
the  ready,  accessible,  and  fertile  field  represented  by  Indiana’s 
three  million  prosperous  people. 

YOU  can  reach  them  quickly  and  economically,  by  placing  your 
advertising  with  the  papers  as  listed  below. 

I 

These  leading  papers  have  tremendous  reader  influence  and  pres¬ 
tige.  built  by  years  of  conscientious  news  service.  They  will  co¬ 
operate  gladly  and  effectively  to  help  make  your  Indiana  campaign 
a  success. 


Put  These  Papers  On  Your  List 


ClrcaUtlon  6,U(H)-lIne  nit« 


Anderson  Bulletin  . 

...(E) 

5,992 

.01857 

Anderson  Herald  . 

...(M) 

5,427 

.0125 

EransTllle  Courier  . 

. . .  (M) 

19,66U 

.04 

EvansTille  Courier . 

15,709 

.04 

Fort  Wayne  Journal-Gazette (M) 

28,904 

.04 

Fort  Wayne  Journal-Gazette(S) 

23,000 

.04 

Indianapolis  News  . 

..(E) 

117,879 

.14 

Indianapolis  Star  . 

. .  (M) 

91443 

.11 

Indianapolis  Star . 

...(S) 

112405 

.14 

Lafayette  Courier . 

..(E) 

7,607 

.015 

Lafayette  Journal  . 

..(M) 

10,041 

.02143 

Marion  Leader-Tribune  . . 

..(M) 

8,140 

.0215 

Muncie  Press  . 

..(E) 

9447 

.01786 

Muneie  Star  . 

..(M) 

24458 

.0425 

Muncie  Star . 

...(S) 

14416 

.0425 

Richmond  Item . 

..(M) 

7484 

.0175 

Richmond  Palladium  . . . . 

..(E) 

10419 

.025 

South  Bend  Tribune . 

..(E) 

16,935 

.03 

Terre  Haute  Star . 

..(M) 

26,724 

.04 

Terre  Haute  Star . 

..(S) 

19433 

.04 

Terre  Haute  Tribune. . . . 

..(E) 

25.068 

.04 

Terre  Haute  Tribune.... 

..(S) 

19429 

.04 

Vincennes  Capital . 

..(E^ 

3446 

.01071 

Government  statements  April 

1st,  1918. 
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HOW  "MATS”  CAN  BE 
MADE  WITHOUT  FLOUR 


NEWS  BREVITIES  OF  THE 
MAGAZINE  FIELD 


Irarn  to  jEtnoto  i^iotonotn ! 


Two  Formulas  Worked  Out  by  A.  ! 
Small  of  Everett,  Wash.,  That  Are 
Said  to  Give  First  Class  Results 
to  Stereotyping. 


Percy  H.  Whiting,  w’ho  has  for  the 
past  five  years  been  with  W.  H.  Gan¬ 
nett,  Inc.,  of  Augusta,  Me.,  publisher 
of  Comforts,  has  joined  the  Uoycroft 
Shops  of  Kast  Aurora,  N.  Y.,  and  will 
handle  the  advertising  for  the  Hoycroft 
Magazine. 

C.  H.  Bristol,  until  recently  adver¬ 
tising  manager  of  the  Triangle  Film 
Corporation,  is  now  representing  Wo¬ 
man’s  World  in  New  York,  Philadel¬ 
phia  and  the  South.  Mr.  Bristol  Is 
tx>st  known  to  advertising  men  through 
his  former  connection  with  the  Klec- 
trlc  Storage  Battery  Company  of  Phil¬ 
adelphia  as  assistant  to  Dr.  C.  H. 
Reed. 

Every  Week’s  last  issue,  until  after 
the  end  of  the  war,  was  that  of  June 
22.  The  publishers  some  time  ago  an¬ 
nounced  their  intention  of  susspending 
publication,  but  they  did  not  take  ac¬ 
tion  until  now.  Every  Week  is  one 
of  the  Crowell  Publishing  Company’s 
magazines. 

At  the  Repre.scntative.s  Club’s  an¬ 
nual  outing,  held  on  June  14th  at 
Gedney  Farms,  a  collection  was,  made 
for  the  Red  Cross.  One  hundred  and 
eleven  dollars  was  contributed  and 
with  a  $50  Liberty  Bond  donated  by 
II.  J.  Heinz  Company  for  that  purpose, 
the  total  donation  was  one  hundred  and 
sixty-one  dollars.  The  ofllcial  credit 
for  this  donation  will  be  given  to  the 
Publishers'  Division  of  the  Red  Cross 
Industrial  Committee. 

W.  C.  DeBow  has  resigned  from  the 
advertising  department-  of  the  Ameri¬ 
can  Boy,  Detroit. 

Duncan  A.  Dobie,  jr.,  has  been  pro¬ 
moted  to  advertising  manager  of  the 
Motion  Picture  Magazine  &  Classic, 
Brooklyn,  succeeding  Frank  G.  Bar¬ 
ry. 

Roland  Crane,  formerly  with  the  Al¬ 
exander  Hamilton  In.stitute,  New  York, 
and  the  Chicago  Tribune,  has  joined  the 
Western  staff  of  the  Scientific  Ameri¬ 
can,  of  New  York. 


A.  E.  Small,  stercotyper  for  the  Ever¬ 
ett  (Wash.)  Herald,  as  a  contribution  In 
aid  of  conservation  of  the  nation’s 
wheat  supply,  has  worked  out  two  for¬ 
mulas  for  the  preparation  of  paste  used 
in  the  making  of  matrices,  both  of  which 
are  said  to  give  first-class  results,  though 
not  using  any  flour. 

When  domestic  ti.ssue  and  somewhat 
heavy  grades  of  paper  are  used  and  a 
large  number  of  casts  arc  desired,  Mr. 
Small  recommends  the  followin.g: 


French  or  domestic  gelatin  (dis¬ 
solved  in  water)  .  2  oz. 

Starch .  1  lb. 

Alum .  1  oz. 

Spani.sh  white,  or  French  chalk.  1  oz. 

Water .  3  qts. 

This  .should  be  well  cooked,  Jind  sieved, 
and  thinned  to  suit  requirements. 

Another  recipe  which  is  said  to  give 
a  very  fine  mat  (but  seems  to  be  prac¬ 
ticable  only  when  imported  tissue  is 
used),  and  gives  a  somewhat  more  brit¬ 
tle  mat  than  the  foregoing  formula.  Is 
as  follows; 

White  dextrine  .  7  lbs. 

Whiting  .  7  lbs. 

Starch .  2%  lbs. 

Elmbark,  powdered .  1  oz. 

Water .  10  qts. 

This  should  be  well  cooked. 

"There  is  no  excuse  for  a  stereotyper 
u.sing  flour,"  declares  Mr.  Small. 

“The  Everett  Herald's  mats  made  from 
these  p,a.ste  formulas  are  very  good;  In 
fact,  unsurpassed  anywhere  in  the  coun¬ 
try,”  according  to  the  publisher,  J.  B. 
Best,  in  a  statement  to  The  Edjtor  and 
Publisher. 


Although  an  agricultural  state,  Wis¬ 
consin  has  crept  up  from  nineteenth 
in  manufacturing  to  eighth  place  in 
the  Union,  hy  the  value  of  its  [)ro- 
clucts. 

The  most  delectable  of  cheeses,  infinite  in  their  variety;  butter 
of  the  most  delicate  flavor,  and  condensed  milk  of  matchless 
richness  —  the  production  of  which  calls  for  the  highest 
intelligence  and  skill. 

Its  mineral  waters  are  world  known,  and  one  great  adver¬ 
tiser  spent  a  fortune  to  tell  the  people  what  had  "made 
Milwaukee  famous”. 


Ad  Copy  Service  in  Providence 
Providence,  R.  I.,  Juno  29. — Since  the 
announcement  was  made  by  Evening 
News  that  the  paper  would  conduct  a 
free  advertising  service,  two  mat  ser¬ 
vices  have  been  added  and  the  adver¬ 
tising  manager,  James  McLeod,  is  ne¬ 
gotiating  for  a  third.  Mr.  McI.ieod  has 
recently  taken  hold  of  the  advertising 
end  of  the  News  and  is  spending  a  great 
deal  of  time  in  buiiding  up  the  service. 
His  plan  Is  to  provide  copy  and  adver¬ 
tising  to  any  advertiser  without  any 
expense  save  that  of  the  space  in  the 
newspaper.  Mr.  McLeod  was  with  the 
Portland  (Me.)  Expre.ss  and  was  former¬ 
ly  night  city  editor  of  the  Boston  Post. 


The  people  of  Wisconsin  are  free  spenders,  but  your 
appeal  must  he  to  their  intellects.  They  are  well 
trained  to  think  before  they  buy.  You  must  get  your 
goods  before  them  hy  newspapers  and  with  the  "reason 
why”.  The  field  is  open,  the  people  opulent  and 
well  informed,  great  readers  and  greater  buyers,  and 
they  live  some  of  them  in  the  cities,  hut  most  of  them 
outside.  There  is  only  the  one  good  way  to  r(;ach  them. 

Rate  for 

rirciilation  Iine9 

Beloit  News  (E) .  6,274  .02 

Eau  Clair  Leader-Telegraiii  (.W&E&S) . . .  8J38  .027 

Fond  dll  Lnc  Coninionwealtli  (E) .  5..702  .02 

Green  Bay  Press  Gazette  (E) .  10,096  .02 

Janesville  Gazette  (E) .  7,540  .0214 

La  Cross  Tribune-Leader  Press  (E&S) . . .  13,.307  .0.3 

Madison,  Wisconsin,  Mtate  Journal  (E) .. .  13,711  .03 

Madison,  wiseonsin,  State  Journal  (S) . . .  10J'>31  .03 

Milwaukee  Evening  Wisconsin  (E) .  39,898  .06 

Milwaukee  Journal  (E) .  116,607  .14 

Milwaukee  Journal  (S) .  99,154  .14 

Milwaukee  Leader  (E) .  85,741  .07 

MBwaukee  Sentinel  (MltE) .  81,616  .11 

Milwaukee  Sentinel  (S) .  72,780  .11 

Oshkosh  Northwestern  (E) .  13,486  .03 

Racine  Journal  News  (E) .  7,415  .02148 

Racine  Tinies-Call  (E) .  6,255  .0175 

Sheboygan  Press  (E) .  .0143 

Superior  Telegram  (E) .  15,095  .035 

Government  Statements,  April  1st,  1918. 

Beauty  Spot” 


Sending  Big  Delegalion 
Seattle,  July  1, — Indlcation.s  are  that 
the  State  of  \Vn.shlngton  will  .send  one 
of  the  large.st  delegations  to  the  Co.v- 
ventlon  of  the  Associated  Advertising 
Clubs  of  the  World,  to  be  held  in  Sa;i 
Franei.soo  this  month.  Ted  Daken, 
president  of  the  Seattle  Ad  CHub,  who 
is  handling  the  arrangements  for  the 
party,  reports  that  many  repre.sentd- 
tives  will  attend  from  every  section  of 
the  state.  Seattle  will  send  a  particu¬ 
larly  large  delegation. 


Paper  Made  from  Sawdust 
It  is  .said  that  the  success  of  an  ex¬ 
periment  in  making  paper  from  saw¬ 
dust  has  been  practically  demonstrated 
at  a  large  paT)er  mill  at  Aberdeen,  Scot¬ 
land. 


North  Dakota  Dailies  Merged 
Yankton,  N.  D.,  July  3. — Arrange¬ 
ments  have  been  perfected  whereby 
the  Press  and  Ilakotan  takes  over  the 
Dakota  Herald.  The  war  has  hit  the 
newspapers  hard  on  the  labor  question 
and  publisher  Bennett  of  the  Herald 
has  decided  go  out  of  businc.ss  an  l 
devote  his  time  entirely  to  his  duties 
as  postma.ster. 


The  Best  Known  Slogan 
in  St.  Louis 


dooT  »ay“Paptf 


More  Papers  Increase  Price 
Minneapolis,  Minn.,  July  1. — Three 
local  papers,  the  Journal,  Evening 
Tribune  and  I>aily  New.s,  to-day  in¬ 
creased  their  price  from  one  to  two 
cents  a  copy.  The  Morning  Tribune 
recently  did  the  same  thing.  The  Sun¬ 
day  issues  of  the  Journal  and  Tribune 
will  be  Increased  from  live  to  six  cents. 


Trad*  Hark  R*gUtcr*d 


Foreign  Advertising  Representatives 

Story,  Brooks  &  Finley 

Clilcago  Phllndelplila  Nev  York 
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HOW  A  LEADING  NEWSPAPER  TOOK 
READER  CENSUS  ON  ITS  FEATURES 

Developed  a  Unique  System  to  Find  Out  the  Extent  to  Which 
Individual  Features  Were  Read — Thirty  Per  Cent,  of 
Questionnaires  Were  Read  and  Returned 

ALKADING  newspaper  of  one  of  the  important  cities  of  the  country  used  a 
somewhat  unique  method  recently,  for  determining  the  individual  and  com¬ 
parative  value  of  its  features  and  special  departments.  While  all  the  results 
cannot  be  given,  for  obvious  reasons,  The  Editor  and  Plblisheji  has  permission  t> 
explain  the  plan. 

Tills  new.spaper  was  devoting  al>out  twelve  columns  daily  and  from  fifteen  to 
twenty  pages  Sunday  to  fe.itures.  It  bought  popular  and  expensive  features  from 
syndicates.  It  had  devclop'i  1  .several  strong  ones  of  its  own.  They  represented  a 
large  annual  expense,  independent  of  the  space  they  required.  The  news  print 
cri.sis  made  the  dropping  of  some  imperative,  even  of  those  which  had  been  used 
a  long  time,  were  establi.shed  and  had  proven  their  worth. 

Public  Taste  Elusive  Subject  ■  * 


The  management,  while  not  discredit¬ 
ing  the  trained  opinion  of  the  editors, 
knew  the  fallibility  of  human  judgment 
upon  such  an  elu.sive  matter  as  the  pub¬ 
lic  ta.ste  in  reading  matter.  It  knew 
.  that  circulation  growth  is  the  final 
test  of  the  popularity  of  the  paper  as 
a  whole,  but  is  of  little  significance  in 
relation  to  individual  features  except 
occa-sional  ones  of  exceptional  power. 
It  knew  that  voluntary  communications 
from  readers  have  their  value.  It  was 
aware  of  the  confusing  re.sult  of  ques¬ 
tioning  one’s  busine.ss  and  sociid  ac¬ 
quaintances.  It  was  familiar  with  va¬ 
rious  conventional  methods  of  securing 
the  opinions  of  readers  by  typical  class¬ 
es,  which  it  believed  usually  Involved 
factors  which  vitiated  them  as  tests. 

The  critical  opinion  of  the  reading 
public,  by  whatever  method  it  may  be 
.secured,  upon  the  merits  or  demerits  of 
a  newspaper,  and  to  a  less  degree  per¬ 
haps  upon  Individual  features  or  de- 
I>artments,  w'hile  symptomatic,  is  not 
conclusive.  People  develop  a  like  or  dis¬ 
like  for  a  newspaper,  in  a  large  ma¬ 
jority  of  cases,  by  Impression  rather 
than  by  analysis,  and  so  find  it  difficult 
to  formulate  concrete  reasons  for  their 
preference. 

Many  people  will  buy  a  sensational 
paper,  one  of  radical  policies  or  one 
highly  individualistic  in  type,  but  de¬ 
clare  in  an.sw'er  to  a  direct  question  that 
they  despise  it  and  everything  in  it. 

People  are  oblivious  to  the  niceties  of 
newspaper  craftsmanship,  but  are  keen¬ 
ly  sensitive  only  to  the  atmo.sphere  and 
personality,  which  are  created  by  its 
technical  construction.  In  the  long  run 
the  intrinsic  character  of  a  new.spaper, 
which  is  the  sum  total  of  its  e«cellen- 
cies  and  demerits,  control  its  success. 
The  public  sen.ses  that  in  a  subconscious 
way,  but  is  oblivious  to  the  separate 
factors  which  have  contributed  to  Its 
ow'n  ultimate  Judgment. 

A  Scientific  Test. 

The  management  of  the  paper  re¬ 
ferred  to  had  an  aver.sion  to  making 
decisions  upon  impressionistic  judg¬ 
ment.  It  always  wanted  as  many  .salient 
facts  as  it  was  possible  to  secure  upon 
any  subject  before  forming  conclu.sion.s. 
It  believed  that  nearly  every  elusive 
problem  can  be  reduced  to  a  logical 
equation  and  many  to  a  mathematical 
formula  by  persistence  and  patience  in 
gathering  and  analyzing  all  knowable 
facts  about  it.  So  it  set  about  to  devise 
a  scheme  to  determine  the  value  of  the 
features  scientifically  and  to  avoid  the 
confusing  elements  of  the  conventional 
•  methods. 

It  .secured  the  names  and  addresses  of 
100  regular  subscribers  of  the  paper  in 
each  of  the  wards  of  the  city  in  which  it 
was  published.  It  took  500  names  of  sub¬ 
scribers  of  more  than  one  year’s  dura¬ 


tion  from  its  country  mailing  list  in 
towns  of  5,000  and  larger  population; 
500  from  towns  of  500  to  1,500  popula¬ 
tion;  and  500  from  rural  routes,  a  total 
of  2,800  names. 

Gare  in  Selection. 

The  names  in  tlie  city  were  secured 
from  carriers,  were  checked  by  district 
managers  and  rechccked  in  the  office 
agaimst  the  city  directory  and  the  tele¬ 
phone  directory  as  to  corrcctne.ss.  The 
carriers  and  district  men  were  instruct¬ 
ed  to  select  only  .subscribers  typical  of 
the  class  of  residents  predominating  in 
the  ward  district.  They  were  to  avoid 
the  occasional  rich  man  living  in  a  dis¬ 
trict  made  up  of  manual  laborers.  In 
the  iM'.st  residential  districts  they  were 
to  take  the  names  of  only  well-to-do 
.and  rich  jwople.  Inferior  only  to  an 
occupational  classification  which  would 
have  treViled  the  cost  of  the  plan,  al¬ 
though  it  would  have  increased  the 
.scientific  ba.sis  theoretically  at  least,  this 
gave  a  f.airly  accurate  classification  by 
industrial  classes  of  the  entire  city  list. 

The  classification  of  the  outside  list 
was  less  definite,  although  it  partially 
.segregated  the  farmer  from  the  small 
tow’n  resident.  It  was  thought  that 
there  might  be  some  appreciable  differ¬ 
ences  in  the  reading  tastes  of  these 
classes  of  readers,  which  proved  not  to 
be  the  case. 

There  was  sent  to  each  of  the  names 
two  questionnaires — one  for  the  man 
himself  and  the  second  for  the  lady  of 
his  household.  Each  was  distinctly 
labeled. 

A  brief  letter  of  request  and  explana¬ 
tion  was  enclosed,  asking  the  per.son  ad- 
dre.ssed  to  an.swer  the  questionnaire  him¬ 
self  and  to  Influence  the  other  member 
of  his  family  to  do  likewi.se,  merely  to 
aid  the  management  of  the  paper  in  de¬ 
termining  what  features  were  being 
read.  It  was  suggested  that  it  would 
re.sult  in  the  elimination  of  the  less 
popular  features,  and  a  consequent  im¬ 
provement  in  the  paper  from  his  stand¬ 
point. 

Thirty  Per  Cent.  Replied. 

The  .stationery  and  printing  was  of  the 
very  tie.st  quality,  but  light  in  weight  to 
avoid  excess  po.stage,  and  a  stamped  re¬ 
ply  envelope  was  enclo.sed.  Each  ques¬ 
tionnaire  was  numbered  in  the  printing 
process,  so  the  replies  could  be  easily 
checked.  In  about  ten  days  a  reminder 
letter  in  per.sua.sive  vein  was  sent  to 
those  who  had  not  replied.  Twenty  per 
cent,  of  replies  were  received  from  the 
first  mailing,  and  10  per  cent,  additional 
from  the  second,  a  total  of  30  per  cent. 
In  over  90  per  cent,  of  cases,  two  re¬ 
plies  were  received,  when  a  reply  was 
received  at  all. 

The  questionnaire  con.sl.stod  of  a  list 
of  the  special  features  and  feature  de¬ 


partments,  those  used  in  the  dally  and 
Sunday  separately,  either  by  title  or  by 
brief  description,  arranged  so  the  most 
popular  ones  would  be  no  more  conspic¬ 
uously  located  in  the  list  than  others, 
with  three  small  checking  squares  op¬ 
posite  each  one.  The  reader  was  asked 
only  to  indicate  with  a  cross-mark  in 
the  right  square  if  he  read  the  feature 
regularly,  occasionally,  or  rarely.  It  was 
explained  that  regularly  was  not  neces¬ 
sarily  every  day,  but  most  of  the  time, 
and  occasionally  was  when  he  had  more 
than  usual  leisure  for  reading  the  paper. 

Compliance  with  the  request  involved 
only  an  affirmative  or  negative  answer 
to  the  simple  question:  "Do  you  read 
this  feature  regularly,  occasionally,  or 
not  at  all?"  The  reader  was  not  asked 
to  express  any  opinion.  He  was  not 
asked  whether  he  preferred  local  or  for¬ 
eign  news,  nor  why  he  read  or  did  not 
read  the  features.  He  was  not  asked 
which  of  those  he  did  read  he 
liked  best.  He  .had  only  to  exer¬ 
cise  his  memory;  not  to  formulate 
opinions.  The  work  required  but  from 
three  to  five  minutes  of  his  time. 

The  Real  Test. 

The  theory  of  this  was  that  the  test 
of  the  value  of  a  feature  is  the  ratio  of 
readers  who  read  it.  no  matter  what 
their  .opinion  of  it,  and  that  a  knowledge 
of  what  proportion  and  what  classes  of 
people  read  it  is  very  much  more  in¬ 
formative  than  what  they  think  of  it 
critically. 

It  was  found  that  many  persons  in¬ 
dicated  only  the  features  they  read  regu¬ 
larly,  apparently  not  conscious  enough 
of  their  reading  habits  to  differentiate 
between  regular  and  occasional  reading. 
Doubtless  a  large  percentage  of  those 
who  did  not  return  the  questionnaire 
found  it  momentarily  troublesome  to 
answer  the  simple  que.stion,  and  did 
not  want  to  bother  to  analyze  their  read¬ 
ing  habits.  So,  in  the  belief  that  if 
they  took  sufficient  Interest  to  mark  any 
they  would  mark  all  those  they  were  in¬ 
terested  in,  it  was  necessary  to  regard 
all  features  not  marked  as  being  of  no 
Interest  to  those  readers. 

The  number  of  replies  in  ratio  to  the 
questionnaires  sent  out  was  about  equal 
for  all  the  geographical  divisions  and 
corresponding  classes  of  people,  and  for 
men  and  women.  The  total  was  2,180 — 
1,032  from  city  readers  and  1,148  from 
country  readers;  l,l'76  from  men,  and 
1,004  from  women. 

The  Tabulations. 

The  first  tabulation  of  the  repliei 
showed  the  number  of  men  and  women 
in  each  geographical  division  which  read 
each  feature  regularly,  occasionally,  sel¬ 
dom,  or  not  at  all. 

Corresponding  percentages  were  calcu¬ 
lated,  which,  when  applied  to  the  whole 
circulation,  and  analyzed  in  relation  to 
the  kinds  of  people  residing  in  the  vari¬ 
ous  geographical  divisions,  gave  a  mathe¬ 
matical  index  of  semi-mathematical  ac¬ 
curacy  to  the  reader-popularity  of  each 
feature. 

Several  conditions  were  taken  into 
consideration  in  the  final  analy.sis.  The 
names  canvassed  were  those  from  the 
home-delivered  circulation  and  old  sub¬ 
scribers,  and  did  not  include  the 
transient  or  occasional  buyers.  It  was 
calculated,  however,  that  60  per  cent,  to 
75  per  cent,  of  this  transient  sale  was 
home-delivered,  in  that  the  purchaser 
bought  the  paper  to  take  it  home.  No 
reason  could  be  deduced  why  the  per¬ 
centages  would  not  hold  for  that  part 
of  the  tran.slent  sale  which  was  not  car¬ 
ried  home,  because  it  was  believed  as 
many  people  bought  the  paper  transient¬ 
ly  for  the  features  as  for  any  other  part 
of  the  paper. 

Another  factor  con^dered  also  was 


that  most  of  those  people  answering  the 
questionnaire  were  habitual  newspaper 
readers.  Few  casual  readers  or  those  in¬ 
different  to  newspapers  answered  the 
questionnaires.  It  was  thought  logical 
that  the  percentages  were  somewhat 
higher  for  those  who  answered  than 
those  who  did  not. 

The  results  developed  some  obvious 
facts  such  as  the  lesser  interest  of 
women  in  sporting  features  and  the 
lesser  interest  of  men  in  fashions  and 
household  matter. 

Comics  Lead  in  Interest. 

A  striking  thing  shown  was  the  ex¬ 
tent  and  universality  of  interest  in 
comic  cartoons  by  men  and  women  in 
practically  equal  ratio.  A  comic  strip 
was  the  most  unlver.sally  read  of  the 
daily  features.  The  comic  section  led 
all  the  features  of  the  Sunday  issue. 
This  shows  why  the  metropolitan 
papers  of  largest  circulation  are 
so  keen  for  and  give  such  prominence 
to  comic  matter,  despite  the  admitted 
low  intellectual  and  artistic  level  upon 
which  nearly  all  of  it  is  pitched.  The 
public  appetite  for  it  Is  inexplicable  ex¬ 
cept  on  the  ground  that  the  public  al¬ 
ways  craves  humor,  because  humor  is 
recreatory  in  its  mental  and  emotional 
effects. 

The  interest  by  both  classes  in  domes¬ 
tic  and  sex  problems  was  indicated  by 
the  fact  that  nearly  half  the  people 
read  regularly  serials  dealing  with  them. 

The  increasing  interest  of  women,  un¬ 
der  the  Influence  of  the  feminist  move¬ 
ment  and  their  invasion  and  threatened 
capture  of  the  business  world,  was 
demonstrated  by  the  fact  that  "39  per 
cent,  of  them  read  regularly,  and  27 
per  cent,  more  read  occasionally  a  col¬ 
umn  devoted  to  political  and  govern¬ 
mental  Information. 

Health  and  hygiene  are  shown  to  be 
popular  subjects,  slightly  more  so  with 
women  than  with  men. 

Editorial  Column  Widely  Read. 

The  editorial  column  was  li.sted  as  a 
feature  in  the  questionnaire,  although 
it  is  not,  strictly  speaking,  a  feature, 
just  to  test  out  its  appeal.  Practically 
all  the  men  and  78  per  cent,  of  the 
women  read  it  regularly  or  occasion¬ 
ally.  Perhaps,  after  all,  the  public 
wants  to  be  hath  instructed  and  en¬ 
tertained,  wants  an  Intellectual  cock¬ 
tail  with  its  roast  beef,  wants  to  smile 
between  its  serious  thoughts. 

However,  the  general  conclusion  was 
an  easy  one,  that  the  mass  taste  is  more 
nearly  the  level  of  the  comics  than  of 
the  editorial  column,  and  that  from  the 
standpoint  of  mass  popularity,  there  is 
more  danger  of  pitching  the  intellectual 
level  of  a  newspaper  too  high  than  too 
low. 

Innumerable  deductions  of  a  similar 
kind  were  made.  The  chief  value, 
however,  of  the  scheme  lay  in  the  fact 
that  it  reduced  to  a  more  or  less  exact 
mathematical  basis  the  “reader  con¬ 
sumption"  of  each  feature,  and  enabled 
the  management  of  the  new.spaper  to 
reduce  in  the  space  devoted  to  that  class 
of  reading  matter,  at  a  minimum  of 
loss  In  "reader  interest." 


More  “Commercial  Bribery”  Charged 
Washington,  D.  C.,  July  3. — S.  C. 
Johnson  &  Son,  of  Racine,  Wis.,  manu¬ 
facturers  of  stains  and  fillers  have  been 
ordered  by  the  Federal  Trade  Commis¬ 
sion  to  stop  practices  known  as  “com¬ 
mercial  bribery.”  These  practices  are 
giving  of  money  or  valuable  presents 
and  amusements  to  employees  or  cus¬ 
tomers  or  employees  of  competitors’ 
customers,  to  obtain  their  influence  to 
have  their  employers  deal  ortly  with  the 
defendant. 
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LABOR  DEPARTMENTS 
PUBLICITY  HEAD 


G.  W,  Coleman,  Former  President  of  A. 

A.  C.  W.,  Has  Accepted  Post  of  Di¬ 
rector  of  Information  Under 
Secretary  Wilson. 

George  W.  Coleman,  of  Boston,  for¬ 
mer  president  of  the  Associated  Adver¬ 
tising  Clubs  of  America,  announced  this 
week  that  he  will  accept  the  post  of 
Director  of  Information  for  the  Depart¬ 
ment  of  Labor  at  Washington,  tendered 
to  him  by  Secretary  of  Labor  Wilson. 


George  W.  Coleman. 


His  service  will  be  voluntary,  and  con¬ 
sist  mainly  of  spreading  throughout  the 
country  the  views  of  the  Government 
with  regard  to  labor,  the  aims  of  Presi¬ 
dent  Wilson  toward  labor  and  his  views 
as  to  the  attitude  labor  should  assume 
toward  winning  the  war.  Mr.  Coleman 
expects  to  spend  part  of  his  time  in 
Washington  and  devote  the  other  half 
to  his  business  in  Boston.  He  will  take 
up  his  duties  in  Washington,  July  9. 

Prior  to  his  election  to  the  Boston 
City  Council  in  1914,  by  a  vote  that  as¬ 
tonished  the  entire  city,  Mr.  Coleman 
was  practically  an  unknown  man  to  the 
general  public.  To-day  he  is  one  of  the 
best  known  advertising  men  in  the 
country.  His  entire  business  career  has 
been  spent  in  the  advertising  and  pub¬ 
lishing  business. 

Mr.  Coleman  recently  returned  from  a 
four-months’  tour  of  Europe,  where  he 
represented  the  Northern  Baptist  As¬ 
sociation  on  an  errand  of  investigation 
and  education.  White  in  Great  Britain 
and  France  he  made  an  extensive  study 
of  labor  conditions  in  those  countries, 
and  the  knowledge  thus  gained  makes 
him  especially  adapted  for  the  work 
which  he  will  undertake  with  the  De¬ 
partment  of  Labor. 

Besides  serving  as  president  of  the 
Associated  Advertising  Clubs  of  Amer¬ 
ica  from  1911  to  1913,  at  a  time  when 
that  organization  w'as  doing  striking 
work  in  the  way  of  elevating  and  codi¬ 
fying  the  ethics  of  the  advertising  world, 
he  has  served  as  president  of  the  Pil¬ 
grim  Publicity  A.ssociation,  Boston's 
powerful  organization  of  the  advertis¬ 
ing  profession,  and  president  of  the  Bos¬ 
ton  City  Council.  He  was  recently  re¬ 
elected  president  of  the  New  England 
Congress  of  Forums,  a  movement  in 
which  he  has  been  the  leeiding  spirit 
since  the  organization  one  year  ago. 

Since  1907  he  has  been  interested  In 
the  more  social  aspects  of  Christianity, 
and  in  furtherance  of  this  aim  has  es¬ 
tablished  annual  conferences  at  Saga¬ 


The  Editor  Publisher  for  July  6,  1918 


more.  Mass.,  and  also  weekly  meetings 
at  Ford  Hall,  Boston.  Out  of  the  lat¬ 
ter  enterprise  has  sprung  the  Forum 
movement,  of  which  he  is  al.so  the  na¬ 
tional  head. 


COURT  OUTLINES  A 
HEADING 


Jubtire  Creenbaum  Designates  What 
Would  Be  an  Acceptable  Title,  in 
Dismissing  Motion  for  Contempt 
in  Mutt  and  Jeff  Case 


On  Monday  last.  Justice  Greenbaum 
of  the  New  York  Supreme  Court  hand¬ 
ed  down  a  decision  supplementing  his 
decision  of  the  previous  week  in  the 
motion  made  by  Harry  C,  Fisher  to 
punish  the  Star  Company  for  contempt 
of  court.  The  motion  arose  from  tjie 
old  decision  in  the  Wheeler  Syndicate 
against  Star  Company  and  Fisher 
against  Star  Company  cases,  wherein 
the  Star  Company  had  been  restrained 
from  making  imitiations  of  the  Mutt 
and  Jeff  pictures  or  from  using  the 
titles  thereto  with  the  names  Mutt  and 
Jeff  in  them. 

When  an  announcement  was  made 
recently  that  the  King  feature  Syn¬ 
dicate  was  about  to  issue  a  full  page 
reproduction  of  old  Mutt  and  Jeff  pic¬ 
tures,  in  colors,  the  motion  to  puni.sh 
for  contempt  was  made.  The  King 
Syndicate  operated  as  a  licensee  of  the 
Star  Company  and  offered  reproduc¬ 
tions  of  Mutt  and  Jeff  pictures  that  had 
been  published  in  the  New  York  Amer¬ 
ican  when  Fisher  was  under  contract 
with  that  paper.  In  the  decision  hand¬ 
ed  down  last  week.  Justice  Greenbaum 
upheld  the  contention  of  the  Star  Com¬ 
pany  that  It  had  a  right  to  re-produce 
these  pictures,  either  in  black  and 
white  or  In  colors,  by  reason  of  the 
fact  that  they  owned  the  copyright 
on  them.  The  Justice  did  however, 
object  to  the  heading  being  used  on 
the  proposed  full  page  cartoon,  and 
suggested  that  a  change  be  made.  Dur¬ 
ing  the  week  such  a  change  was  sub¬ 
mitted  to  the  Justice,  which  he  now 
approves.  His  memoranda  is  as  fol¬ 
lows: 

The  Court  is  of  opinion  that  the  de¬ 
fendants  may  republish  the  cartoons 
In  question  so  far  as  the  titles  are 
concerned  in  the  foUlowlng  manner: 
“The  titles  may  be  printed  in  two  dis¬ 
tinct  and  separate  lines,  the  one  above 
the  other:  the  title  of  the  first  set  of 
pictures  to  be  indicated  by  prefacing 
it  with  the  letter  A,  thus  (A),  and  the 
second  set  to  be  similarly  designated  bj 
the  letter  B,  thus  (B).  Each  set  of 
pictures  is  to  be  preceeded  by  similar 
designation,  that  Is  (A)  and  (B),  so  as 
to  indicate  to  which  set  of  pictures 
the  respective  titles  are  appHoable,** 

This  finishes  the  matter  and  means 
that  the  motion  to  punish  for  contempt 
is  dismissed.  It  means  that  by  com¬ 
plying  with  the  Court’s  suggestion  as 
outlined  above,  the  King  Feature  Syn¬ 
dicate  may  proceed  to  reproduce  the  old 
Mutt  and  Jeff  pictures  in  page  form. 

Meanwhile,  an  appeal  to  the  Appelate 
Division  is  pending  in  behalf  of  the 
Star  Company,  asking  for  a  reversal 
of  the  lower  Court  which  restrained 
the  Star  Company  from  making  imita¬ 
tions  of  the  Mutt  and  Jeff  drawings  and 
from  using  the  words  "Mutt  and  Jeff’ 
in  connection  therewith. 


Few  men  who  are  born  to  greatness 
hang  on  to  It  by  their  own  merit,  but 
men  who  achieve  greatness  by  their  in¬ 
dividual  endeavor  have  It  in  a  strong 
grip. 


Davy  Crockett’s  Coon 

Was  a  Pretty  Wise 

He  knew  he  was  up  against  a  “sure  thing,”  and  in¬ 
stead  of  bowing  and  scraping  and  arguing  and  pro¬ 
testing  and  theorizing  and  letting  his  prejudice  get 
the  better  of  his  judgment,  he  just  recognized  the 
situation  for  what  it  was  and,  accepting  it  gracefully, 
came  down. 

You  Might  Just  As  Well 
Recognize  The 

ILLINOIS 

SITUATION 

and  accept  the  profits  it  is  bound  to  return  to  you 
now,  as  to  make  believe  you  can  get  on  without 
Illinois. 

Statistics  Show  and  Fractice  Proves 
You  Can^t  Get  On  Without  Illinois 

And  you  can’t  make  believe  you’re  covering  Illinois 
in  a  national  campaign  by  the  use  of  national 
mediums  alone. 

To  get  the  full  benefit  of  the  almost  limitless  market 
that  Illinois  offers,  you  have  got  to  use  the  Illinois 
newspapers.  They  and  they  alone  put  you  in  direct 
touch  with  the  market. 


Here  Are  the  Best  of  Them: 


Paid 

2Ji00 

10,000 

Circulation 

Lines 

Lines 

Aurora  Beacon  News  (E) . 

. .  •  loySoo 

.04 

.04 

Bloomington  Pantagraph  (M).. 

. . .  16,637 

.03 

.03 

Chicago  .American  (E) . 

...  826,998 

.42 

.38 

Chicago  Herald-Examiner  (M) 

...  292,939 

JI2 

.28 

Chicago  Herald-Examiner  (S)  . 

...  633,896 

.53 

.46 

Chicago  Journal  (E) . 

...  110,641 

.24 

.21 

Chicago  Dally  News  (E) . 

...  386,775 

.43 

.43 

Chicago  Post  (E) . 

. . .  55,477 

.25 

.12 

Chicago  Tribune  (M)-- . 

...  367,798 

.50 

.35 

Chicago  Tribune  (S) . 

...  606,111 

.60 

.45 

Elgin  Courier  (E)-- . 

. . .  7,857 

.02 

.02 

Freeport  Journal-Standard  (E). 

...  6,170 

.015 

.015 

Galesburg  Evening  Mail  (£).. . . 

. . .  9,147 

.015 

.015 

Rate  after  July  ist,  I9i8>  will  be 

0178  per  line  flat 

.025 

Moline  Dispatch  (E) . 

. . .  10,147 

.025 

Peoria  Star  (E) . 

...  22,470 

.045 

.035 

Quincy  Journal  (E) . 

. . .  8.423 

.02 

.02 

Rock  Island  Argus  (E) . 

. . .  6,400 

.015 

.015 

Springfield  State  Register  (M) . . 

. . .  25,000 

.035 

.o35 

Sterling  Daily  Gazette  (E) . 

. . .  5,159 

.017 

.017 

Government  Circulation  Statements  Aprii  1,  1918. 
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EDITORIAL 


JAMES  GORDON  BENNETTS  WILL 
HE  will  of  the  late  James  Gordon  Bennett 
constitutes  a  noteworthy  chapter  in  Journalistic 
history.  Throughout  his  life  "the  Commodore" 
held  a  reputation  for  doing  the  unexpected  thing — 
end.  in  formulating  his  last  testament,  he  Justified 
that  reputation. 

Ho.sts  of  his  friends,  here  and  abroad,  have  long 
wondered  what  would  happen  to  the  New  York  Her¬ 
ald,  Evening  Telegram,  and  the  Paris  Herald  after 
his  death.  He  had  no  son,  nor  near  relative,  to  take 
up  his  work.  He  had  married  but  two  years  before 
his  death.  General  expectation  has  been  that  his 
widow  would  inherit  his  great  newspaper  proper¬ 
ties — but  she  is  awarded  a  generous  annuity  in¬ 
stead. 

In  his  will  Mr.  Bennett  devised  a  plan  by  which 
he  assured  the  attainment  of  his  two  great  objects — 
a  permanent  and  notable  memorial  to  his  father, 
and  the  control  perpetually  of  his  newspapers  under 
the  lines  of  policy  which  he  had  established  for 
them. 

The  James  Gordon  Bennett  Memorial  Home  for 
Journali.sts  is  to  commemorate,  through  a  perpetual 
service  of  benevolence,  the  memory  of  the  founder 
of  the  Herald.  The  corporation  controlling  this  in¬ 
stitution  will  control  and  direct  the  policies  of  his 
newspajK'rs.  A  group  of  three  executors  of  his 
estate,  a  .self-perpetuating  board,  will  be  supreme. 

He  has  chosen  for  his  executors  Eugene  Higgin.s, 
Hodman  Wanamaker,  and  James  Stillman — the  lat¬ 
ter  now  dead.  Mr.  Wanamaker,  becau.se  of  hia  po- 
.sition  as  a  newspaper  owner  on  his  own  account,  and 
his  knowledge  of  the  publishing  busine.s.s,  will  prob¬ 
ably  have  most  to  do  with  carrying  out,  during  his 
own  lifetime,  Mr.  Bennett’s  ideas  as  to  the  conduct 
of  his  newspaper.s.  The  two  men  were  close  friends 
for  many  year.s.  Mr.  Wanamaker  is  the  owner  of 
the  Philadelphia  Press  and  Kecord  and  has  just  sold 
the  Evening  Telegraph  to  Cyrus  H.  K.  (’urtis. 

The  New  York  Herald,  Evening  Telegram  and 
Paris  Herald  will  continue  to  be  puVdished  as  Ben¬ 
nett  newspapers.  Ownership  is  not  to  pass  to  other 
hands.  It  is  to  l)e  vested  in  the  Bennett  estate,  and 
this  is  to  i)e  held  and  administered  by  the  Board  of 
Directors  of  the  Bennett  Memorial  Home  Corpora¬ 
tion. 

Truly,  the  Bennett  will  is  a  history-making  docu¬ 
ment. 

FOR  A  STABILIZED  MARKET! 

HIDE  it  is  the  privilege  it  should  not  be  the 
policy  of  the  new's  print  manufacturers  to 
se-ek  rehcarings  and  reviews  of  the  case  pro¬ 
s'  .'lied  to  the  Federal  Trade  Commi.ssion  and  de- 
<id'  d  by  thi.*-.  l)Ody  on  the  facts  shown  in  evidence. 

It  is,  obviou.sly,  in  the  interests  of  the  news  print 
indu.stry  that  .stability  and  equillibrium  should  be 
re-stored  in  their  market.  It  is,  quite  as  obviously 
in  the  intere.sts  of  their  industry  that  the  businesses 
of  their  customers  should  not  be  kept  in  a  .state  of 
turmoil  through  uncertainties  as  to  supplies  and 
prices. 

The  taste  for  excessive  profits,  acquired  by  the 
manufacturers  within  the  last  two  years,  if  persi.st- 
ently  indulged  will  inevitably  lead  them  along  path¬ 
ways  which  they  profess  to  dread.  This  is  remarked 
in  the  way  of  friendly  admonition — not  as  a  vague 
prophecy. 

WTiat  v'dll  be  the  natural  results  of  a  policy  of 
continued  battle  on  the  parts  of  the  manufacturers 
— of  a  disposition  on  their  parts  to  refuse  to  accept 
the  arbitration  rulings  of  the  Federal  Board  into 
whose  hands  they  had  given  their  case  for  decision? 
Will  not  such  a  policy  result  in  keeping  the  news 
print  market  in  a  state  of  chaos,  thus  hamjjering 
serioii.sly  the  busine.ss  of  newspaper  making  in  a  pe¬ 
riod  when  new.spapers  mu.st  find  increasing  strength 
f«r  national  .service? 

Is  it  conceivable  that  the  Congress,  when  a  full 
consciousness  of  public  sentiment  shall  reach  its 
members,  will  hesitate  to  enact  legislation  provid¬ 
ing  for  control  by  the  Government  of  the  news  print 
Industry?  The  trend  toward  Government  control  is 
unmistakabie.  When  industrial  leaders  refuse  to 
march  with  the  procession,  when  they  place  private 
interests  before  the  public  good,  refusing  to  heed 
the  signs  of  the  times,  the  strong  hand  of  the  Fed- 


The  old  order  changeth,  yielding 
place  to  new; 

And  God  fulfils  himself  in  many 
ways, 

Lest  one  good  custom  should  cor¬ 
rupt  the  world. — Tennyson. 


eral  Government  is  stretched  forth  and  Uncle  Sam 
assumes  command. 

The  Editor  and  Publisher  has  contended  from  the 
beginning  of  the  news  print  crisis  that  the  Federal 
Trade  Commission  should  be  vested  with  authority 
to  enforce  its  rulings  in  this  matter — in  the  pub¬ 
lic  Interest.  The  present  situation  of  continuing 
uncertainty  could  not  have  arisen  if  the  Smith  bill 
had  become  a  law.  Are  we  now  heading  toward  a 
revived  Smith  bill?  The  answer  would  seem  to  rest 
with  the  manufacturers. 

LOOKING  FAR  INTO  THE  FUTURE 
DOL.PH  S.  OCHS,  having  created  one  of  the 
greatest  newspapers  of  the  world.  Is  inclined 
to  consider  seriously  and  somewhat  anxiously 
the  problem  of  the  eventual  direction  and  con¬ 
trol  of  the  Times. 

This  must  not  be  construed  as  indicating  that  Mr. 
Ochs  contemplates  retirement,  at  any  set  date,  from 
the  personal  direction  and  control  of  his  news¬ 
paper.  Mr.  Ochs  i.s,  potentially,  still  a  young  man. 
Hi.s  zest  for  accompli.shment  grows  with  the  years. 

But  he  realizes  that  he  has  built  up,  in  the  Times, 
!in  in.stitution  of  a  public  kind.  He  does  not  dwell 
too  near  to  his  great  ta.sk  of  direction  to  perinjt  a 
clear  vision  of  the  part  his  newspaper  is  playing, 
and  must  continue  to  play,  in  shaping  the  opinion 
of  the  world’s  peoples.  With  that  realization  there 
has  tome  to  him  a  sense  of  responsibility,  not  only 
for  the  high  standards  upon  which  the  Times  is 
conducted  now  but  for  the  perpetuity  of  these 
standards. 

As  he  views  the  problem,  the  Times  will  inevitably 
become  in  the  course  of  the  years,  too  big  and  im¬ 
portant  an  in.stitution  for  purely  iiersonal  control 
by  any  one  man.  He  sees  the  eventual  need  for 
a  democratic  control  in  a  sense  somewhat  more 
literal  than  may  be  achieved  under  even  his  own 
conscientious  direction.  He  has  evolved  in  a  ten¬ 
tative  way  a  plan  for  an  Executive  Cabinet,  fashion¬ 
ed  .somewhat  upon  the  pattern  of  the  Federal  Gov¬ 
ernment,  and  corresponding  in  its  functions  to  the 
Cabinet  of  the  President.  He  believes  that  the  pre- 
.siding  officer  of  this  Cabinet  should  be  subject  to 
the  counsel  of  its  members  and  that  editorial  poli¬ 
cies  should  be  established  by  common  agreement  in 
this  organization. 

In  thus  taking  stock  of  the  future  Mr  Ochs  is  fol¬ 
lowing  his  life-long  bent.  At  the  age  of  twenty, 
having  acquired  the  ownership  of  a  daily  newspaper 
at  Chattanooga — which  he  has  owned  now  for  forty 
years — the  young  publisher  fashioned  in  his  mind 
the  picture  of  a  great  New  York  newspaper  which 
should  be  under  his  direction.  It  is  hardly  too  much 
to  say  that  the  New  York  Times  of  to-day  was  born 
iu  the  brain  of  a  twenty-year  old  boy.  His  dream 
came  true.  He  now  looks  to  the  far  future  with  the 
same  steadfast  purpose.  What  he  has  created  he 
would  preserve  to  mankind.  The  process  by  which 
this  .shall  be  accomplished,  he  admits,  gives  him 
ccca.sion  for  much  serious  refiection.  It  Is  the  prob¬ 
lem  which  every  newspaper  maker,  who  has  created 
a  property  of  real  and  enduring  value,  faces.  In  the 
past  it  has  not  always  been  happily  solved.  The 
reversion  of  great  newspapers  to  the  control  of  men 
who  value  but  lightly  the  ideals  and  alms  of  their 
creators  is  always  a  tragedy.  If  Mr.  Ochs  shall 
avert  that  tragedy  in  the  future  history  of  the  Times 
he  will  have  rendered,  by  that  achievement  alone, 
an  enduring  public  service. 


Marshall  field  adopted  the  rule:  "The  cus¬ 
tomer  is  always  right."  Could  a  newspaper  fol¬ 
low  this  creed  in  dealing  with  advertisers  who  de¬ 
mand  special  service  and  preferred  positions  In  the 
paper? 


COURAGE— “A  PURELY  MENTAL  THING!” 

N  last  week’s  issue  of  The  Editor  and  Pubushbi 
there  was  featured  a  notable  article  on  adver¬ 
tising  conditions  in  war  times,  written  by  James 
O'Shaughnessy,  executive  secretary  of  the  Ameri¬ 
can  Association  of  Advertising  Agencies.  If  any¬ 
thing  more  inspiring  and  enlightening  has  been 
written  in  recent  years  on  the  subject  of  advertis¬ 
ing  The  Edi-tor  and  Publisher  does  not  recall  it. 

Mr.  O’Shaughnessy  brushes  away  the  fallacle.s 
about  "difficult  economic  conditions”  with  the  clear 
logic  of  the  man  who  looks  at  facts  In  their  broad¬ 
er  aspects.  He  sees  In  present  conditions  both  duty 
and  opportunity  for  our  business  men — ^the  duty 
to  fight  the  battles  of  commerce  with  the  identical 
will  to  achieve  victory  which  our  soldiers  have,  and 
the  opportunity  to  mark  steady  industrial  and  com¬ 
mercial  progress  during  the  period'  of  world-up¬ 
heaval. 

He  argues  that  he  have  the  raw  material  and  the 
manufacturing  capacity,  the  gold  and  the  people — 
these  are  the  tangible  things.  The  only  thing  lack¬ 
ing — and  that  only  in  some  quarters — is  “a  purely 
mental  thing,"  COURAGE! 

In  this  diagnosis,  Mr.  O’Shaughnessy  has  touched 
the  fundamental  truth  underlying  what  we  term 
“economic  difficulties."  He  makes  it  plain  that  the 
will  to  conquer,  to  reach  a  definite  objective  in  a 
campaign,  is  the  only  thing  needful  right  now  in  the 
minds  of  our  business  men. 

Mr.  O’Shaughnessy’s  eloquent  brief  emphasizing 
the  policy  of  speeding  up  production,  advertising  and 
distribution  during  the  war  period  does  not  run  con¬ 
trary,  but  harmonizes  in  its  contentions  with  the 
conservative  views  entertained  even  by  officials  of 
the  Government.  It  is  coming  to  be  understood  in 
Washington  that  the  nation  must  not  only  retain 
but  actually  increase  its  industrial  and  commercial 
strength — that  a  weak  nation  cannot  make  war  in  a 
victorious  way. 

We  have  less  man-power  engaged  in  our  Indus 
tries — true.  But  we  must  utilize  the  man-power 
formerly  wasted  or  diverted  to  non-useful  tasks.  If 
the  man  of  thirty  fs  at  the  front,  the  man  of  forty, 
the  man  of  sixty,  mu.st  do  his  work  here.  We  must 
not  dis.sipate  either  our  material  resources  or  our 
resources  in  men.  Idling,  always  a  moral  offense, 
is  now  a  crime,  with  fixed  penalties.  We  are  mobil¬ 
izing  the  national  energy  for  victory  on  the  battle¬ 
fields  and  for  victory  in  the  workshops. 

American  genius  is  equal  to  the  ta.sk  of  supply¬ 
ing  our  military  forces  with  everything  needful 
without  striking  a  death  blow  to  any  useful  or  legiti¬ 
mate  Industry.  We  are  keeping  in  reserve,  for  the 
support  of  our  armies  and  fieets,  the  riches  of  the 
nation — not  merely  undiminished,  but  steadily  aug¬ 
mented! 

This  doctrine  of  the  strong  man  armed,  backed 
by  the  strong  man  busy,  is  American  doctrine! 


HOW  to  put  the  full  power  of  advertising  behind 
American  business,  in  order  that  eventual 
peace-with-victory  shall  find  us  piopa'’ed  for  leader¬ 
ship  in  the  new  days  of  realized  democratic  ideals; 
how  to  effectually  mobilize  the  business  of  the  nation 
for  the  strengff:henlng  of  the  fighting  arm  of  Uncle 
Sam — these  are  the  problems  confronting  the  con¬ 
vention  of  the  Associated  Advertising  Clubs  of  the 
World.  ’I'hey  are  immediate  problems,  and  their 
sober  and  wise  consideration  is  the  patriotic  duty 
which  has  called  to  San  Francisco  thousands  of 
America’s  busy  men.  President  Wilson  was  right 
in  insisting  that  this  great  convention  should  not  be 
IK)sti>oned  because  of  war  conditions,  but  that  it 
should  be  held  because  of  these  conditions. 


At  the  convention  of  the  Southern  Publishers’ 
Association  at  Asheville,  it  is  the  intention  as 
expressed  by  the  able  secretary-treasurer  of  the  or¬ 
ganization,  Walter  C.  Johnson,  to  "get  down  to  the 
root  of  things.”  That  is  the  right  policy  Just 
now — and  the  necessary  one.  There  are  many  vex¬ 
ing  pioblems  facing  publishers — but  every  such 
problem  has  a  root  as  well  as  a  trunk  and  branches, 
and  when  the  root  is  explored  the  mystery  usually 
disappears. 
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Freedom  of  the  press;  freedom  of  person  under 
the  protection  of  the  habeas  corpus,  and  trial  by 
juries  impartially  selected — these  principles  form 
the  bright  constellation  which  has  gone  before  us 
and  guided  our  steps  through  an  age  of  revolution 
and  reformation. — Jefferson. 


PERSONALS 

WILLIAM  R.  HEARST  entertained 
a  party  of  Congressmen  and  Grov- 
ernment  officials  in  New  York  on 
July  4.  They  witnessed  the  loyalty  pa¬ 
rade,  participated  in  the  amusements, 
and  attended  a  banquet  as  his  guests. 

Alf.  E.  Miller,  managing  editor  of  the 
London  (Ont.)  Free  Press,  has  left  for  a 
trip  to  Great  Britain  and  the  battle¬ 
fields  of  Flanders  and  France,  in  com¬ 
pany  with  other  leading  Canadian  ed¬ 
itors,  as  gruests  of  the  British  Govern¬ 
ment 

Miss  Marguerite  McGowan  has  re¬ 
signed  as  head  of  the  department  of 
journalism  at  Lindenwood  College,  a 
school  for  girls  at  St.  Charles,  Mo.,  to 
engage  in  government  work  in  Wash¬ 
ington.  Miss  Mary  McMahon,  of  the 
Elgin  (Ill.)  News  will  be  instructor  of 
journalism  at  Lindenwood  next  season. 

Capt.  Percy  Crocker,  formerly  con¬ 
nected  with  the  Boston  Globe  and  later 
assistant  advertising  manager  for  Lord 
A  Taylor,  New  York,  has  arrived  safely 
overseas  with  the  849th  Field  Artillery. 

Frank  (Soodall,  some  years  ago  con¬ 
nected  with  the  Providence  Journal,  has 
returned  to  that  paper,  coming  from  the 
Worcester  Gazette. 

William  A.  James,  identified  with 
many  musical  organizations  in  Fall  Riv¬ 
er,  has  been  engaged  by  the  Fall  River 
Herald  as  music  critic.  He  will  conduct 
a  special  column  in  addition  to  his  other 
work. 

Clifford  B.  Denison,  formerly  a  re¬ 
porter  on  the  Pawtucket  (R.  1.)  Times, 
has  been  accepted  for  a  course  at  the 
Y.  M.  C.  A.  school  at  Springfield,  Mass., 
preparatory  to  overseas  work. 

R.  S.  Weir,  who  recently  resigned  the 
business  management  of  the  Detroit 
Journal,  has  been  appointed  assistant 
business  manager  of  the  .Detroit  Free 
Presa 

B.  N.  Timmons,  former  editor  and 
manager  of  the  Amarillo  (Tex.)  Pan¬ 
handle  and  later  with  the  Washington 
(D.  C.)  Post,  has  been  appointed  to  the 
rank  of  captain  In  the  army  and  at¬ 
tached  to  the  Intelligence  Department 
at  Camp  Meade. 

Imrl  Zumwalt,  formerly  in  charge  of 
the  publicity  work  for  the  Kansas  State 
Fire  Marshall,  has  taken  over  the  du¬ 
ties  of  telegraph  editor  of  the  Topeka 
State  Journal. 

Millard  V.  Hendrickson  has  been  ap¬ 
pointed  assistant  advertising  manager 
of  the  Elgin  (Ill.)  Daily  News. 

Thomas  Murphy,  of  the  Jersey  City 
Journal,  is  now  a  member  of  the  Jersey 
contingent  at  Camp  Dix,  preparing  for 
his  trip  “over  there."  His  brother  Mich¬ 
ael,  also  of  the  Journal,  ran  away  just 
one  year  ago  on  attaining  his  eighteenth 
birthday.  Two  uncles  and  two  cousins 
are  in  the  British  and  French  armies. 

Frank  S.  Consable,  city  editor  of  the 
Corning  (N.  Y.)  Journal,  has  entered  the 
Coast  Artillery  Officers’  Training  School 
at  Fortress  Monroe,  Va. 

W.  Howard  Ramsey,  former  city  ed¬ 
itor  of  the  (Hean  (N.  Y.)  Evening  Her¬ 
ald,  has  been  made  a  sergeant  of  ord¬ 
nance  at  Camp  Hancock,  Ga. 

Charles  8.  Preston,  publisher  of  the 
Monticello  (Ind.)  Herald,  has  been  ap¬ 
pointed  assistant  secretary  of  the  In¬ 
diana  Republican  State  Committee. 
Preston  was  defeated  for  the  nomination 
for  clerk  of  the  Indiana  Supreme  Court 
at  the  recent  Republican  State  conven¬ 
tion. 

K.  Wesley  Smith,  court-house  reporter 
for  the  Indianapolis  News,  Joined  the 
army  last  week  and  reported  at  CTamp 
Sherman,  Chlllicothe,  O. 


Corporal  Ben  F.  Boyce,  publisher  of 
the  Indiana  Daily  Times,  Indianapolis, 
has  recovered  from  a  serious  illness  from 
pneumonia,  and  letters  just  received  say 
that  he  has  returned  to  the  fighting  lines 
in  France  with  his  company  of  the  Sig¬ 
nal  Corps.  Mr.  Boyce  saw  eight  months 
of  active  service  before  he  was  taken 
ill,  and  in  the  two  months  that  he  was 
confined  in  a  hospital  in  France  he  was 
reported  as  being  impatient  to  get  back 
where  he  could  again  face  the  Boche. 

Dr.  Dion  Moldovan,  publisher  of  a 
Rumanian  daily  in  Cleveland,  has  been 
appointed  on  the  staff  of  the  Committee 
on  Public  Information  at  Washington. 
He  is  conducting  educational  work  in 
the  Rumanian  centres  between  New 
York  and  Chicago. 

Robert  P.  Scripps,  assistant  to  the 
chairman  of  the  board  of  directors  of 
the  Scripps  newspapers,  who  has  been 
in  Washington  for  some  months  in 
editorial  charge  of  the  Newspaper  En¬ 
terprise  Association,  recently  sailed  for 
France. 

E.  B.  Snyder,  formerly  on  the  staff 
of  the  Tacoma  (Wash.)  Tribune,  has 
joined  the  reportorial  end  of  the  Seattle 
Star. 

Edward  Swanson,  formerly  a  reporter 
on  the  Seattle  Times  and  Post-Intelli¬ 
gencer,  has  enlisted  in  the  spruce-pro¬ 
duction  division  of  the  Signal  Corps. 

Sidney  C.  Jenkins,  newspaper  man  of 
Vancouver,  B.  C.,  and  son  of  D.  C. 
Jenkins,  Vancouver  manager  of  the  Can¬ 
adian  Press,  Ltd.,  has  enlisted  in  the 
U.  S.  navy  at  Bremerton,  Wash. 

Howard  N.  Huelster,  in  charge  of  the 
service  department  of  the  St.  Paul  Dis¬ 
patch-Pioneer  Press,  joins  the  army  as 
a  draftee,  and  left  for  Camp  Grant, 
Rockford,  Ill.,  June  27. 

"Dick”  Bradley,  of  the  classified  ad 
department  of  the  St.  Paul  Dispatch- 
Pioneer  Press,  goes  to  Valparaiso,  Ind., 
to  train  for  the  aviation  service.  He 
has  been  with  those  papers  seven  years. 

Fred  Lettney  has  returned  to  the  St. 
Paul  Dispatch-Pioneer  Press  advertis¬ 
ing  staff  after  service  with  the  Minne¬ 
apolis  Tribune. 

Charles  Michelson,  until  recently 
Washington  correspondent  of  the  Chi¬ 
cago  Herald,  has  been  placed  in  charge 
of  the  New  York  World’s  bureau  in 
Washington.  Mr.  Michelson  will  also 
act  as  the  World’s  principal  correspond¬ 
ent  at  Washington. 

Edward  H.  Butler,  editor  and  publisher 
of  the  Buffalo  Evening  News,  is  the 
director  of  the  War  Savings  Stamp  cam¬ 
paign  in  Erie  County.  Finley  H.  Greene, 
of  the  Matthews-Northrup  company, 
publishers  of  the  Express,  is  bead  of  the 
publicity  committee  for  the  movement 
Duke  Mann,  of  the  Buffalo  Courier 
staff,  has  joined  the  naval  reserves. 

L.  P.  Bogard  has  left  the  Buffalo 
Courier  to  join  the  Buffalo  News  staff. 

Thomas  J.  McKenna,  of  the  Buffalo 
News  staff,  has  qualified  to  enter  the 
aviation  training  camp  for  officers 
Valentine  T.  Karnes,  political  reporter, 
has  become  city  editor  of  the  Buffalo 
Times,  succeeding  Walter  J.  Fix,  who 
resigned  to  accept  a  publicity  position. 

Robert  H.  Pearch,  circulation  man¬ 
ager  of  the  Elmira  (N.  Y.)  Herald,  has 
resigned  from  that  paper  and  Is  now 


filling  a  similar  position  with  the  James¬ 
town  (N.  y.)  Post. 

Richard  T.  Buchanan,  formerly  of  the 
Tacoma  (Wash.)  News,  is  acting  city 
editor  of  the  Indianapolis  News  while 
James  R.  Branson,  city  editor,  is  on 
his  vacation. 

John  H.  Stewart,  bureau  manager  of 
the  Associated  Press  at  Indianapolis,  has 
returned  from  a  vacation  trip  through 
ihe  East. 

Harry  C.  Copeland,  of  Cleveland,  has 
been  appointed  city  editor  of  the  Indiana 
Dally  Times,  Indianapolis,  taking  the 
place  of  J.  H.  Jenkins,  who  is  now  make¬ 
up  editor.  I.  S.  Sayford,  of  Chicago,  is 
a  new  copy  reader,  and  C.  J.  McMasters, 
of  the  Chicago  Tribune,  has  joined  the 
local  staff  of  the  Times. 

Hayes  Cockins,  of  the  marine  depart¬ 
ment  of  the  Seattle  Times,  is  making 
an  automobile  tour  about  Oregon  and 
Washington  on  his  vacation. 

John  H.  Dreher,  police  and  golf  re¬ 
porter  of  the  Seattle  Times,  was  recently 
chosen  secretary  of  the  Seattle  Golf 
Club,  the  largest  links  organization  in 
the  Pacific  Northwest. 

L.  L.  Simonds,  former  city  editor  of  the 
Galveston  (Tex.)  Daily  News,  has  re¬ 
signed  to  accept  a  position  as  assistant 
secretary  of  the  Galveston  Commercial 
Association. 

Joe  O’Brien,  Washington  correspond¬ 
ent,  of  the  Oklahoma  City  Daily  Okla¬ 
homan,  has  returned  to  Oklahoma  Qty 
tor  several  months’  work  in  the  political 
campaign  in  Oklahoma.  Mr.  O’Brien  was 
guest  at  a  dinner  in  Washington  ten¬ 
dered  by  Congressman  J.  B.  Thompson, 
of  Oklahoma,  prior  to  his  departure  from 
the  Capital. 

O.  E.  Benedict,  Washingrton  city  cor¬ 
respondent  of  the  'Tulsa  (Okla.)  World, 
has  resigned  and  will  engage  in  the  oil 
business  in  Oklahoma. 

Paul  Cotteral,  well-known  newspaper 
man  of  Oklahoma  City,  who  for  some 
time  has  been  executive  secretary  to 
Federal  Food  Administrator  Brooks,  of 
Oklahoma,  has  joined  the  armed  service 


of  the  United  States,  and  is  now  in  train¬ 
ing  at  Camp  Travis,  San  Antonio,  Tex. 

Douglas  Hawley,  for  the  last  five  years 
news  editor  of  the  Dallas  (Tex.)  Times-  i 

Herald,  has  resigned  to  become  man¬ 
ager  of  the  First  National  Exhibitors’  i 

Circuit,  of  Texas,  a  motion-picture  film 
exchange.  i 

M.  H.  Hyde  lias  left  the  copy  desk  of  i 

the  Portland  Oregonian  to  serve  in  the 
Coast  Artillery,  and  has  been  assigned  ' 

to  the  band.  He  is  succeeded  by  H.  C. 

Elier,  of  the  Los  Angeies  'Tribune,  and, 
more  recently,  of  the  'Tacoma  Ledger. 

Miss  Lucille  Hegner,  of  the  repoitorlal  | 

staff  of  the  St.  Paul  Dispatch,  is  taking  I 

her  vacation  in  the  northern  part  of  the  i 

State. 

A1  Evans,  of  tiie  city  staff  of  the  St. 

Paui  Dispatch,  is  recreating  at  Cuss 
Lake. 

Neville  Reay,  son  of  the  secretary  and 
treasurer  of  the  Clover  Leaf  publica¬ 
tions,  has  begun  reporting  on  the  St. 

Paul  Daily  News. 

Glen  Harrison,  a  Minneapolis  news- 
paiier  man,  has  been  appointed  lieu¬ 
tenant  in  the  army  and  placed  in  charge 
of  the  intelligence  and  publicity  desk  in 
the  office  of  the  adjutant-general  in  St. 

Paul. 

John  Keefe,  late  of  the  Minneapolis 
Tribune,  has  joined  the  city  staff  of  the 
St.  Paul  Daily  News. 


Celebrates  Seventieth  Birthday 
Charles  E.  Shepard,  for  twenty-tliree 
years  a  member  of  the  staff  of  the 
Brooklyn  Eagle,  celebrated  his  70th 
birthday  la.st  week.  After  the  paper 
had  gone  to  press,  hhi  fellow  worke:s 
gathered  in  the  News  department,  and 
presented  Mr.  Shepard  with  a  pair  »  f 
book  racks  and  a  gift  for  his  wife.  The 
guest  of  honor  was  taken  completely 
by  surprise,  but  managed  to  respond 
with  a  short  talk.  He  told  of  the  good 
fellowship  which  exi.sts  .among  the 
Eagle  employees,  which,  he  sidd,  le- 
veloped  not  only  a  spirit  of  loyalty  to 
the  paper,  but  a  similar  spirit  among 
everybody  connected  with  it. 


Roelker  Goes  to  Red  Cross 
William  G.  Roelker,  advertising  man¬ 
ager  of  the  Providence  (R.  I.)  Journal, 
has  gone  to  Washington  to  have  charge 
of  the  American  Red  Cross  work.  El¬ 
mer  Horton  has  returned  from  Phila¬ 
delphia  to  take  his  place. 


The  Fall  River  Evening 
Herald  H  as  Signed  a 
Contract  for  the  Haskin 
Service  for  One  Year 
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TIPS  FOR  THE  AD 
MANAGER 


The  Erwin  &  Wasey  Company,  58 
Washington  Street,  Chicago,  will  make 
up  lists  during  the  next  sixty  days  for 
Minard’s  Liniment  Manufacturing  Com¬ 
pany  of  Framingham,  Mass. 

The  Martin  Kbixey  Company,  Sec¬ 
ond  National  Hank  Huilding,  Toledo,  O., 
will  place  the  advertising  of  the  Cham¬ 
pion  Spark  Plug  Company,  making  up 
the  li.sts  within  the  next  .sixty  days. 

MoR.SE  International  AcE^iCY,  449 
Fourth  Avenue,  New  York,  will  make 
up  newspaper  lists  in  September  for 
Atwootls  Hitters. 

The  Daxe  Advertising  Agency,  121 
Second  Street,  San  Francisco,  Cal.,  will 
plat*  the  account  of  the  Know-Doc 
Company,  making  up  newspaper  li.sts 
within  the  next  sixty  days. 

The  Hawi.ey  Advertising  Company, 
347  Fifth  Avenue,  New  York,  is  placing 
the  advertising  in  newspafters  of  Theros 
Mess  Kit  and  Fuel  Cubes. 

Evans  &  Harnhh.l,  Inc.,  110  We.st 
3tth  Street,  will  place  advcHi.sing  of  the 
Cre.scent  Helt  Fastener  Company. 

The  (iBoitGE  L.  Dyer  Co.mpany,  42 
Hroadway,  New  York,  is  handling  the 
advertising  of  the  Kellogg  Toasted  Corn 
Flake  Company,  of  Hattie  Creek. 

N.  W.  Ayer  &  Son,  300  Chestnut 
StnH't.  Philadelphia  placing  orders 
with  papers  in  selected  sections  for 
Mi.ss  Masons  School  at  Tarrytown,  N. 
Y. 

Walter  Haker  Company,  Boston, 
Mass.,  placing  orders  direct  for  Bakers 
Cocoa. 

Wendell  P.  Colton  Company,  165 
Hroadway,  New  York,  placing  84  line 
double  column  twelve  time  orders  with 
newspapers  in  selected  sections  for  El 
Toro  cigars. 

Andrew  Conb  Ad\’ertisinc  Agency, 
Tribune  Building,  New  York;  placing 
orders  in  selected  sections  for  Charles 
A.  Stoneham,  stocks. 

t'HARi-ES  H.  Fi’u.kr  Co.mpany,  623 
South  Wabash  Avenue.  Chicago,  again 
placing  orders  with  papers  in  selected 
sections  for  Frontier  A.sthma  Company. 

Gardner  Advertising  Company,  1627 
I»cu.st  Street,  St.  Loui.s,  Mo.;  making 
1.000  line  contracts  with  Pacific  papers 
for  Inland  Machine  Works  and  also 
making  5,000  line  contracts  with  south¬ 
ern  parsers  for  W.  K.  Compton  &  Com¬ 
pany,  bankera 

E.  T.  Howard  Company,  432  Fourth 
.\venue.  New  York,  placing  orders  with 
Pacific  coast  papers  for  Waterman’s 
pens. 

H.  E.  Lbsan  Advertising  Agency,  440 
Fourth  Avenue,  New  York,  placing  or¬ 
ders  with  newspapers  in  Yicinity  of 
army  camps  for  ads  of  Guaranty  Trust 
Company,  New  York. 

Mia<sRNGALB  ADVHarnsiNG  Agency,  At¬ 
lanta.  Georgia,  placing  orders  with 
.southern  papers  for  Brigham  School. 

Mitcheij,  Advertising  Agency,  Ply¬ 
mouth  Huilding,  Minneapolis,  placing 
orders  with  some  westerii  papers  for 
Cream  of  Rye. 

W.  H.  Rankik  Company,  104  South 
Michigan  Avenue.  Chicago,  placing  or¬ 
ders  with  newspapers  in  selected  sec¬ 
tions  for  Goodrich  tires. 

A.  U.  Eluott,  Inc.,  66  We.st  Broad¬ 
way,  New  York,  is  now  placing  the  ac¬ 
count  of  Lea  &  Perrins  Worc*!5ter.shire 
Sauce. 

Botspord,  Constantine  &  Tyler,  Port¬ 
land  and  Seattle,  Washington,  will  make 


up  li.sts  for  an  advertising  campaigm  for 
Tillamook  Chee.se.  The  campaign  will 
start  with  I’acific  Coast  papers  and  then 
spread  East.  They  are  also  making  lists 
for  the  Middle  West  for  “Big  Y  Ap¬ 
ples.” 

The  Russel  M.  Sixjds  Company  of  In¬ 
dianapolis  is  sending  out  copy  for  Pinex 
advertising. 

Murray  How'e  &  Co.,  30  East  42d 
Street,  New  York,  is  now  handling  the 
adverti.sing  of  the  Prest-O-Lite  Com¬ 
pany. 

Street  &  Finney,  iNa,  171  Madison 
.\venue.  New  York,  is  now  handling  the 
adverti.sing  of  the  New  Era  Manufactur¬ 
ing  Company. 


WITH  THE  AD  AGENCIES 


H.  B.  Sweeney  has  left  the  staff  of 
the  Theodore  E.  MacManus  Agency,  De¬ 
troit,  to  become  assistant  advprti.sing 
manager  of  the  Paige-Detroit  Motor 
('onipany,  Detroit. 

Richard  L.  Thompson,  formi  rly  ad¬ 
vertising  manager  of  the  Daynes-Hee- 
1m‘  Company  at  Salt  Dake  City,  has  pur¬ 
chased  the  office  equipment,  clientele 
and  good  will  of  the  Ziippman  Advertis¬ 
ing  agency  of  Ogden,  Ctah.  Mr. 
Thomp.son  has  assumed  charge  iier- 
sonally. 

Ije.ster  Hopper,  formerly  connected 
with  the  sales  department  of  the  Street 
Railways  Company,  New  Y’ork,  has 
joined  the  Now  York  staff  of  Critch- 
field  &  Co.,  at  one  time  he  as.sociated 
with  Critchfield  &  Co's  Chicago  copy 
and  plan  department. 


JOINS  U.  S.  MARINES 


Herman  Philipson  Resifins  as  Head  of 
Advertising  Division. 

Herman  Philipson  has  resigned  as 
head  of  the  Divi.sion  of  Advertising  of 
the  National  War-Savings  Committee, 
and  has  joined  the  United  States  Ma¬ 
rines.  He  has  been  serving  for  the 
pa.st  eight  months. 

Mr.  Philip.son,  who  was  adverti.sing 
manager  for  the  Dallas  Times-Herald 
for  eight  yeans,  went  to  Washington 
to  establish  the  advertising  divi.sion  of 
the  War  Savings  Stamp  Campaign  and 
has  since  lieen  in  charge  of  the  flr.st 
advertising  dejiartment  established  by 
any  Government  divi.sion  supplying  copy 
to  Ik?  us<*d  in  paid  space  by  newspa¬ 
pers. 


Kaldwin  Doing  His  Bit,  Anyway 
St.  Ixh.'is,  .Tune  29. — L.  Emmett  Bald¬ 
win,  secretary  for  the  la.st  two  years  to 
George  M.  Burbach,  adverti.sing  man¬ 
ager  of  the  St.  Ixiuis  Po.st-Di.spatch, 
has  resigned  to  be  an  assistant  secre¬ 
tary  at  the  Knights  of  Columbus  hut  at 
Camp  Pike,  near  I,ittle  Ro<*k,  .Ark. 
Young  Baldwin,  who  is  lame,  was  re¬ 
jected  for  active  military  .service. 


17,000  Lines  in  One  Edition 
Winnipeg,  Man.,  June  29. — The  Mani- 
tolia  Free  Press  on  June  19  carried  a 
twelve-page  section  In  connection  with 
the  Kiwanis  Club  of  Winnipeg,  which 
contained  17,000  lines  of  paid  advertis¬ 
ing.  W.  R.  D.  D’E.sterre,  advertising 
manager  of  the  Free  Pre.ss,  says:  “We 
know  this  is  the  greate.st  i.ssue  ever  pub¬ 
lished  in  Canada,  and  we  believe  It  com¬ 
pares  favorably  with  any  similar  kind 
that  has  been  published  in  the  United 
States." 


AD  FIELD  PERSONALS 


Warren  B.  Buliaxx,  a  Milwaukee 
new.spaper  advertising  man,  has  been 
made  a  first  lieutenant  in  the  motor 
truck  divi.sion  at  Camp  Joseph  E.  John¬ 
son,  Jacksonville. 

John  Poore  has  been  appointed  ad¬ 
vertising  m.anager  of  the  Dodge  City 
(Kan.)  Globe. 

Earl  Dempsey,  of  the  di.splay  ad  de¬ 
partment  of  the  St.  Paul  Daily  News, 
has  resigned  to  enter  the  Aviation  Me¬ 
chanics  Training  School  of  that  city. 

William  H.  Neal,  jr.,  superintendent 
of  advertising  of  the  St.  Paul  Daily 
News,  is  motoring  in  Northern  Minne¬ 
sota  with  his  family  and  will  spend  con¬ 
siderable  time  at  the  Chisago  lakes.. 

Le  Roy  M11J.S  and  W.  E.  Shaui.£S,  of 
the  di.splay  advertising  force  of  the  St. 
Paul  Daily  News,  are  spending  their 
vacation  days  at  I..akc  Minnetonka  and 
Bald  Eagle  I.ake,  respectively. 

Claude  Bitting,  of  the  display  ad 
force  of  the  St.  Paul  Daily  News,  with 
his  wife,  is  motoring  in  the  Iron  Range 
country  of  Northern  Minnesota. 

Ma.x  Lkckner,  of  the  adverti.sing  de¬ 
partment  of  E.  C.  .Atkins  &  Co.,  saw 
manufacturers,  Indianapoli.s,  has  re¬ 
signed  to  enter  the  military  .si-rvice. 
This  company  is  an  extensive  national 
advertiser. 

Jeff  S.mith,  former  city  editor  of  the 
St.  Louis  Times,  has  resigned  as  as¬ 
sistant  city  editor  of  the  Star,  to  en¬ 
gage  in  adverti.sing  and  pulilicity  work 
with  Rex  Coile,  a  former  well-known 
St.  Ixiuis  newspaper  man. 

C.  Howard  Thomas  has  been  appoint¬ 
ed  manager  of  the  direct  adverti.sing 
department  of  the  Kalkhoft  Printing 
Company,  New  York.  For  three  years 
he  has  been  as.sociated  with  the  Van 
Hoc.sen-Collins  Advertising  Agency, 
Chicago. 

George  Rosborough,  who  has  lieen 
adverti.sing  manager  for  the  I,evi.s- 
Zuko.ski  Mercantile  Co.,  whole.sale  mil- 
liner.s,  St.  Louis,  for  the  la.st  seven 
years,  has  resigned,  effective  July  8, 
to  act  in  a  .simiiar  capacity  for  the 
Measuregraph  Co.,  18ia  Olive  Street, 
that  city.  , 


Will  Use  Only  Rerognized  Media 

The  Portland  (Me.)  Retail  Merchants 
Association  members  have  agreed  to 
“refrain  from  all  form  of  advertising 
except  newspapers,  regular  publications 
of  at  least  twelve  issues  per  year,  reg¬ 
ular  publications  of  schools  and  col- 
lege.s,  telephone  and  city  directorie.s, 
and  local  theatrical  programmes.” 


Serbians  in  Libel  Suit 
Pittsburgh,  Pa.,  July  1. — Michael  I. 
Pupin,  honary  Coun.sel -general  to  Ser- 
l)ia,  having  his  office  in  New  York  city, 
has  filed  suit  in  Common  Pleas 
Court  in  which  he  asks  for  $50,000  dam¬ 
ages  from  Milan  Glumicich,  Amuel 
Mamula,  Nikola  S.  Knezenick,  and  Bud- 
imir  Grahovac,  editors  and  publishers 
of  a  daily  ncw.spaper  known  as  the 
American  Srboran,  a  Serbian  publica¬ 
tion  printed  on  the  South.side.  It  Is 
charged  by  Pupin  that  slanderous  state¬ 
ments  were  printed  in  the  paper  re¬ 
garding  him.  It  is  stated  that  he  was 
charged  by  the  defendants  in  issues  of 
their  paper  with  being  an  Austrian  spy 
and  of  attempting  to  hamper  the  work 
of  the  Serbian  War  Mission,  Pupin 
charges  that  the  accu.sations  of  the 
publication  are  libelous. 


SAYS  SOUTH  SHOULD 
ADVERTISE  ITS  RICE 


T.  H.  Moore,  of  the  A.  N.  P.  A.,  Tells 
Texans  that  They  Are  Missing  a 
Great  Chance  to  Tell  Nation 
About  Their  Food  Products. 


Thomas  H.  Moore,  associate  director 
of  bureau  of  advertising,  American 
New.spaper  Publishers  Association,  who 
has  just  returned  to  New  York  after  a 
tour  of  the  South,  looking  into  matters 
pertaining  to  advertising,  waa  e.specially 
.struck  with  the  opportunity  the  South 
ha.s,  but  which  it  is  neglecting,  to  ad¬ 
vertise  rice  in  a  big  way.  He  says; 

T  wish  some  scheme  could  be  devised 
whereby  all  the  rest  of  the  United 
States  would  know  the  satisfaction  of 
eating  breads  made  from  corn  meal  and 
from  rice  flour.  Those  rice  rolls  served 
on  the  Southern  Pacific  train  between 
New  Orleans  and  Houston  are  better 
than  any  wheat  flour  breads  ever  con¬ 
cocted.  That  corn  bread  cooked  on  the 
Rice  roof  in  Hou.ston  by  an  old-time 
colored  woman,  served  hot  from  the 
oven,  is  also  worth  advertising.  When 
you  have  suffered  from  all  kinds  of 
wheat  substitutes  offered  you  in  New 
York  it  is  refreshing  and  mo.st  satisfy¬ 
ing  to  the  inner  man  to  reach  a  com¬ 
munity  where  they  have  seemingly 
solviMl  the  bread  problem  and  are  well 
satisfied. 

"I  am  also  surpri.sed  that  some  of 
the  big  rice  mills  in  the  South  do  not 
put  on  the  market  and  advertise  a  pack¬ 
age  rice.  I  understand  that  two  or 
three  of  them  do  make  or  put  out  such 
a  product,  but  that  very  few  people 
know  about  it.  The  whole  country 
needs  to  know  more  about  rice.  It  may 
lie  that  temporarily  there  is  such  a  de¬ 
mand  for  rice  the  manufacturers  feel 
no  special  need  of  advertising,  but  this 
war  is  not  going  to  last  forever,  and  the 
rice  men  who  first  begin  telling  the 
people  about  a  package  rice  and  the  ad¬ 
vantage  of  eating  rice  are  going  to  reap 
a  rich  reward.” 

Advertising  Agents 

COLLIN  ARMSTRONG.  INC.. 
Advertising  and  Sales  Service. 
1457  Broadway,  New  York. 

FRANK.  ALBERT  ft  CO.. 

26-28  Beaver  St..  New  York. 

Tel.  Broad  3831. 

HOWLAND.  H.  S..  ADV. 
AGENCY.  INC, 

20  Broad  St..  New  York. 

TeL  Rector  2573 


Publishers’  Representative 

O’FLAHERTY’S  NEW  YORK 
SUBURBAN  LIST 
225  W.  39th  St.,  New  York 
Tel.  Bryant  6875 


New  Orleans  States 

Member  Audit  Buraaa  of  CtmlatloM. 
9wnrn  Net  Paia  Clrenlatloa  for  S 
Months  SndinK  April  1,  1018 

41,267  Daily 

Wo  (uarautco  tbo  largrat  wMts  boaM 
dflirered  ercnlng  ctrcuUtloa  la  tho  traSt 
terrItnrY  of  Now  Orleaaa. 

To  reach  a  largo  aiajorltr  of  tba  Iradt 
proopcett  In  the  local  toirltory  ths  atataa 
In  the  logical  and  scoaomle  aiodtaa. 

Circulation  dot*  ocat  on  raqoOit. 

The  a.  C.  BBCKWITH  iPBCIAE. 

AOSmOY 

Solo  rorciga  RoprssoatatiTaa 
New  York  Chlewao  !«.  LmW 
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The  Following  Newspapeis  are  Members  of 

THE  AUDIT  BUREAU  OF 
CIRCULATIONS 

And  grant  the  right  to  the  organization  to  examine,  through  qualified  auditors 
or  independent  auditing  concerns,  who  are  certified  public  accountants,  any 
and  all  bills,  news-agents’  and  dealers’  reports,  papers  and  other  records 
considered  by  the  Board  of  Control  necessary  to  show  the  quantity  of  circu¬ 
lation,  the  sources  from  which  it  is  secured,  and  where  it  is  distributed. 


HUGHES  OPPOSES  ZONE 
POSTAL  SYSTEM 


Investigator  Refers  to  Provision  as  “a 

Looking-Barkward  and  Walking-Back¬ 
ward  Measure” — Publishers  Present 
Arguments  to  Committee. 

Washington,  Juno  29. — At  the  hear¬ 
ings  before  the  Ways  and  Means  Com¬ 
mittee  of  protests  again.st  the  new  zone 
law  by  the  periodical  publi.shers  it  was 
'  developed  that  Hon.  Charles  E.  Hughes, 
1  who  was  chairman  of  the  Postal  Com- 
|mis.sion  appointed  by  President  Taft  to 
I  study  the  que.stion  of  second-class  mail 
'matter,  opposes  the  principle  of  the  zone 
.system.  Mr.  Hughes  had  been  asked  to 
act  as  counsel  for  the  periodical  pub¬ 
lishers,  and  in  declining  wrote; 

•  “I  have  no  he.sitatlon  in  saying  that 
I  regard  the  zone  .system  on  po.stal  rates 
for  newspapers  and  periodicals  as  ill  ad¬ 
vised.  It  is  unjust  to  the  publi.shers 
and  to  the  public.  It  not  only  imposes 
additional  rates  upon  a  sectional  basis, 
but  makes  necessary  an  additional  ex- 
pen.se  for  zone  classifications,  and  forces 
the  adoption  of  a  complicated  po.stal 
sy.stem  that  is  of  great  inconvenience  to 
the  publi.sher.s. 

“There  is  no  more  reason  for  a  zone 
.sy.stem  of  postal  rates  on  newspapers 
and  magazines  than  there  is  for  first- 
cla.ss  letter  mail. 

“I  hope  that  Congre.ss  will  repeal  the 
provision  for  the  zone  .sy.stem,  which  is 
decidedly  a  looking-backward  and  walk¬ 
ing-backward  measure." 

In  the  course  of  the  testimony  of 
Charles  Johnson  Post,  director  of  the 
Publi.shers’  Advisory  Hoard,  Mr.  Kitchin 
charged  that  the  periodical  publi.shers 
had  been  “building  fires”  behind  Con- 
gres.smen  who  favored  the  Increased 
rate.s.  Mr.  Po.st  offered  to.  perndt  the 
Committee  to  examine  his  letter  files  in 
order  to  disprove  the  accusation. 

Chairman  Kitchin  charged  that  the 
publishers  propose,  if  the  law  remain.s, 
to  charge  the  lncrea.sed  cost,  not  to  rich 
advertiser.s,  as  Congress  intended,  but  to 
poor  subscribers,  and  challenged  Mr, 
Post’s  statement  that  the  increa.se  can¬ 
not  be  pas.sed  on  to  the  adverti.sers. 

Mr.  Po.st  replied  that  it  could  be  if  it 
was  equal,  to  national  and  local  adver- 
ti.sing  alike,  but  cannot  be  under  the 
pre.sent  law,  liecau.se  of  trade  conditions 
and  competitive  di.scriminating  condi¬ 
tions  due  to  the  law  it.self. 

SOLVING  DIFFICULTIES 
OF  ZONE  SYSTEM 

Circulation  Managers  of  New  York  Dai¬ 
lies  Quirkly  Adjust  Themselves  to 
Provisions  of  New  Law -Some  in¬ 
creases  in  Subscription  Rates. 


The  new  zone  law,  became  operative 
on  July  1,  and  was  put  rigidly  into  ef¬ 
fect  In  New  York  city.  On  the  fir.st  day, 
officials  at  the  po.st  office  were  literally 
“up  in  the  air,”  and  circulation  man¬ 
agers,  seeking  information,  were  also 
caught  in  tlie  air  currents.  Extra 
clerks  were  on  duty  in  the  po.st  office 
and  every  effort  wa-s-'  being  made  to  get 
order  out  of  chaos.  Toward  the  end 
of  the  day,  however,  matters  commenc¬ 
ed  to  straighten  themselves  out  and 
l)y  the  second  day,  everything  was 
moving  smoothly.  As  James  McKer- 
nan,  of  the  Now  York  World,  put  it, 
when  a.sked  how  they  were  getting  on: 
“No  New  York  newspaper  Is  having 
any  trouble  now  in  getting  out  Its  cir¬ 


culation.  Everything  is  working  ju.st 
as  smoothly  as  Ix-forc.” 

A  meeting  of  the  New  York  Circu¬ 
lation  Managers  was  held  Wednesday 
afternoon,  the  principal  matter  of  bus¬ 
iness  being  in  conuojtion  with  the  new 
law.  J.  Mavivfteld,  circulation  manager 
of  the  Evening  Journal,  announced  that 
that  paper  had  increased  their  sub¬ 
scription  rate  on  account  of  the  new 
zone  law  beginning  with  Zone  4,  the 
rate  being  an  Increase  of  5  cents  a 
month  in  zones  4,  5,  and  6  and  ten 
cents  a  month  In  zones  seven  and  eight. 
Mr.  Hoffman  announced  that  the  Staats 
Zoitung  had  made  a  flat  increase  of 
$1.00  on  the  regular  subscription  rates. 
None  of  the  other  papers  had  increas¬ 
ed  the  price  although  it  was  the  con¬ 
census  of  opinion  that  it  would  be  ncc- 
es.sary  to  do  .so  on  account  of  the  in¬ 
creased  cost  of  mailing.  In  most  of 
the  papers,  the  publi.shers  still  had  the 
matter  under  advisement. 

Among  tho.se  present  were  James 
McKernan,  the  World,  chairman;  J.  A. 
Johnson,  N.  Y.  Tribune;  M.  Burke, 
Brooklyn  Daily  Eagle;  Wm.  Henry,  N. 
Y.  American;  E.  Barry,  N.  Y.  Sun; 
II.  Cleland,  Evening  Post;  Wm.  Hoff¬ 
man,  Sta.sts  Zoitung;  V.  Byherg,  Tel¬ 
egraph;  P.  Emery,  N.  Y.  Herald;  J. 
Mansfield,  Evening  .Journal;  C.  Flana¬ 
gan,  N.  Y.  Times;  P.  Dowling,  Even¬ 
ing  Globe. 


A  Pholograpbir  Contest 
PiioviDKNCB,  U.  I.,  July  .9. — The  Provi¬ 
dence  Journal  has  inaugurated  an 
amateur  photographer.s’  contest  for  the 
summer  months.  The  Sunday  editor 
state.s  he  will  purcha.se  photographs  of 
vacation  life  suitable  for  publication  in 
the  vacation  section.  (’learness  and  de¬ 
tail  ar(>  the  most  es.sential  qualities. 


Sunday  Price  Raised 
Dctroit,  July  5. — All  Ihdroit  Sunday 
papers  will  go  to  eight  cents  on  July  7. 
They  now  sell  at  six  cents  within  the 
city  limit.s,  and  .seven  cents  outside.  The 
eight  cent  price  will  I’over  all  .sections. 


Texans  Coin;-  to  Asheville 
Distance  cuts  no  figure  with  the  Texas 
members  of  the  As.soclation  when  it 
comes  to  attending  conventions  of  the 
S.  N.  P.  A.  Even  when  the  member.ship 
in  Texas  was  small  the  A.ssoclation’s 
conventions  have  always  had  a  splendid 
representation  of  members  from  Texa.s. 
This  year  will  lie  no  exception.  Mar- 
cellus  Po.ster,  member  of  the  executive 
committee,  writes  that  he  expects  to 
arrive  ahead  of  time,  while  Col.  1-.  .1. 
Wortham,  of  the  Port  Worth  Star- 
Telegram,  a  member  of  the  legislative 
committee,  has  a.sked  that  re.servations 
be  made  for  himself  and  wib-.  Col. 
Wortham  was  pre.sent  at  the  convention 
of  l;i.st  year,  and  on  leaving  made  the 
statement  that  he  would  not  miss  an¬ 
other  I'onvention  of  the  A.ssociatlon  if 
he  could  help  it. 


Buffalo  News 

EDWARD  H.  BUTLER 

Editor  and  Publithcr 

"Tbr  only  Buffalo  aetvtpaper  that  caa- 
<or*  iti  advortiamn  eoliimna  Man*  of 
'nir  adv»rii«cr«  iitr  our  columns  exclusive 
I*  The  above  is  one  of  the  many  raa 
«oni  --hy  ' 

MEMBER  A  B  C. 
foTttgn  Advtrtutng  Rifrtstnlstivts 
KELLY-SMITH  COMPANY 
jaa  Fifth  Avenue  Lytton  BuUdina 

NEW  YORK  CHICAGO 


AI.ABAMA 

qimiingliam  .  NEWS 

Average  circulation  for  Fell.,  1018.  Pailr 
44,800;  Sunclar,  50.873.  Printed  2,865,881 
lines  more  advertising  than  ita  nearest  com¬ 
petitor  in  1017. 


CAI.IPORNIA 

1x18  Angeles . EXAMINER 

A.  n.  C.  Audit  reports  show  largest  Momlna 
and  Sunday  circulation.  Greatest  Home 
Delivery. 


San  Jose  . MERCURY  IIER.M.D 

Post  Office  Statement . 11,131 

Member  of  A.  B.  C. 


GEORGIA 

Atlanta  . DAILY 

GEORGIAN  AND  SUNDAY  AMERICAN. 
Circulation  dally  62,537 ;  Sunday  105.287. 
The  largest  3c  afternoon  eirciilatlnn  In 
America.  The  greatest  Sunday  circulation 
in  this  section  of  the  South. 


II.I.IIVOIS 

Joliet  (Circulation  18,100  HERALD  NEWS 

IOWA 

Des  Moines . SUCCESSFUL  FARMING 

More  than  800,000  circulation  guaranteed 
and  proven  or  no  pay.  Meml>er  Audit  Bureau 
of  Circulatlona. 

I.Ul'INIANA 

New  Orleans  . TIMES  PICAYUNE 


3IINNKSOTA 

Minneapolis  .  TRIBUNB 

Morning  and  Evening. 

MONTANA 

Butte  .  MINER 

Average  dally.  H.00.">;  Sunday,  23,676,  for 
6  months  ending  April  1,  1018. 


'The  following  piihllshers  guarantee  clrcnlation 
and  willingly  grant  any  advertiser  the  privilege 
of  a  careful  and  exhaustive  Investigation: 

II.LINOIS 

Chicago  . •. .  SKANDINAVEN 

KENTITKY 

Ix)uisville.  Ky.. MASONIC  HOME  JOURNAL 
(Semi-Monthly.  32  to  61  pages.)  Gnarantee<I 
lamest  elrriilstlon  of  any  Masonic  publica¬ 
tion  In  the  world.  In  excess  of  00,000  copies 
monthly. 


MI.8SOPRI 

St.  I-ouis  . POST  DISPATCH 

Daily  Evening  and  Siimlay  Morning. 

Is  the  only  newspaper  in  its  territory  with 
the  l>eautifiil  Rotogravure  Picture  Section. 
The  POST  DISPATCH  sells  more  papers  In 
St.  Ixniis  and  auluirhs  every  day  In  the 
year  than  there  are  homes  In  tlie  city. 
Circulation  for  entire  year  1017; 

Sunday  average . 861.263 

Daily  and  Sunday . lM„'i03 

NEW  JERSEY 

Elixal>eth  .  JOURNAL 


Paterson  .  PRESS-CHRONICI.E 


Plainfield . COURIER  NEWS 
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New  York  City . DAY 
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OHIO 

Youngstown . VINDICATOR 
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Wilkes  Barre . TIMES  LEADER 

TENNESSEE 
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TEXAS 

Houston . CHRONICLE 

The  Chronicle  guarantees  a  circulation  of 
.'.0.000  daily  ami  58,000  Sunday. 

VIRGINIA 


GEORGIA 

Athen .  BANNER 

A  gilt  edge  iuhscriptlon — not  a  mere  circula¬ 
tion  claim. 
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Lincoln...  (Cir.  128,381) ..  .FREIE  PRESSE 
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We  spend  more 
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$500,000 

per  year  to  produce  the  fe.qtures 
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newspaper  followingin  the  world. 

"//earsf’s  Featares  Always  Lead” 

Write  for  booklet. 

**HaU  Million  Dollar  Fcatnra  Serrica** 

The  International  Feature  Service 

729  Sovanth  Ave.  New  York,  N.  Y. 
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Correction 

In  the  report  of  the  meeting  of  the 
C'anadlan  Press  Association,  in  our  issue 
of  June  22,  Frank  Adams,  business  man¬ 
ager  of  the  London  (Ont)  Advertiser, 
was  mentioned  as  representing  the  Free 
Press.  Mr.  Adams  has  been  on  the 
t.taflf  of  the  Advertiser  for  forty  years, 
and  the  error  is  deeply  regretted. 


Merges  Paper  with  Philadelphia  Evening 
Public  Ledger,  Adding  A.  P.  Service 
to  Already  Extensive  News  Re¬ 
sources  of  That  Newspaper. 


The  Association  of  Southern  Adver- 
ti.sing  Agencies  is  looking  forward  to  a 
fuli  attendance  at  their  convention, 
which  will  be  held  at  the  same  *^ime  as 
that  of  the  S.  N.  P.  A.  St.  Elmo  Mas- 

Thc  Philadelphia  Puldic  Ledger  Com-  sengale  is  pre.sident  of  the  organization, 
pany  ha.s  purchased  the  F^vening  Tele-  lieing  ably  as.sl.sted  by  Jefferson  Thomas, 
graph,  and  has  merged  that  new.spaper  vice-pre.sident.  Edwin  F.  Johnston  is 
with  the  Evening  Public  I.,cdger.  The  secretary-treasurer.  Mr.  Mas.senga1e 
m<-rger  was  made  on  Monday,  July  1.  will  addre.ss  the  convention  of  the  S.  N. 

No  authoritative  information  has  I*.  A.  on  the  subject,  “The  Uela*ion  Be- 
l»een  available  as  to  the  amount  of  the  tween  Your  Organization  and  Ours.” 
<-on.sideration  involved  in  the  tran.sac- 
tion,  but  the  impre.ssion  prevails  that 
it  is  in  the  neighl)orhood  of  one  million 
dollars. 

The  Evening  Telegraph  was  e.stablish- 
“d  fifty-five  years  ago,  and  has  been 
conducted  under  variou.s  ownerships. 

For  .some  years  it  has  been  the  proper¬ 
ty  of  Rodman  Wanamaker.  When  Mr. 

Wanamaker  purchased  the  Press  it  was 
believed  that  he  would  publish  the  Tele- 
grajih  as  the  evening  edition  of  that 
new.spaper.  The  Identities  of  the  prop¬ 
erties  have,  however,  remained  di.stinct. 

In  June,  1917,  H.  L.  Collins,  a  member 
of  the  Public  Ix'dger  staff,  and  famous 
under  his  pen  name  of  “Girard,"  was 
elected  president  of  the  Evening  Tele¬ 
graph  Company,  and  placed  in  ab.solute 
control  of  its  editorial  and  bii.siness 
policies. 

In  March,  1917,  the  publication  offices, 
of  the  Telegraph  were  removed  to  the 
Pre.ss  Building,  at  Seventh  and  San.som 
Streets,  consolidating  the  mechanical  de¬ 
partments  of  the  two  papers 

Sale  First  Rumored  in  1915 

In  July,  1915,  the  rumor  persisted  that 
Cyrus  H.  K.  Curtis  was  to  purcha.se  the 
Evening  Telegraph,  and  that  Rodman 
Wanamaker  was  to  acquire  a  stock  In- 
tere.st  in  the  Public  I^edger  Company. 

If  such  negotiations  were  in  progp’ess 
at  that  time,  nothing  came  of  them. 

The  Evening  Ledger  was  first  Issued 
as  a  “war  extra,”  Immediately  follow¬ 
ing  the  outbreak  of  the  European  war 
In  1914.  These  .special  issues  met  with 
such  favor  that  Mr.  Curtis  decided  to 
e.stablish  the  Evening  Public  Ledger  as 
a  newspaper  of  regular  l.ssue,  the  after¬ 
noon  counterpart  of  the  Public  Ledger. 

In  typographical  appearance  the  evening 
issue  followed  the  .style  of  the  older 
paper,  and,  of  cour.se,  the  policies  and 
purpo.ses  of  the  two  newspapers  have 
been  identical. 

The  Evening  Ledger,  even  before  ac¬ 
quiring — as  it  has  now  done  through 
the  purcha.se  Of  the  Telegraph — the  A.s- 
soclated  Pre.ss  service,  po.ssessed  re¬ 
markable  new.sgathering  resources.  It 
received  the  services  of  the  United 
Pre.s.s,  the  International  News  Service, 
the  Central  New.s,  and  the  special  cable 
service  of  the  Public  Ledger. 

The  Evening  Ledger  has  published 
five  editions  daily. 

In  his  announcement  of  the  acquisi¬ 
tion  of  the  Evening  Telegraph,  Mr. 

Curtis  pledges  a  continuance  of  his  pol¬ 
icy  of  steady  improvement  in  news  and 
feature  service,  and  stresses  the  strength 
of  the  Evening  Ledger  in  the  way  of 
complete  and  comprehensive  news  re- 
.sources. 


If  you  can’t  fight,  dig.  Either  garden 
or  pocket. 


Your  Baltimore  Dealer 
Will  Say: 

‘‘Use  the  News” 

for  the  most  effective  dealer 
co-operation  in  Baltimore 

21,257  Daily  Gain 
36,086  Sunday 

in  net  paid  circulation  in  May 
as  compared  with  May,  1917 

May  Net  Paid  Averages 
112,017  Daily 
111,265  Sunday 

Fastest  Growing  Baltimore  Paper 


To  Dtop  German  Name  in  St.  Louis 
St.  I»uis,  Mo.,  July  1. — The  German- 
.Vmorican  Press  Association,  which  pub- 
li.shes  the  Westliche  Post  and  the  St. 
Ijouis  Times,  has  announced  that,  at  the 
annual  .stockholders’  meeting,  a  resolu¬ 
tion  to  change  the  company’s  name  to 
“The  American  Press,  or  some  other  ap¬ 
propriate  name,”  will  be  considered.  The 
name  “German-American  Press  Asso¬ 
ciation”  has  not  appeared  in  the  Times 
for  several  months  past,  but  is  still  dis¬ 
played  on  the  editorial  page  of  the  West¬ 
liche  Post. 


A  Country  Weekly  Newspaper 
Plant  For  Sale 


Two  Weeklies,  published  from  one  office; 
one  in  its  53rd  volume,  with  a  circulation 
of  over  two  thousand,  and  larpe  advertising 
patronage.  The  other,  the  only  paper  pub¬ 
lished  in  town,  now  in  its  3Sth  volume, 
has  a  fine  circulation  and  advertising  pa¬ 
tronage.  Neither  publication  has  ever 
changed  ownership,  and  is  now  offered  for 
•sale  only  on  account  of  ill  health.  Plant 
includes  cylinder  press,  folder,  engine  and 
boiler  (at  present  using  water  power),  body 
type  and  advertising  type,  waste  paper 
press,  water,  motor,  etc. 

For  further  particulars  inquire  of 

CHAS.  A.  LORING 
138  Pearl  St.,  Boston,  Mass. 


Emerson  Company  Found  Guilty 
After  more  than  twenty  hours’  delib¬ 
eration  the  jury  in  the  Federal  Court  of 
New  York  city  found  the  Emerson  Mo¬ 
tors  Company,  Inc.,  and  several  cor¬ 
porate  and  individual  co-defendants 
guilty  of  using  the  mails  to  defraud. 
There  was  thirteen  counts  in  the  in¬ 
dictment  with  maximum  penalties  rang¬ 
ing  from  two  to  five  years’  imprison¬ 
ment  and  an  aggregate  maximum  fine 
or  :22,000. 


U.'S. 

Advertising  Manager 


DAN  A.  CARROLL 
Eastern 
Representative 
Tribune  Bldg. 

New  York 


J.  K.  LUTZ 
Western 
Representative 
rust  Nat  B>>«. 
Bldg.,  ChicaZo 


Receiver  for  Amsterdam  Sentinel 
A  temporary  receiver  has  been  ap¬ 
pointed  to  take  charge  of  the  Amster¬ 
dam  (N.  Y.)  Morning  Sentinel,  i>ending 
a  hearing  of  a  motion  for  the  dis.solution 
of  the  corporation,  set  for  August  9  at 
Amsterdam.  E.  H.  Parkis  has  been 
named  temporary  receiver. 


Thorough  Trade  Investigations, 
before  and  after  the  inauguration 
of  your  Boston  campaign,  will 
help  you  get  more  business. 

,  Merchandising  Service  Depart¬ 
ment  of  the 


Boston  American 


To  Reach  the  Rich  Trade 
of  Kansan 

Copeka  Satlp  Capital 


ctnunimiHo: 


Net  Circulation 
(UtMt  OoTcmmcDt  report) 


<23l-<2i3 

fVew  %r]c  0^ 


Its  sales  promotion  department 
is  at  the  service  of  advertisers. 
And  it  really  promotes. 


Peoria  Ills.  TRANSCRIPT 

Only  morning  newspaper  in  Peoria. 

Peoria  Ills.  JOURNAL 

Only  evening  paper  in  Peoria  with  Aaao- 
ciated  Preaa  franchise.  Member  A.B.C. 
SUNDAY  JOURNALTRANSCRIPT 
Combination  Advertising  Rate 
HENRY  M.  PIN  DELL.  Proprietor. 
CHAS  H.  EDDY  CO.,  Representative 
SEW  YORK  BOSTOS  CHICAGO 
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Member  A.  B.  C. 
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WASHINOTON  NEWSPAPER  MEN  GATHERED  WITH  GEN.  PEYTON  C.  MARCH,  CHIEF  OF  STAFF  AT  A  WAR  COUNCIL  IN  THE  M^VP  ROOM  OF  THE 

STATE.  WAR,  AND  NAVY  BUILDING,  WASHINGTON. 

Standing  (left  to  right) — Captain  Martin,  Mr.  Clark.  Washington  Star;  Pierce  Miller,  Associated  Pre.ss;  Mr.  Purdy,  Army  and  Navy  Journal;  Mr.  Small,  Pliiladelphia 
Public  I..edgor;  Raymond  Clapper,  United  Press;  Frank  W.  Connor,  New  York  World;  Charles  E.  Groves,  Boston  Globe;  Carl  E.  Groat,  United  Press;  J.  K.  Dough¬ 
erty,  Chicago  Tribune;  George  Garvin,  International  News  Service;  Harry  B.  Hunt  New.spaper  Enterprise  Association;  Kirk  Simpson,  A.ssociated  I’re.ss;  Robert 
A.  Zachary,  Brooklyn  Eagle;  Mr.  John.s,  Army  League;  Marlen  E.  Pew,  Secretary  of  War  Baker’s  office;  J.  M.  Minar,  New  York  Sun;  R.  M.  Whitney,  As.sociated 

Press;  Charles  W.  Gilbert,  New  York  Tribune,  and  Mr.  Hildebrand,  Washington  Star. 

Sitting  (left  to  right) — H.  C.  Beatty,  Associated  Press;  F.  A.  Stetson,  International  News  Service;  Mr.  Conn,  correspondent;  Gen.  Peyton  C.  March,  Chief  of  Staff 

Mr.  Davis,  stenographer;  Mr,  Redge,  stenographer. 


STOPS  PUBLICATION  ON 
WAR  GROUNDS 

Los  Angeles  Tribune  Suspends,  Saying 
It  Is  Not  a  Necessity  in  War  Time 
and  Money  and  Labor  Should 
Be  Conserved. 

I..OS  Ancei.es,  July  4. — The  Los  An¬ 
geles  Daily  Tribune  suspended  publica¬ 
tion  to-day.  The  reason  given  by  Edwin 
T.  Earl,  Its  owner,  is  that  the  Tribune 
is  not  a  necessity  in  this  time  of  war, 
and  the  money,  material,  and  labor  used 
in  its  production  should  be  conserved 
for  more  productive  work. 

The  Los  Angeles  Tribune  was  estab¬ 
lished  on  July  4,  1911,  by  Mr.  Earl,  who 
also  owns  the  Los  Angeles  Evening  Ex¬ 
press  and  the  Sunday  Express  Tribune. 
The  suspension  above  affects  only  the 
Daily  Morning  Tribune. 

Meriden 

Morning 

Record 
Only  A.  B.  C. 

paper  in 
Meriden,  Conn. 


Too  MUST  Um  the 
LOS  ANGELES 

EXAMINER 

to  MTcr  tka  GKBAT  SOUTHWEST 
SntidaT  CirewUHoa  |  CO  OOO 
MOEB  THAV  ^ 

B.  C. 


COLVER  QUITS  PAPER  BOARD 

Will  Give  Entire  Attention  to  Work 
of  Federal  Trade  Commission. 

William  B.  Colver,  who  accepted  the 
task  of  organizing  a  sub-committee  of 
the  Paper  Section  of  the  War  Indus¬ 
tries  Board,  has  resigned  the  chair¬ 
manship  of  the  committee  which  he 
had  begun  to  form.  Ruben  H.  Don¬ 
nelly,  of  the  R.  R.  Donnelly  Company, 
printers,  of  Chicago,  has  been  named 
in  his  place.  Mr.  Colver,  who  is  chair¬ 
man  of  the  Federal  Trade  Commission, 
found  that  the  work  of  the  sub-com¬ 
mittee  was  more  than  he  could  well 
attend  to  in  addition  to  his  duties  as 
head  of  the  Commission,  and  believes 


Concentration 

Over  96  per  cent,  of  The  Evening 
Herald’s  circulation  is  within  40  miles 
of  Los  Angeles. 
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is  to  cover  the  richest  market  in  the 
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E.  C.  Trowbridge, 
347  Fifth  Ave., 
New  York. 
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Chicago 


Food  Medium 

of 

New  Jersey 

Trenton  Times 

A.  B.  C. 

o - 12c  Per  Week 

KBLLY-SlflTH  COMPANY 


It  Fifth  AT.nua 
NBW  YORE 


Lytton  Bnlldinc 
CHICAGO 


it  best  that  his  entire  time  and  at¬ 
tention  be  devoted  to  the  many  mat¬ 
ters  that  are  continually  coming  before 
the  Commission. 

The  sub-committee  of  the  Paper  Sec¬ 
tion  was  formed  for  the  purpose  of 
investigating  the  entire  paper  manu¬ 
facturing  and  distributing  situation  in 
the  country,  to  consult  with  paper  con¬ 
sumers  and  manufacturers  and  to  sug¬ 
gest  ways  and  means  by  which  con- 

The  Home  Newspaper 

In  the  claaitflcatlonf  of  adTortidns  which 
have  the  greateot  appeal  to  the  home— de¬ 
partment  ^toree,  women'!  spedalty  ahopa, 
hoots  and  shoes  and  foodstuffs — Tbs  Nsw  Tork 
Svenlnc  Mall  phowed  a  decldad  gala  tor 
the  past  month  of  December  over  the  same 
month  for  1014. 

THB  GAIN 

Department  Storea  10,017  llnsa 

Women's  Specialty  Shops  4,SM  lines 

Foodstuffs  •  1,041  llnss 

Boots  and  Shoes  1,600  Uasa 

Thla  aubstantlatea  our  claim  that  the 
adTortlsera  more  and  mors  art  conrlndag 
themselrea  The  Erenlng  Hall  hat  a  grsatcr 
purchasing  power  per  unit,  than  any  otbar 
New  Tork  erenlng  paper  and  that  it  la  a 
home  newspaper. 

The  New  York  Evening  Mail 

Hierunes- Dispatch 

Ridimond,  Virginia 

A  five-inch  single  column  adver¬ 
tisement  appearing  every  day  in  the 
year  in  the  Times-Dispatch  will  cost 
$4.20  an  insertion  daily  and  $5.60  an 
insertion  Sunday — a  total  cost  of 
$1,601.60  for  the  year,  which  means 
that  it  costs  to  reach  75%  of  the 
families  in  Richmond  only  about  7 
cents  per  family  per  year. 

Story,  Brooks  &  Fioley 

Special  aepmcBUtirct 

200  Fifth  Ave.  New  York 

People’s  Gas  Building  Qticage 
Mutual  Life  Building  Phila. 


sumption  of  paper  in  private  Industries 
could  be  le.ssened  and  the  output  of 
the  mills  increased  at  the  same  time. 
The  Government  use  of  paper  for  pack¬ 
ages  and  for  wrapping  is  growing  at  an 
inordinate  rate,  and  the  War  Industries 
Board  believes  private  use  should  be 
curtailed. 

The  Net  Paid  Circulation  of 


LOUISVILLE 

HERALD 

In  May.  1918,  was 

DAILY  -  -  -  62,557 
SUNDAY-  -  -  51,149 

This  is  an  Increase  over  May,  1917,  of 

DAILY . 10,635 

SUNDAY  -  -  -  -  6,056 

The  increase  over  May.  1913  (5  years), 
totals 

DAILY . 97.2% 

SUNDAY  -  -  -  -  88.7% 


Largest  Non-Duplicated  Circulation 
Member  (A.  B.  C.) 


Virginia  Enterprise 

VIBOINIA,  MINNESOTA 

Double  the  Paid  Circulation 

of  any  dally  paper  published 
on  the  Hesaba  Range 

APPLICANT  FOB  MEMBERSHIP 

Audit  Bureau  of  Circulation 

RepresentatlTe 
ROBERT  E.  WARD 
225  Fifth  Are.  6  8.  Wabash  Are. 

New  York  Chicago 
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WHO  THE  OFFICERS  ARE 
IN  THE  S.  N.  P.  A. 


List  Shows  Biggest  Publishers  in  South 
Are  at  Head  of  Organization  and 
Working  Together  to  Improve 
Newspaper  Conditions. 


The  1917-18  officers  of  the  Southern 
Xewsi>apor  Publishers'  Association  apd 
the  ncw.spapcrs  with  which  they  are 
connected  follow: 

President,  F.  G.  Ihll,  Savannah  (Ga.) 
Morning  New.s. 

First  vice-president,  J.  H.  Allison, 
Nashville  Tennessean  and  American. 

Se'cond  vice-president,  Charles  H.  Al¬ 
len,  Montgomery  Adverti.ser. 

Secretary-treasurer,  Walter  C.  John- 
.son,  Chattanooga  (Tenn.)  News. 

Kxecutive  committee:  Victor  Hanson, 
IJirmingham  News;  K.  M.  Foster,  Nash¬ 
ville  Panner;  C.  B.  John.son,  Knoxville 
Sentinel:  K.  .S.  Jone.s,  Asheville  Citizen; 
F.  C.  Withers,  Columbia  State;  W.  T. 
.\nder.son,  Macon  Telegraph;  W.  A.  El¬ 
liott,  .T.acksonville  Times-Union;  S.  E. 
Sloovcr.  Norfolk  Ledger-Dispatch;  N. 
E.  Fo.ster,  Houston  Chronicle;  A.  C. 
Newmycr,  New'  Orleans  Item ;  H.  Gio- 
vannoli,  I.iexington  I>eador,  and  W.  G. 
Bryan,  Atlanta  Georgian. 

Advertising  Committee:  Walter  G. 
Bryan,  Atlanta  Georgian  and  American, 
chairman;  James  H.  Allison,  Nashville 
Tennessean  and  .\merican;  Charles  H. 
.Mien,  Montgomery  Advertiser. 

Ijegi.slative  Committee:  Major  E.  B. 
Stahlman,  Nashville  Banner;  Colonel  L. 
.1.  Worlhman,  Fort  Worth  (Tex.)  Star- 
Telegram;  Jame.s.  M.  Thompson,  New 
Orleans  Item;  .\.  F.  Sanford,  Nashville 
Ikuiner;  and  Frey  Woodson,  Owen.s- 
l>oro  Mefi.s<‘nger. 

lloiiglasK  Mallorh  Heads  Hiiiiiorists 

CiiirAJX),  .Bine  29.— The  American 
Pre.ss  Humorists  at  their  annual  con¬ 
vention  elc'cted  Dougla.ss  Malloch,  Chi¬ 
cago,  pre.sident ;  K.  C.  Beaton,  New 
York,  vice-president,  and  “Grif”  Alex¬ 
ander,  Philadelphia,  secretary-treasurer. 
The  humorists  will  meet  in  Philadelphia 
next  year. 


abp  AuguHta  (Hhrnmrlp 

Member  A.B.C. 

The  Oldest  Xewspaiier  in  the 
South 

(Established  1785) 

The  Fastest  (Irowing  Newspaper 
In  .America 

Its  net  p.niil  circul.'itipn  shows  a  Rain  of 
more  than  70  per  cent  in  the  past  twelve 
months.  No  contests.  No  premiums.  Just 
si'llinR  the  pajier  on  its  merits. 

Thk  S.  C.  P.F-CKWITH  Spf.ciai.  Acencv 
Foreign  Ke|ircsentatives 

N'kw  ^'ork  Chicago  St.  I>ouis 


1 

TheOnly  Big 
Sunday 
Xew.spaper 
in  Iowa — 
De.s  Moine.s 
Sunday 
REGISTER 
(irculation 
70,000 

Net  Paid 
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CANADA  HOLDS  $2.85  UNIVERSAL  SERVICE  TO 
NEWS  PRINT  PRICE  COVER  A.  M.  FIELD 


Commissioner  Pringle  Will  Resume  Hear¬ 
ings  Soon— Manufacturers  Will  Fight 
for  Kate  Established  in  U.  S.  by 
Federal  Trade  Commission. 


New  Corporation  Takes  Over  Night  Wire 
Work  of  International,  Assuming  That 
Organization's  Contracts  With 
Morning  Newspapers. 


Ottawa,  July  5. — There  will  be  no  in¬ 
crease  in  the  price  of  Canadian  news 
Iirint,  at  least  until  September  1.  R.  A. 
Pringle,  Canadian  Commis.sioner  of 
New.sprint,  has  issued  an  order  fixing 
the  price  of  news  print  at  $2.85  per  hun¬ 
dred,  the  present  price,  until  Septem¬ 
ber  1.  The  order  al.so  continues  the 
arrangement  for  the  pooling  of  the 
comparative  lo.s.ses  sustained  by  the 
makers  of  news  print  who  supply  Ca¬ 
nadian  customers  at  a  lower  figure  than 
is  obtained  for  the  exported  article. 

In  the  meantime  Mr.  Pringle  will  hold 
further  sittings  in  Canada.  Experts 
have  been  making  inquiry  at  the  mills 
as  to  the  exact  cost  of  manufacture  in 
Canada  and  they  will  be  ready  to  report 
to  Mr.  Pringle  shortly.  As  for  the  Ca¬ 
nadian  manufacturers,  they  intend  to 
make  a  fight  to  have  the  Canadian  rate 
rai.sed  to  the  price  fixed  by  Washington 
in  its  recent  decision. 


Will  Continue  to  Publish 
Chicago,  111.,  July  1. — The  Illinois 
Staatz  Zeitung  will  continue  to  be  pub¬ 
lished,  at  lea.st  for  a  time.  This  was 
the  decision  announced  here  after  a 
melting  of  citizens  of  German  birth  at 
the  Randolph  Hotel.  The  announce¬ 
ment  was  made  by  Judge  John  Stelk 
who  added  that  enough  money  has  been 
subscril)ed  to  care  for  the  immediate 
needs  of  the  paper.  There  will  be  a 
I'omplete  ebange  of  management.  Hor¬ 
ace  L.  Brand,  who.se  control  of  the  pa- 
jM-r  is  said  to  have  been  eliminated,  in¬ 
formed  Fedenil  officials  recently  that 
he  was  only  a  creditor  of  the  paper, 
$85,000  l>eing  due  him. 


For  Prompt  Service 

TYPE 

Printers’  Supplies 
Machinery 

In  Stock  for  Immediate  Shipment  by 
Selling  Houses  conveniently  located 

"American  Type  the  Best  in  Any  Case" 

AMERICAN 
TYPE  FOUNDERS  CO. 

Boston  Pittaburgh  Kansas  City 

New  York  Cleveland  Denver 
Philadelphia  Detroit  Los  Angeles 

Baltimore  Chicago  San  Francisco 

Richmond  Cincinnati  Portland 
Atlanta  St.  Louis  Spokane 

Buffalo  Minneapolis  Winnipeg 


The  Universal  Service  is  a  corpora¬ 
tion  just  formed  to  take  over  the  night 
wire  business  of  the  International  News 
Service.  This  means  that  the  news  ser¬ 
vice  maintained  for  morning  newspa¬ 
pers  by  the  I.  N.  S.,  is  to  be  hereafter 
under  the  control  and  direction  of  the 
new  organization. 

Julian  N.  Gerard,  brother  of  ex-Am- 
bassador  Gerard,  is  president  of  the  new 
organization ;  George  T.  Hargreaves, 
who  has  been  night  news  manager  of 
the  I.  N.  S.,  will  be  vice-president  and 
general  manager;  W.  M.  Langdon,  sec¬ 
retary  and  treasurer.  The  offices 
and  operating  rooms  will  be  in  the 
World  Building. 

The  new  service  has  already  a  large 
staff  of  men  in  Washington  and  is  send¬ 
ing  abroad  a  number  of  well-known 
newspaper  men  to  augment  the  force  of 
correspondents  now  in  Europe.  Par¬ 
ticular  attention  is  to  be  paid  to  the  ac¬ 
tivities  of  American  troops  during  the 
remainder  of  the  war.  Many  plans  are 
in  hand.  The  Editor  and  Publisher  Is 
informed,  for  broadening  the  scope  of 
the  service,  and  for  developing  it  on 
lines  of  special  usefulness  to  morning 
new.spapers.  All  morning  newspaper 
contracts  held  by  the  I.  N.  S.  are  to  be 
filled  by  the  Universal  Service. 


^^fSbenhifl  ?!af 

‘‘One  Edition  Daily” 

2  cents 

There  is  one  copy  of  The  Evening 
Star  sold  within  the  city  limits  of 
Washington,  D.  C,  for  every  four  or 
five  persons,  the  total  population  of 
men,  women  and  children  included. 
Net  A.B.C.  Circulation  2  Cent  Basis 
March  1st,  1918—98,714 


In  the  Northwett 

The  Daily  News 

St.  Paul,  Minneapolis 

with  a  combined  circulation  of 

155,000 

with  not  a  single  copy  dupli- 
cated  is  the  best  and  simplest  l9c 

way  to  cover  the  Twin  Cities  per  line 
and  adjacent  territory. 

C.  D.  BERTOLET 

General  AdvertisinK  Manaaer 

Boyce  Building  Chicago 


The 

PITTSBURG  PRESS 
Hat  the  LARGEST 

Daily  and  Sunday 

CIRCULATION 
IN  PITTSBURG 
Member  A.B.C. 

Foreign  Advertising  Bepresentatives. 

I.  A.  KlJtliX.  JOII.V  (H.A8S. 

iMctrostoIHan  Tower,  Peoples  Gas  BIO*. 
New  York  Cbleaao. 


Can  You  Write? 

Then  why  not  place  some  of  your  work 
with  the  magazine  and  book  publishers.  We 
will  handle  your  manuscripts  promptly  and 
efficiently  and  keep  you  posted  on  the  market 
for  your  kind  of  copy.  We  consider  the 
work  of  experienced  writers  only.  Write 
os  for  particulars. 

WILDER  &  BUELL 

225  Fifth  Avenue  New  York 


GORDON  BENNETT’S  WILL 

(Continued  from  page  8) 
be  my  only  last  will  and  testament,  ex¬ 
cept  in  respect  to  my  will  disposing  of 
property  in  the  Republic  of  Franco  re¬ 
ferred  to  in  the  first  paragraph  hereof. 

In  witness  whereof,  I  have  hereunto 
set  my  hand  and  seal  this  11th  day  of 
November,  one  thousand  nine  hundred 
and  sixteen. 

(Seal)  J.  G.  Bennwtt. 

On  this  11th  day  of  November,  one 
thousand  nine  hundred  and  sixteen,  the 
above  named  Testator  James  Gordon 
Bennett,  In  our  presence  subscribed  and 
sealed  the  foregoing  instrument  and  de¬ 
clared  the  same  to  be  his  last  will  and 
testlment,  and  we  thereupon,  at  his  re¬ 
quest,  in  his  presence  and  in  the  pres¬ 
ence  of  each  other,  have  hereunto  sub¬ 
scribed  our  names  as  attesting  wit¬ 
nesses. 

A.  B.  Clbvesiket,  Rowayton,  Conn. 
Anthony  Vhverka,  197  St.  Ann’s  Ave¬ 
nue,  New  York. 

Robert  W.  Candler,  Short  Hills,  N.  J. 


GAIN  IN  JUNE 

In  June  The  New  York 
Times  carried  1,127,514 
lines  of  advertising,  a  gain 
of  129,122  lines  compared 
with  June,  1917.  Average 
circulation,  daily  and  Sun¬ 
day,  exceeds  350,000. 


Why  Does 
®fje  ^Detroit  Jfree 

"Miehigan’s  Oreatest  Newspaper." 

Carry  more  adyertialng  In  the  foreign  field 
than  any  other  Detroit  newxpaperT 

BECAVSB 

The  Free  Presa  has  both  quantity  and  Quality 
In  clrrulation  and  is  the  only  morning  news¬ 
paper  aerring  Detroit  and  surrounding  ter¬ 
ritory. 

VERREE  A  1  Pereign  i  New  York 

CONKLIN  liUgres-Utir..  i 


The 

Pittsburgh 
Post 


has  the  second 
largest  morn¬ 
ing  and  Sunday  ciren 
lation  in  PittsbnrgL* 


Take  It  To 

POWERS 

Open  24  Hours  out  of  24 

The  Fastest  Engravers 
on  Earth 

Powers  Photo  Engraving  Co. 

154  Nassau  St.,  Tribuna  Bldg. 
Naw  York  City 
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A.  P.  PENSION  SCHEME  ^SITUATIONS  WANTED 


GOES  INTO  EFFECT 


Carries  Insurance  Against  Disability, 
Temporary  or  Permanent,  Incurred 
at  Duty — $100,000  Liberty- 
Bond  Fund  Created. 


Upon  July  1  every  person  in  the  ex¬ 
clusive  service  of  the  Associated  Press 
became  eligible  to  participate  In  the 
death,  disability  and  pension  benefit 


established  by  the  directors,  announce¬ 
ment  of  which  was  made  in  The  Edi¬ 
tor  AND  Publisher  several  months  ago. 
The  Associated  Press  has  but  now  made 
public  the  details  of  the  plan,  which 
is; 

The  Associated  Press  has  set  aside 
from  its  emergency  fund  $100,000  in 
TJberty  Bonds  to  form  a  basis  for  the 
scheme.  This  fund  may  be  added  to 
from  time  to  time  in  the  discretion  of 
the  board  of  directors  by  specific  ap¬ 
propriations,  but  the  appropriation  for 
any  year  shall  not  exceed  6  per  cent, 
of  the  Association’s  pay  roll  for  that 
current  year. 

Any  employee  who  reaches  the  age 
of  sixty  years  and  has  been  continu¬ 
ously  employed  by  the  Associated  Press 
for  twenty  years  or  longer  may  be 
retired  with  a  pension,  at  his  own  re¬ 
quest  or  by  the  initiative  of  the  board 
of  directors.  The  same  is  true  of  one 
who  has  become  fifty-five  years  old 
and  whose  period  of  service  is  twenty- 
five  years,  and  of  any  employe  who  has 
been  engaged  with  the  Associated  Press 
for  thirty  years,  regardless  of  his  age, 
or  of  one  who  has  been  permanently 
disabled  in  the  performance  of  his 
duty. 

A  pensioned  employe  will  receive  2 
per  cent,  of  his  annual  pay  during  the 
ten  years  immediately  preceding  re¬ 
tirement,  multiplied  by  the  whole  num¬ 
ber  of  years  of  the  employment,  but 
no  pension  shall  exceed  60  per  cent, 
of  his  annual  pay  during  the  preceding 
ten  years.  Also,  it  cannot  exceed  $5,000 
a  year  nor  be  le.ss  than  $20  a  month, 
and  will  bo  payable  monthly. 

In  case  of  physical  disability  to  work 
by  reason  of  illness  of  injury  arising 
from  his  employment,  an  employee  who 
has  been  continuously  engaged  for  ten 
years  or  more  shall  receive  full  pay 
for  thirteen  weeks  and  half  pay  for 
thirty-nine  weeks;  if  his  term  of  ser^ 
vice  is  between  five  and  ten  years,  full 
pay  for  thirteen  weeks  and  half  pay 
for  thirteen  weeks;  if  between  one  and 
five  years,  full  pay  for  four  weeks  and 
half  pay  for  nine  weeks.  The  word 
“pay”  has  no  reference  to  earnings 
from  over-time. 

In  the  event  of  death  after  January 
1,  1918,  the  sum  of  $1,000  will  be  paid 
to  the  widow  or  next  of  kin  This  ap¬ 
plies  to  every  one  who  shall  have  been 
in  the  employment  of  the  Associated 
Press  for  six  months  continuously. 


SITUATIONS  WANTED 

Advertisements  under  this  classification 
ten  cents  per  line,  each  insertion.  Count 
six  words  to  the  line.  For  those  unem~ 
ployed,  not  to  exceed  50  words,  two  in¬ 
sertions  FREE. 


Advertising  Manager 

at  present  employed  on  morning  paper 
wants  change.  100  per  cent,  and  over 
man.  No  time  to  watch  the  clock.  Can 
get  and  hold  business.  Handle  his  own 
specials.  Knows  what  service  is  and 
expects  to  give  it.  Wants  evening  pap¬ 
er.  Thirty-seven  years  of  age.  Mar¬ 
ried  and  takes  care  of  his  family.  Don’t 
worry  about  getting  a  better  man  than 
you  have  at  present.  Address  P.  636, 
care  of  Editor  and  Publisher. 


Advertisements  under  this  classifica¬ 
tion.  ten  cents  per  line,  each  inaertion. 
Count  six  words  to  the  line.  For  those 
unemployed,  not  to  exceed  50  words, 
two  insertions  FREE. 


Business  Manager 

with  advertising  experience.  Open  for 
proposition  on  good  live  newspaper. 
Will  go  anywhere  and  any  place  in  the 
the  United  States.  Address  G.  760,  care 
of  Editor  and  Pi^lishen _ 

^Combination  Man 

desires  position  on  small  suburban  sheet 
day  work,  or  pressman’s  position  as 
foreman  of  pressroom  on  small  sheet. 
Married  with  family.  Sober,  industrious. 
In  Class  4  in  draft.  Have  had  experi¬ 
ence  on  Hoe,  Goss,  Scott,  and  Duplex 
stereotype  presses.  Position  must  be 
near  east  coast  or  New  Jersey  my  home 
town.  Address  G.  751,  care  of  Editor 
and  Publisher. _ 

Machinist-Pressman 

wants  position  as  pressman  familiar 
with  Hoe  or  Duplex  presses.  Vicinity 
of  New  York.  Address  G.  754,  care  of 
Editor  and  Publisher. 

Business  Manager 

Position  wanted  by  capable  man  as 
managing  editor,  business  manager,  ad¬ 
vertising  manager,  or  all  combined.  I 
am  a  .nan  of  initiative  and  originality, 
more  interested  in  my  work  than  any¬ 
thing  else,  have  always  made  good  and 
possess  the  friendship  of  every  man  or 
concern  1  ever  worked  for.  Am  forty- 
one  years  old,  married  and  endorsed 
by  several  great  publishers  as  a  man  of 
character,  ability  and  sobriety.  Will 
work  for  nothing  on  probation  to  prove 
foregoing.  If  I  make  good,  I  will  ac¬ 
cept  a  modest  salary  to  begin.  Appear¬ 
ance  and  personality  O.  K.  If  I  cannot 
put  new  life  into  a  paper  and  increase 
its  circulation  and  advertising  revenue 
no  one  can.  I  have  confidence  enough 
in  myself  to  go  anywhere  and  work  for 
nothing  to  prove  it.  Address  G.  753, 
care  of  Editor  and  Publi.sher.  _ 

Southern  Newspaper  Man 

now  engaged  in  New  York  would  like  to 
have  a  number  of  newspapers  to  repre¬ 
sent  as  advertising  representative  in 
New  York.  Address  F.  644,  care  of  Edi¬ 
tor  and  Publisher. _ 

Foreman 

I  would  like  to  receive  the  position  of 
formanizing  a  real  live  daily  paper.  At 
present  have  charge  of  a  seven-day 
paper  but  desire  to  make  change.  Have 
charge  of  13  operators,  10  ad  men,  4 
make  up  and  3  proofreaders,  3  editions 
daily.  Work  carefully  systematized. 
Making  the  mails  my  speciality.  Write 
full  particulars,  wages,  etc.,  in  first 
letter.  Address  F.  643,  care  of  Editor 
and  Publi.sher. _ 

Business  Manager 

Available  for  position  after  July  30. 
Business  manager  of  daily  in  city  of 
not  less  than  10,000  population.  Full 
particulars  upon  reque.st.  Address  F. 
648,  care  of  Editor  and  ^blisher. _  _ 

Circulation  Manager 

experienced  in  all  branches  of  news¬ 
paper  work.  Over  draft  age.  Live  and 
energetic.  Executive  ability  and  cap¬ 
able  of  assisting  publishers.  Start  at 
moderate  salary  If  prospects  warrant 
advancement.  Willing  to  come  for  per¬ 
sonal  Interview.  Address  F.  636,  care 
of  Editor  and  Publi.sher. _ 

Business  Manager 

Live  active  man,  just  forty,  wide  ex¬ 
perience,  seeks  opportunity  as  business 
or  general  manager,  or  assistant  to  pub¬ 
lisher.  Could  make  small  investment  if 
desired.  Address  G.  759,  care  of  Editor 
and  Publisher. _ 

Advertising  Manager 

Experience,  successful  manager,  solici¬ 
tor,  and  copy  writer,  above  draft  age, 
with  splendid  record  and  highest  refer¬ 
ences,  seeks  new  connection  with  live 
publication  on  or  before  August.  1.  Sal¬ 
ary  requirement,  $40  to  $50.  Write 
promptly  for  full  particulars  to  Lock 
Box  84,  Waterloo,  Iowa. _ 

Advertising  Solicitor 

Experienced  advertising  solicitor,  man¬ 
ager  desires  po.sltlon  with  opportunity 
for  advancement.  Guarantee  to  get  the 
buslne.ss.  Best  of  references  from  for¬ 
mer  and  present  employer.  Placed  in 
Cla.ss  4.  Address  G.  757,  care  of  Edi¬ 
tor  and  Publisher. 


HELP  WANTED 

Advertisements  under  this  classifica¬ 
tion,  twenty  cents  per  line.  Count  six 
words  to  the  line. _ 

Marine  Reporter 

Young  man  with  a  knowledge  of  ships 
and  shipping,  marine  construction  and 
at  the  same  time  an  ability  to  write 
good  English,  will  find  an  opportunity 
worth  while  if  he  will  communicate  with 
the  advertiser.  Experience  in  news 
gathering  is  essential.  Above  all  else 
he  must  have  a  liking  for  the  sea  and 
an  ambition  to  make  a  place  for  him¬ 
self  as  marine  reporter.  Address  stat¬ 
ing  ago,  education  and  previous  news¬ 
paper  or  magazine  experience.  Address 
Box  794,  New  York  city. _ 

Newspaperman 

Experienced  New  York  city  newspaper 
man  for  night  work  in  news  bureau  of 
New  York  daily.  Write  stating  age,  ex¬ 
perience  and  qualifications  to  G.  752, 
care  of  Editor  and  Piibl i sher. _ 

City  Circulation  Man 

by  established  daily.  Give  experience, 
references  and  salary  wanted.  Address 
G.  755,  care  of  Editor  and  Publisher. 

Circulation  Manager 

We  want  to  get  in  touch  with  man  ex¬ 
perienced  in  circulation  to  take  charge 
of  department  for  new.spaper  in  growing 
city.  Present  circulation  16,500.  Prompt 
action  necessary.  Address  G.  756,  care 
of  Editor  and  Publisher. _ 

Editorial  Writer 

By  well  established  Republican  daily  in 
city  of  85,000,  assi.stant  editorial  writer. 
Prospects  of  advancement.  Pine  cli¬ 
mate  and  attractive  city.  First  class 
forceful  non-sensatlonal  writer  wanted. 
.\ddress  F.  650,  care  of  Editor  and  Pub¬ 
lisher _ _ 

Circulation  Manager 

The  leading  newspaper,  in  a  city  of  125,- 
000,  with  largest  circulation  in  field, 
wants  a  real  circulation  manager,  thor¬ 
oughly  experienced,  re.sourceful  and 
tireless,  who  knows  every  angle  of  the 
busines.s,  and  will  go  out  and  get  more 
circulation  in  a  highly  competitive  field, 
and  not  be  content  to  merely  sit  still. 
This  is  no  soft  snap.  Work  will  be 
judged  by  results  only,  not  by  excuses 
or  explanations.  No  fake  methods.  The 
wrong  man  will  not  la.st  and  will  save 
time  by  not  applying.  State  full  de¬ 
tails  In  confidence.  No  man  without  ex¬ 
perience  and  .successful  record  In  add¬ 
ing  to,  and  holding  circulation  will  bo 
con.sldered.  Permanent  position  at 
good  salary.  Address  F.  649,  care  of 
Editor  and  Publisher. 


FOR  S 

A 

L 

E 

Advertisements  under 

this 

classiflca- 

tion,  twenty  cents  per 
words  to  the  line. 

line. 

Count 

six 

Linotype 

Three  Model  1  machines,  with  complete 
equipment  of  molds,  magazines,  and 
matrices.  New  Haven  Union  Co..  New 
Haven.  Conn. _ 

Linotype 

Model  No.  t.  Serial  No.  80t0,  and  Model 
No.  1,  Serial  No.  8011.  with  1  magazine, 
liners,  ejector  blades,  font  of  matrices 
(for  each  machine).  Tribune  Printing 
Co..  (T’harleston.  W  Va. _ 

SITUATIONS  WANTED 

Advertisements  under  this  classifica¬ 
tion,  ten  cents  per  line,  each  insertion. 
Count  six  words  to  the  line.  For  those 
unemployed,  not  to  exceed  60  words, 
two  in.sertions  FREE. _ 

Advertising  Man 

capable,  aggressive  salesman  and  copy 
writer  with  wide  experience  in  other  de¬ 
partments  desires  immediate  connection. 
Age  35,  married.  Address  F.,  642,  care 
of  Editor  and  Publisher. 

Advertising  Man 

Man  who  can  write,  layout  and  sell  ad¬ 
vertising.  Knows  composing  room  from 
practical  end.  Has  handled  telegraph 
and  geheral  new.s  desk.  Aged  33.  mar¬ 
ried,  reliable.  Can  you  use  me?  Address 
F.  640.  care  of  Editor  and  Publisher. 

Advertising  Man 

Technical  experience  compiling  cata¬ 
logues,  circulars,  layouts,  advertise¬ 
ments,  printing,  engraving  editing  house 
organs,  publicity  work.  etc.  Can 
manage  'department.  Good  man  for 
large  manufacturer  of  machinery.  Ad- 
dre.ss  F.  634,  care  of  Editor  and  Pub¬ 
lisher. 


$50, (XX)  available  for  investment 
in  a  good  newspaper  property  in 
a  live  commercial  city.  Proposi¬ 
tion  R.  B. 

Charles  M.  Palmer 

Newspaper  Properties 
225  Fifth  Avenue,  New  York 


Sales 

Purchases 
Consolidations 
Appraisals  of 
Newspaper  and 
Magazine 
Properties 

Aubrey  Harwell  Henry  F.  Cannon 

Harwell &Cannon 

Times  Building  NEW  YORK 


Readers  Decide 

— The  HABIT  of  appreciation 
shows  in  circulation  gains. 

Get  the  features  that  have 
WON  the  biggest  audience. 

ns  Msni  yen  tnmflss  »t  »nr  tsU 
srsd  tomies,  daily  and  Snnday 
togas  in  Hack  and  solars. 

Newspaper  Feature  Service 

M.  KOEMGSBERG,  Manager 
S7  waai  39T«  iT..  Niw  Yoax 

The  True  News 

— FI^T— 

Always- Accurately 
iDternational  News  Service 

World  Bldg.  New  York 


GOSS  OCTUPLE 
STRAIGHTLINE  PRESSES 

with  Two  or  Four 
Folders 

For  sale  by 

WALTER  SCOTT  &  COMPANY 

Plainfield,  New  Jeraey 


We  can  increase  your  business — 
you  want  it  increased. 

You  have  thought  of  press  dip¬ 
pings  yourself.  But  let  us  tell  you 
how  press  clipping  can  be  made  a 
business-builder  for  yon. 

BURRELLE 

60-62  Warren  St.,  New  York  Qtjr 
Established  a  QuaHer  of  a  Comhtry 
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THOMAS  MILLER  ‘‘GOES  WEST  ” 


Well-Known  I’ublisher  Dies  Suddenly  at 
New  York  Office. 

Thom.i.«i  Miller,  well-known  in  n<  ws- 
paiKT  circles  in  Chicago,  I’itt.sIturKh, 
and  through  the  Ka.st  and  Central  West 
and  for  five  years  a  resident  of  New 
York  city,  died  suddenly  Saturday  of 
heart  failure  at  the  circulation  offices 
of  the  Crowell  Publishing  Company, 
with  which  he  was  connected. 

Mr.  Miller  was  lx)rn  in  England  48 
years  ago.  He  joined  the  circulation 
•staff  of  the  Chicago  Kecord  22  years 
ago,  Ix-ing  a.ssociated  with  Ernest  >A. 
Scholz,  who  at  that  time  was  circulation 
manager  and  later  bu.siness  manager, 
l.Ater  he  was  with  the  circulation  de¬ 
partment  of  the  Chicago  Kecord-Her- 
ald  and  for  a  time  was  circulation  man¬ 
ager  of  the  Pittsburgh  Sun.  When  he 
came  to  New  York  he  was  first  con¬ 
nected  with  the  Cook  Publishing  Com¬ 
pany.  I-Ater  he  became  associated 
again  with  F>ne.st  A.  Scholz,  who  is 
now  general  circulation  manager  of  the 
Crowell  Company. 

Mr.  Miller's  work  brought  him  into 
contact  with  many  iK-ople  in  the  news¬ 
paper  and  magazine  business.  His  per¬ 
sonal  qualities  and  his  genial  way  made 
for  him  a  ho.st  of  friend.s.  His  as.so- 
liates  were  greatly  shocked  at  his  sud¬ 
den  death  as  he  was  a  man  of  robust 
appearance  and  a  tireless  worker  for 
his  employers.  Ernest  A.  Scholz  said 
that  Mr.  Miller  was  one  of  the  most 
succes.sful  newspaper  travelling  men  he 
ever  knew  and  his  departure  wilt  be 
felt. 

The  funeral  services  were  conducted 
Monday  at  noon  at  the  Funeral  Church. 
Hurial  occurred  at  Graceland  Cemetery, 
Chicago,  Wedne.sday,  July  3.  Mr.  Mil¬ 
ler  is  survived  by  his  wife,  Mrs.  Lillian 
E.  .Miller  of  Brooklyn,  N.  Y. 


PIONEER  ADVERTISER  DEAD 


1.  C.  Atkinson  Credited  with  First  Lsin? 

Newspaper  Spare. 

I.saac  C.  Atkin.son,  who  is  credited 
by  the  Portland  (Me.)  Expre.ss,  with  be¬ 
ing  the  fir.st  Maine  bu.siness  man  to 
adopt  newspaper  di.splay  advertising  in 
his  business  died  la.st  week  at  his  home 
in  Milton,  Ma.ss.  The  Portland  Fxpress 
referring  to  him  says: 

“It  was  in  his  early  business  career 
in  this  city  that  he  employed  the  news¬ 
paper  as  the  medium  for  drawing  bu.si- 
ne.ss  to  his  concern  and  was  the  first 
man  so  far  as  is  known  to  utilize  di.s¬ 
play  adverti.sing  in  large  space.  This 
met  with  great  succe.s.s.  Within  thns* 
years  after  his  arriv.al  here  his  business 
grew  .so  that  he  was  able  to  open  a 
branch  store  in  Biddeford  and  in  a  short 
while  he  had  located  stores  in  all  the 
principal  cities  of  the  State,  including 
Bangor,  I>?wi.ston,  .\ugusta,  Rockland 
and  other  places.  His  .store  in  Port¬ 
land  was  the  chief  supply  house  for  all 
these  houses  throughout  the  State  and 
in  a  short  time  he  had  e.stablished  a 
State  wide  reputation  until  he  had  un¬ 
der  his  charge  17  branch  stores.” 

U.  S.  P.  O.  REPORT 
For  the  period  ending  April  1,  1918 

The  New  Orleans  Item 

Daily . 62,141 

Sunday . 80,288 

Average  . 64,733 

Fortitn  reprmmtaHve$ 

THB  JOHN  BDDD  (XiUPANT 
New  York  Chlraso  St.  Lonl* 


OBITUARY  NOTES 

Thomas  Millek,  well  known  in  the 
newspaper  and  magazine  business  in 
Chicago,  Pittsburgh,  and  New  York,  died 
suddenly  in  New  York  on  June  29.  He 
was  lx)rn  in  England  in  1878  and  be¬ 
came  connected  with  the  Chicago  Rec¬ 
ord  twenty-two  years  ago,  and  was  later 
with  the  Chicago  Record-Herald.  He 
was  at  one  time  circulation  manager  of 
the  Pittsburgh  Sun,  and  at  the  time  of 
his  death  was  employed  in  the  circula¬ 
tion  department  of  the  Crowell  Publish¬ 
ing  Company,  New  York  city. 

Prop.  Ciiaki.bs  Bryant  Fairchiu>,  for¬ 
merly  editor  of  the  Street  Railway  Jour¬ 
nal,  of  New  York,  and  a  veteran  of  the 
CSvil  War,  died  June  27  after  an  illness 
of  only  two  days,  at  his  country  resi¬ 
dence,  in  Williamstown,  Mass.,  aged 
.seventy-six  years. 

Fuanklyn  Ford,  known  to  new.spaper- 
men  throughout  the  country,  died  at  hi« 
tome,  227  Ftiverside  Avenue,  Monday  of 
heart  disea.se.  He  was  born  in  Michigan 
in  1849.  His  flr.st  new.spaper  connection 
was  with  the  Baltimore  Gazette  in  1875, 
when  he  was  instrumental  in  ferreting 
out  the  Belknap  fraud.s.  From  Balti¬ 
more  he  went  to  Philadelphia  on  the 
Record.  He  t)ecame  known  as  an  au¬ 
thority  on  industrial  and  lianking  prob- 
lem.s.  Later  he  went  to  the  New  York 
Sun,  and  afterward  took  charge  of  Brad- 
street.s.  He  remained  there  for  three 
years,  after  which  he  retired  from  active 
work. 

Waltbr  F.  Pollard,  a  retired  news¬ 
paper  publisher,  died  June  27  at  his  home 
in  Elizabeth,  N.  J.,  in  his  seventy-fifth 
year. 

Mrs.  Mildrri)  Cooper  Bozell,  wife  of 
l>^o  Bozell,  city  editor  of  the  Omaha 
Dally  News,  died  recently  following  an 
ojKjration. 

.Mas.  Cynthia  A.  Gard,  mother  of 
Walter  S.  Gard,  Wa.shlngton  corre¬ 
spondent  of  the  Hou.ston  (Tex.)  Post, 
died  recently  at  her  home  In  Wa.shlngton 
in  her  eighty-.second  year. 

Prof.  Charles  B.  FairchiiJ),  seventy- 
six  years  of  age,  former  editor  of  the 
Street  Railway  Journal,  died  recently  at 
his  country  home  in  Williamstown, 
Ma.s.s.  He  was  fonnerly  a  school  teacher 
until  he  liecame  connected  with  the 
•Street  Railway  Journal  in  an  editorial 
capacity. 

Franklin  Ford,  once  editor  of  Brad- 
streets  and  a  widely  known  newspaper 
man,  died  in  New  York  on  June  29  in 
his  seventieth  year.  Mr.  Ford  was  born 
in  Michigan  and  started  newspaper 
work  as  a  member  of  the  .staff  of  the 
Baltimore  Gazette  in  1875.  Then  he 
went  to  Philadelphia,  and  was  connected 
with  the  Record.  Becau.se  of  his  asso¬ 
ciation  with  municipal  questions  In 
Philadelphia  Mr.  Ford  came  to  be 
known  as  authority  on  industrial  and 
banking  problepi.s.  Coming  to  New 
York  he  was  on  the  staff  of  the  sun 
and  later  took  charge  of  Bradstreet’s. 
He  retired  from  active  work  after  he 
had  edited  the  paper  for  three  years. 
Mr.  Ford  is  survived  by  his  wife. 


Canadian  Press  Clippings 

Th*  problem  of  coTerins  the  CantdliD 
Plcld  ti  aniwered  bj  obtatnlng  Uie  aernee 
of 

The  Dominion  Press 
Clipping?  Agency 

which  gWea  the  cllppinca  on  all  mattera  of 
Intereat  to  70a,  printed  in  over  98  per  cent, 
of  the  newapapera  and  pnbllcationa  of 
CANADA. 

We  corer  every  foot  of  Canada  and  New¬ 
foundland  at  onr  head  offlco. 

74-7*  CHDBCB  ST.,  TOHONTO,  CAN. 

Price  of  aerrlce,  regnlar  preaa  clipping 
ratea — aperlal  ratea  and  dtaeonnta  to  Trada 
and  Newapapera. 


Charles  B.  Fairchild,  formerly  editor 
of  the  Street  Railway  Journal,  New 
York,  died  in  Williamstown,  Mass.,  June 
28,  in  his  seventy-seventh  year.  His 
home  was  In  Brooklyn,  N.  Y. 

Lai’rknck  M.  Hrauti  RN,  one  of  the 
be.st  known  adverti.sing  men  in  the  med¬ 
ical  and  drug  trades,  died  at  Mt.  Sinai 
Hospital,  New  York,  on  June  29.  after  a 
long  illne.ss.  He  was  fifty-nine  years 
o'd.  Mr.  Heilbum  was  born  in  Charles¬ 
ton,  S.  C.  He  came  to  New  York  about 
thirty  years  ago  and  established  a  medi¬ 
cal  advertising  agency.  Later  he  be¬ 
came  head  of  the  advertising  depart¬ 
ment  of  the  A.  D.  S.  Drug  Company, 
and  in  more  recent  years  he  had  been 
R.'-.sociated  with  several  medical  publica- 
tIon.s. 


WEDDING  BELLS 
Miss  Anna  E.  Williamson,  a  former 
literary  critic  for  Albany  newspapers, 
and  Daniel  Murray  McNeil  have  been 
married  in  Albany,  N.  Y. 

Miss  Pauline  Mears,  city  editor  of  the 
Wichita  Falls  (Tex.)  Times,  and  Lieut. 
John  W.  Naylor  were  married  at  San 
Antonio  last  week.  Lieutenant  Naylor 
is  attached  to  the  358th  Infantry  in 
training  at  Camp  Travis.  Mrs.  Naylor 
returned  to  her  position  at  Wichita 
Fall.s,  and  Lieutenant  Naylor  expects 
soon  to  depart  for  France. 

In  the  early  years  of  his  editorship 
of  Ijife  Mr.  Mitchell’s  aim  was  to  pro¬ 
duce  a  satirical  magazine,  but  one  that 
was  well  illustrated.  At  that  time  the 
printing  art  hampered  him  somewhat, 
but  the  development  of  lithography  and 
photo-engraving  enabled  him  to  repro¬ 
duce  the  drawings  with  accuracy,  es¬ 
pecially  the  black  and  whites  which  he 
favored.  He  made  a  clo.se  study  of 

Lynn  (Mass.)  Telegram 

Lynn’s  Best  Buy 
Over  9000  Daily 

(Member  A.  B.  C.) 

Reaches  the  "^eat  middle  class. 
Has  excellent  service  department, 
available  to  advertisers. 

I 


PUBLISHERS’ 
SERVICE  BUREAU 

invites  editors,  publishers,  motion 
picture  producers,  and  syndicates  to 
write  stating  kind  and  length  of 
MSS.  desired.  We  have*a  variety  of 
literary  material  suited  to  news¬ 
papers,  magazines  and  motion  picture 
production.  We  will  be  pleased  to 
submit  MSS.  for  examination.  Ad¬ 
dress  Publishers’  Service  Bureau, 
Dept.  K,  Washington,  D.  C. 

Hemstreet’s 

PRESS  CLIPPINGS 

Tenth  Avenue  at  45th  Street 
New  York 


American  humor,  and  himself  contrib¬ 
uted  many  of  the  most  amusing  squibs 
that  have  appeared  in  Ufe. 

Miss  Alice  Emge,  daughter  of  Mr.  and 
Mra  John  K.  Emge,  the  former  being 
managing  editor  and  secretary  of  tho 
Pittsburgh  Leader,  was  married  recent¬ 
ly  to  William  Voorhees  Bahmer,  lately 
with  the  Pittsburgh  Chronicle  Tele¬ 
graph,  and  now  connected  with  the  Phil¬ 
adelphia  Evening  Ledger.  Mi.ss  Emge 
was  a  special  writer  on  the  Leader  for 
the  past  three  years,  and  had  the  honor 
of  being  the  youngest  newspaper  girl  in 
Pittsburgh.  The  Pittsburgh  Women’s 
Press  CHub  gave  a  dinner  in  honor  of 
Miss  Emge  and  presented  her  with  a 
travelling  dock.  Mr.  and  Mrs.  Bahmer 
will  be  at  home  in  North  Felton  Street, 
Philadelphia,  after  a  honeymoon  spent 
at  Atlantic  (Tity. 

R.  S.  Carver,  formerly  of  the  Jackson¬ 
ville  (Fla.)  Metropolis  and  Port  Smith 
(Ark.)  Times  Record,  but  now  business 
manager  of  the  Augusta  (Ga.)  Chroni¬ 
cle,  Is  to  marry  a  young  lady  of  Fort 
Smith,  Ark.,  .some  time  in  the  early 
part  of  July.  The  date  is  believed  to  be 
during  the  week  of  the  convention  of  the 
S.  N.  P.  A. 

Back  again! 
Hop’s 

NOOZIE 

— and  our  little 
Weather  Kid  is 
better  than  ever 
and  1  col. 
sizes. 

The  International 
Syndicate  I 

Fcahiret  hr  I 

Nrwioapcrt  f 
BALTIMORE.  MD. 
Ert’4  ISM 


The  McClure  Newspaper  Syndicate 
Fealurn  Include 

Dailj  ComIca,  Four-color  Comic  Mata  and 
Supplementa,  Faahlon  and  Houaehold  Ser- 
vlcea.  War,  Detectlre  and  General  Fiction 
Serials.  Dailj  Short  Stories.  Children’s  Bed¬ 
time  Stories, 

and  Numeroua  Timely  Star  Featuret  Such  ai 
Brand  Whitlock’s  Storj  of  Belcium,  Balder- 
ston's  War  Articles,  “With  Our  Boys  In 
France,”  by  Henry  J.  Allen,  and  a  Timely 
Weekly  Humor  Series  by  John  Kendrick 
Banaa. 

Bend  for  Our  List  of  Bervioeo  and  Price 
For  Your  Territory. 

The  McCIwe  Newspaper  Syndicate 
120  West  32nd  Street,  New  York  City 


TODAY’S 

HOUSEWIFE 

One  of  the  necessary  magazines 
in  the  present  crisis  in  world  af¬ 
fairs — A  National  Authority  on 
better  home  making. 

GEORGE  A.  McCLELLAN 
President 


Pittsburg  Dtattatri) 

with  proper  conditions  seldom,  if 
ever,  fails  its  duty  to  its  adver¬ 
tisers. 

WALLACE  G.  BROOKE 
Brunswick  Building,  New  York 
THE  FORD-PARSONS  CO., 

Peoples  Gas  Building,  Chicago 
H.  C.  ROOK 

Real  Estate  Trust  Building,  Philadelphia 


I  NEVEIi.  Utetts 

fli'mMeTie  untu_ 

t  lAivaHeDlD 
F-tOrtiCiR  Haw  MANY 
ImiFt- STAMPS  TV 
int  hest-  on  my 

LIBERTY  flt)NPWiu(_  , 

Bov  iM  fifty  YE.^  -| 
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LOOK  IT  OVER 


and  when  you  realize  it’s  vast  trade  opportunities,  you’ll  never 
overlook  New  England  when  you  do  your  National  Adver¬ 
tising. 

New  England  has  money  to  spend — MUCH  MONEY. 

In  this  small  group  of  Northeastern  States  there  are  over 
25,000  industrial  establishments,  employing  1,250,000  people. 

I  low  much  of  their  needs  do  you  supply? 


How  much  would  you  like  to  have  in  trade  orders  as  your 
share  of  the  more  than  $2,000,000  they  earn  a  day? 

What  would  you  figure  on  as  your  slice  of  the  more  than 
$600,000,000  they  earn  yearly? 

Acquaint  them  with  your  goods  by  advertising  in  the  daily 
papers  of  New  England.  All  New  England  watches  its  local 
papers — for  all  that  is  best  and  new  in  reliable  tra<le-marked 
brands.  They  particularly  study  these 


STANDARD  NEW  ENGLAND  DAILY  NEWSPAPERS 


Net  Paid 
Circulation 


MASSACHUSETTS 

Boston  American . 

....(E) 

380,291 

Boston  Advertiser  and 

Amer- 

ican  . 

...(S) 

321,483 

Boston  Globe . 

.(ME) 

277,151 

Boston  Globe . 

...(S) 

316,790 

Boston  Herald-Journal. . 

..(M)  . 

^  252,822 

Boston  Traveler . 

...(E) 

Boston  Post . 

..(M) 

497,125 

Boston  Post . 

...(S) 

354,706 

Boston  Record . 

...(E) 

50,650 

Boston  Transcript . 

...(E) 

47,794 

Fitchburg  Sentinel . 

...(E) 

5,587 

Lynn  Item  . 

...(E) 

13,150 

Lynn  News  . 

...(E) 

8,229 

Lowell  Courier-Citizen 

.(ME) 

18,145 

Salem  News . 

•  1®) 
(MES) 

18,949 

Springfield  Union . 

30,742 

Worcester  Gazette . 

...(E) 

30,123 

Massachusetts  totals  . . . 

2,623,737 

Net  Paid 
.  Circulaton 

MAINE 

Portland  Express . (E)  22,970 

Portland  Telegram . (S)  17,952 


Population,  762,787. 


Barre  Times . . 

Burlington  Free  Press. 

Population,  361,205. 

( 

Bridgeport  Post- 


VERMONT 
. . .  (E)  7,249 

. . .  (M)  10,304 


CONNECTICUT 


Population,  3,605,522. 

RHODE  ISLAND 

Pawtucket  Times . (E)  23,84( 

Providence  Bulletin . (E)  52,96( 

Providence  Journal . (M*S)  34,05( 

Providence  Tribune  . (E)  28,085 

Woonsocket  Call-Reporter  .  (E)  10,24i 


.075*09  .075*09 


Telegram . 

.(M&E) 

38,870 

.0850 

Bridgeport  Post  . 

. (S) 

10,311 

".04 

Hartford  Courant . 

...(MS) 

21,256 

.06 

Hartford  Times  . 

. (E) 

31,339 

.06 

Meriden  Journal . . 

. (E) 

4,897 

.025 

New  Haven  Times-Leader. .  (E) 

18,978 

.04 

New  London  Day . 

. (E) 

9,977 

.0285 

Norwich  Bulletin . 

....(M) 

9,508 

.04 

Waterbury  Democrat  . . 

. (E) 

7,086 

.017 

Connecticut  totals . 

152,222 

.3605 

Rhode  Island  totals . . . . 
Population,  591,215. 


Population,  1,114,756. 

Government  Statements  April  1st,  1918. 
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From  a  Newspaper 


Standpoint- 


NOW  IS  THE  TIME  TO  PREPARE  FOR  THE  COMING 
OF  THE  BIGGEST  AND  MOST  PROFITABLE 
ADVERTISING  SEASON  ON  RECORD 

WHYF —  I 

1 —  Many  magazine  and  general  mediums^  through  the 
operation  of  the  new  postal  ratesy  will  cease  to  exist  and 
others  will  drop  back  to  much  smaller  circulations  when 
the  readers  are  compelled  to  pay  for  the  carriage  of  such 
periodicals  to  them, 

2 —  The  advertiser  who  long  since  should  have  used  newspa¬ 
pers  will  now  be  compelled  to  do  so  to  get  his  selling 
talk  before  consumers. 

2 — The  advertising  agents  now  recognize  the  trend  and  are 
making  their  plans  accordingly. 

4 —  There  is  more  money  being  earned  nojw  by  the  people 
than  ever  before. 

5 —  War  conditions,  causing  a  curtailment  in  many  directions, 
make  the  advertising  of  substitutes  a  necessity. 


At  the  present  moment  over  200  daily  newspapers  are  running  a  series  of  ads.  prepared 
by  leading  advertising  agents  at  the  suggestion  of  The  New  York  Globe  to  take  advantage  of 
the  present  situation. 

Now  is  the  time  for  advertisers  to  utilize  newspaper  space  more  largely  than  ever,  to 
make  their  goods  known  to  the  consuming  public. 


“  THE  NEW  YORK  GLOBE 


JASON  ROGERS,  PubUsher, 


